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Evaluation in the Extreme is 

undoubtedly a brilliant book that will 

be discussed for a long time. It is the 

product of an exploratory joint research 

carried out by the International Conflict 

Research Institute, based   in the 

University of Ulster in Northern Ireland, 

and the International Development 

Research Centre (IDRC), the Canadian 

organisation which funds research 

projects in developing countries.

The primary objective behind the 

project was to ascertain research 

challenges while studying societies 

affected by violence and conflict, and 

whether applied research could offer 

alternatives perhaps even solutions — 

for peace and well-being. Conflicts, as 

the editors explain in their introduction, 

can be violent and militarised or they 

can assume less visible —but no less 

devastating—forms of expression.  As 

conflicts multiply, interact and escalate, 

the domestic knowledge infrastructure 

of societies is frequently targeted   

directly and indirectly.

Throughout the book, different 

contributors bring out the challenges 

that researchers face despite   being 

committed to ‘good’ research. For 

instance, Brendan Whitty raises the 

important question of ‘accountability’. 

The term means different things to 

different people but the more complex 

issue is that there are multiple, often 

competing, entities   to which the 

Researcher is accountable.  He takes the 

examples of Nepal, Kenya and Argentina. 

Nepal and Kenya are nations  where  

violence ebbs  and flows in  the  lives of 

its inhabitants,  while Argentina’s people  

have  lived  long  in  fear  of  shadows  

that  the military dictatorships have cast. 

In other words, the conflict contexts 

are widely differing and implicate the 

researcher in disparate ways.

The book concludes that there 

are a number of lessons that 

need to be learnt. First, unless 

there is good, solid research 

to back conclusions, the 

tendency would be to rely on 

anecdotes, impressions and, 

worse, particularistic interests 

and biases. Second, context 

must be integrated into research 

methodology. Third, there are 

ethical implications and it is 

important to know the ethical 

tipping point of evaluators in 

conflict zones. This is a timely 

book because of the all-pervading 

nature of violence and the fact 

that, in some form or other, we 

live in violently divided societies.  

THE PERILS OF RESEARCH

June 2016

It is the first Indian book on qualitative research with 

lived-in experiences, how extensive was the research? 

And what prompted you to work on this book?

The first author did his doctoral thesis on qualitative 

research over 35 years ago. He has been teaching 

qualitative research for almost 20 years and has guided 

tens of doctoral scholars.  Ten of those scholars have 

contributed chapters in the book. 

Second editor did her doctoral research using qualitative 

approach fifteen years ago and she has been teaching 

qualitative research to doctoral scholars for five years.  

What is the profile of the target reader for this book?

Target readers for this book are doctoral scholars as well 

as senior researchers who have not had formal education / 

training in doing qualitative research. 

According to the book, the metaphors of karmayogi 

and guru-shishyaparampara give a new meaning to the 

process of becoming a qualitative researcher. Do you 

think this typically eastern school of thought will find 

takers in the West? What is the profile of the target 

reader for this book?

With worldwide awareness about yoga and spirituality, 

Indian concepts and metaphors are rapidly gaining 

greater and greater interest across the globe. The western 

world is also searching for new ways of inquiring into 

human conditions. It is also posing new challenges in 

institutionalizing meaningful research in social sciences. 

The concept of karmayogi and gurushishyaparampara 

suggest new potentially powerful ways of doing so. 

You have been one of the few advocates of qualitative 

research in India. Why do you think majority of Indian 

scholars are tilted towards quantitative research?

The primary reason for it is that the senior researchers and 

faculty members were all trained in quantitative research 

during their master and doctoral education. Secondly, since 

independence social science and management research 

have tended to follow the research trends in USA. Thirdly, 

Indian scholars have been hesitant to explore new ways of 

understanding Indian reality.

In the near future, where do you aim to carry your 

research focused on Indian culture and context? 

We are investigating into the underlying worldview held by 

Indians in their life, which is fundamental to understand 

social reality.  We are also interested in unravelling the 

management styles and practices used by best of Indian 

organizations and successful leaders.  Further we are 

interested in studying MNCs operating in India as well as 

Indian MNCs abroad, which call for understanding cross 

cultural issues. 

Seconds with Rajen K Gupta and Richa Awasthy

 2016 • 348 pages • ` 895.00  
Hardback (978-93-515-0394-1)

SAGE RESPONSE
2015 • 292 pages • ` 750.00

Paperback (978-93-515-0103-9) 
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AN ADVENTURE IN STATISTICS
The Reality Enigma

Andy Field University of Sussex

Will Zach find the missing love of his life and save the world? Statistically 

speaking the odds don’t look good... 

Once again, bestselling, award-winning author and teacher Andy Field 

hasn't just broken the traditional textbook mould with his new novel/

textbook, he has forged in the fire of his imagination the only statistics 

book on the market with a terrifying probability bridge, zombies and 

talking cats! 

His unique approach introduces students across the social sciences to 

the importance and relevance of statistics in a lavishly illustrated format 

and style that overcomes traditional anxiety for the subject and the 

dullness of typical offerings. 

As with the immensely successful Discovering Statistics Using IBM 

SPSS Statistics and Discovering Statistics Using R, his motives for 

writing An Adventure in Statistics: The Reality Enigma stem from his 

desire to make statistics a bit more pleasant to learn and to counter his 

negative experience of textbooks when he was a student.

The medium, the message and the rock-solid statistics coverage combine 

to raise the level of attainment of even the most Maths-phobic student 

on their first statistics course, covering in more detail the introductory 

content his previous books touch on. 

In doing so, it provides an unrivalled launchpad to further study, research 

and inquisitiveness about the real world which equips students with the 

skills to succeed in their chosen degree and which they can go on to 

apply in the workplace.

CONTENTS
Why You Need Science / Reporting Research, Variables and Measurement / Summarizing 

Data / Fitting Models (Central Tendency) / Presenting Data / Z-Scores / Probability / 

Inferential Statistics: Going Beyond the Data / Robust Estimation / Hypothesis Testing 

/ Modern Approaches to Theory Testing / Assumptions / Relationships / The General 

Linear Model / Comparing Two Means / Comparing Several Means / Factorial Designs

2016 • 784 pages

Hardback  (9781446210444) • £90.00

Paperback  (9781446210451) • £32.99

60 SECONDS WITH ANDY FIELD

What can readers expect from this book?

Expect the unexpected! I’m passionate about engaging students in 

statistics, and in this book I've tried a different approach to achieve 

that. The book is a fictional story about a musician whose (genius 

scientist) girlfriend vanishes. Fearing she might be in danger, 

he sets off on a quest to discover what has happened to her. He meets 

various characters who are hell bent on teaching him statistics. He's not 

keen on the idea but relents and it ends up coming in useful. It's part-novel, 

part-graphic novel and part-statistics book.

What are the key things you're hoping students 

will learn from the book?

I'm hoping that the book will lay down strong foundations for understanding 

classical and Bayesian approaches to data-analysis. It covers the sort of 

material you'd expect in an introductory level statistics module but with a 

contemporary twist (i.e., Bayes factors, Robust methods etc.) and written 

in a way that I hope a general audience could understand.

What top tip would 

you give to those new 

to statistics?

Read this book!

What’s been the 

proudest moment of 

your career to date?

Finishing this book. When I had 

the idea to embed a statistics 

book into a fictional narrative 

that had graphic novel artwork to 

bring the story to life, I severely 

doubted my ability to pull it off. Time will tell whether I have, but 

I'm immensely proud to have given it a go.

DiscoveringStatisticsWithAndyField

Andy

Quantitative Methods & Statistics
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MULTILEVEL MODELING IN 
PLAIN LANGUAGE
Karen Robson York University and 
David Pevalin University of Essex

This book unpacks multilevel modeling 

techniques in easy-to-understand language 

with fully annotated examples using the 

statistical software Stata. The techniques are 

explained without reliance on equations and 

algebra so that new users will understand 

when to use these approaches and how they 

are really just special applications of ordinary regression. 

Using real-life data, the authors show readers how to model random 

intercept models and random coefficient models for cross-sectional data 

in a way that makes sense and can be retained and repeated.

CONTENTS
What Is Multilevel Modeling and Why Should I Use It? / Random Intercept Models: When 

Intercepts Vary / Random Coefficient Models: When Intercepts and Coefficients Vary / 

Communicating Results to a Wider Audience

 2016 • 160 pages

Hardback  (9780857029157) • £60.00

Paperback  (9780857029164) • £18.99

A PRIMER ON PARTIAL 
LEAST SQUARES 
STRUCTURAL EQUATION 
MODELING (PLS-SEM)
Second Edition

Joseph F Hair Kennesaw State University, 
G Tomas M Hult Michigan State University, 
Christian Ringle Hamburg University 
of Technology and Marko Sarstedt 
Otto-von-Guericke University Magdeburg

In this book, the authors explain the statistical modeling technique and 

the fundamental aspects of the methods in a straightforward manner 

that is accessible to individuals with limited statistical and mathematical 

training. They clarify the nature and role of PLS-SEM in social sciences 

research that allows researchers to pursue research in new and different 

ways. In order to facilitate learning, a single case study has been used 

throughout the book. 

Updates to the Second Edition include: an overview of the latest research 

on composite-based modeling; more coverage of the distinction between 

PLS-SEM and CB-SEM; introduction of a new criterion for discrimination 

validity assessment; revision and extension of the chapter on mediation; 

extended description of moderation; and a brief introduction to some 

more advanced techniques.

CONTENTS
An Introduction to Structural Equation Modeling / Specifying the Path Model and 

Examining Data / Path Model Estimation / Assessing PLS-SEM Results Part I: Evaluation 

of Reflective Measurement Models / Assessing PLS-SEM Results Part II: Evaluation of 

the Formative Measurement Models / Assessing PLS-SEM Results Part III: Evaluation of 

the Structural Model / Mediator and Moderator Analysis / Outlook on Advanced Methods

2016 • 384 pages

Paperback  (9781483377445) • $37.00

A PRIMER

MATHEMATICS FOR 
SOCIAL SCIENTISTS
Jonathan Kropko University of Virginia

Clearly aimed at what students 

need to be able to advance 

in subsequent methodology 

courses and in their future 

careers. It is written in an inviting 

and clear manner, without ever 

sacrificing rigour

- Jay Verkuilen, 

City University of New York

This book offers a non-intimidating approach to learning or reviewing 

math skills essential in quantitative research methods. The text is 

designed to build students’ confidence by presenting material in a 

conversational tone and using a wealth of clear and applied examples.

CONTENTS
Part I: ALGEBRA, PRECALCULUS, AND PROBABILITY / Algebra Review / Sets and 

Functions / Probability / PART II: CALCULUS / Limits and Derivatives / Optimization 

/ Integration / Multivariate Calculus / PART III: LINEAR ALGEBRA / Matrix Notation 

and Arithmetic / Matrix Inverses, Singularity, and Rank / Linear Systems of Equations 

and Eigenvalues

 2016 • 408 pages

Paperback  (9781506304212) • $49.00

ELEMENTARY REGRESSION MODELING
A Discrete Approach

Roger Wojtkiewicz Ball State University

This user-friendly book gives the reader a thorough understanding of 

concepts like nestedness, higher-order differences and constraints 

by providing a conceptual basis for some of the things quantitative 

researchers ordinarily do when conducting regression analyses.

Elementary Regression Modeling builds on simple differences 

between groups to explain regression and regression modeling. User-

friendly and immediately accessible, this book gives readers a thorough 

understanding of control modeling, interaction modeling, modeling 

linearity with spline variables, and creating research hypotheses that 

serve as a conceptual basis for many of the processes and procedures 

quantitative researchers follow when conducting regression analyses..

CONTENTS 
Chapter 1: Introductory Ideas / Chapter 2: Basic Statistical Procedures / Chapter 3: 

Regression Modeling Basics / Chapter 4: Key Regression Modeling Concepts / Chapter 

5: Control Modeling / Chapter 6: Modeling Interactions / Chapter 7: Modeling Linearity 

With Splines / Chapter 8: Conclusion: Testing Research Hypotheses 

 2016 • 336 pages

Paperback  (9781506303475) • £38.99

Quantitative Methods & Statistics
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THE SAGE DICTIONARY 
OF STATISTICS & 
METHODOLOGY
A Nontechnical Guide for 
the Social Sciences

Fifth Edition

W Paul Vogt Illinois State University and 
R Burke Johnson University of South Alabama

This book is a useful addition to anyone’s library. Strength of the 

book is the authors’ writing and presentation style; it is engaging 

and instructive, but not too technical. 

—Jann W MacInnes, University of Florida

Written in a clear, readable style with a wide range of explanations 

and examples, this dictionary reflects recent changes in the fields of 

statistics and methodology. Packed with new definitions, terms and 

graphics, this invaluable resource is an ideal reference for researchers 

and professionals in the field and provides everything students need 

to read and understand a research report, including elementary terms, 

concepts, methodology and design definitions, as well as concepts from 

qualitative research methods and terms from theory and philosophy.

NEW TO THIS EDITION:

• More than 500 new terms, definitions, and graphics provide readers 

with new, emerging, and important information.

• 15 new figures clarify terms and definitions.

• Numerous additional updates include new terms for the health 

sciences, more on research designs, structural equation modeling, 

statistical techniques, and more measurement terms to increase the 

scope of the book.

2016 • 520 pages

Paperback  (9781483381763) • $65.00

THE SAGE

HOW TO CONDUCT 
SURVEYS
A Step-by-Step Guide

Sixth Edition

Arlene Fink University of California 
at Los Angeles

Packed with new topics that reflect today's 

challenges, this Sixth Edition guides readers 

through the process of developing their own 

rigorous surveys and evaluating the credibility and transparency of 

surveys created by others. Offering practical, step-by-step advice, 

the book focuses on choosing the appropriate type of survey, writing 

survey questions and responses, formatting the survey, deciding on the 

characteristics and numbers of respondents to include, choosing how 

often to survey respondents, and analyzing and reporting the results.

CONTENTS
Conducting Surveys: Everyone Is Doing It / The Survey Form: Questions, Scales, and 

Appearance / Getting It Together: Some Practical Concerns / Sampling / Survey Design: 

Environmental Control / Analyzing and Organizing Data from Surveys / Presenting the 

Survey Results

2016 • 216 pages

Paperback  (9781483378480) • $50.00

HOW TO C

THE SAGE HANDBOOK OF 
SURVEY METHODOLOGY
Edited by Christof Wolf GESIS - Leibniz 
Institute for the Social Sciences, 
Dominique Joye University of Lausanne, 
Tom W Smith University of Chicago 
and Yang-chih Fu Academia Sinica

This handbook explores both the increasingly 

scientific endeavour of surveys and their 

growing complexity, as different data 

collection modes and information sources 

are combined. It takes a global approach, with a team of international 

experts looking at local and national specificities, as well as problems 

of cross-national, comparative survey research. 

The chapters are organized into nine major sections, each of which 

represents a stage in the survey life-cycle:

• Part I: Basic Principles

• Part II: Surveys and Societies

• Part III: Planning a Survey

• Part IV: Measurement

• Part V: Sampling

• Part VI: Data Collection

• Part VII: Preparing Data for Use

• Part VIII: Assessing and Improving Data Quality

• Part IX: Further Issues

2016 • 620 pages

Hardback  (9781446282663) • £110.00

STATLAB ONLINE 2.0 
STUDENT SLIM PACK
Second Edition

Gregory Francis Purdue University and 
Ian Neath Memorial University 
of Newfoundland 

Statistics come alive when students create 

and analyze their own data!

STATLAB Online 2.0 allows students to 

participate in behavioural experiments by 

gathering and analyzing their own data using the statistical techniques 

taught in introductory statistics and research methods courses. Students 

are guided through the analysis of their data to demonstrate different 

statistical techniques in a meaningful way. By working with their own data, 

STATLAB Online 2.0 provides a new way for students to appreciate the 

relevance of statistical analyses for understanding human behaviour. 

Version 2.0 includes six new labs and features a new, mobile-friendly 

interface with improved navigation.

New labs now cover: probability, chi square test, two-way anova, two-way 

within subjects anova, power and sample size and linear.

Bundle and Save: Can be bundled with any SAGE text for just £5.99 more. 

Contact your local sales representative at www.sagepub.co.uk/findmyrep 

to set up a unique bundle for your course or to request a demo.

2016

Slim Pack  (9781506330105) • $35.00

STATLAB

Quantitative Methods & Statistics
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AN INTRODUCTION TO SECONDARY DATA 
ANALYSIS WITH IBM SPSS STATISTICS
John MacInnes University of Edinburgh

Many professional, high-quality surveys collect data on people's 

behaviour, experiences, lifestyles and attitudes. The data they produce 

is more accessible than ever before. This book provides students with a 

comprehensive introduction to using this data, as well as transactional 

data and big data sources, in their own research projects. Students 

will find all they need to know about locating, accessing, preparing and 

analysing secondary data, along with step-by-step instructions for using 

IBM SPSS statistics. 

Using case studies and video animations to illustrate each step of the 

research process, this book provides the quantitative analysis skills 

needed to pass exams, complete a research project and compete in the 

job market. Exercises throughout the book and on the book's companion 

website provide opportunities to practice, check understanding and work 

hands-on with real data as students learn.

2016 • 368 pages

Hardback  (9781446285763) • £85.00

Paperback  (9781446285770) • £28.99

60 SECONDS WITH JOHN MACINNES

What can readers expect from this book?

It takes them from a standing start to becoming competent and 

effective users of the many thousands of useful datasets available 

at data archives or on the websites of the UN, Eurostat, OECD, 

World Bank, government statistical agencies and NGOs.

What are the key things you're hoping students 

will learn from the book?

That working with real data is by far the most interesting and effective way 

to learn about data analysis. That it is much easier than they might expect, 

and that there is a mountain of data out there on every conceivable subject 

waiting to be explored.

What top tip would you 
give to those new to 
data analysis?

Never forget where the data has come 
from and how it has been produced. 
We tend to take for granted that we 
have millions of 'facts' about society 
at our disposal, but every one of them 
depends on someone somewhere 
measuring something. That is never 
a simple process.

What's been the proudest moment of 

your career to date?

The launch of the UK Q-Step programme: a fantastic initiative by 

the Nuffield Foundation, Economic and Social Research Council 

and Higher Education Funding Council.

John

Quantitative Methods & Statistics Using SPSS
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STATISTICS FOR PEOPLE 
WHO (THINK THEY) HATE 
STATISTICS
Using Microsoft Excel 2016

Fourth Edition

Neil J Salkind University of Kansas

Presented in a clear and accessible way, 

Salkind provides readers with exactly what 

they need to have a basic understanding of the fundamental ideas and the 

most commonly used techniques to help them understand and organize 

data. Through the use of Excel, readers will learn how to understand 

the world of statistics by the use of an easy-to-use and powerful tool. 

This Fourth Edition uses Windows 10 and Office 2016 and includes all 

of the necessary screenshots for Windows and Excel to help readers use 

Excel. A new chapter is introduced on Data Mining, plus a new feature 

on Real-World Stats can be found at the end of each chapter.

CONTENTS
Part I: Yippee! I'm in Statistics / Statistics or Sadistics? It's Up to You / Part II: Sigma 

Freud and Descriptive Statistics / Computing and Understanding Averages: Means to an 

End / Vive la Différence: Understanding Variability / A Picture Really Is Worth a Thousand 

Words / Ice Cream and Crime: Computing Correlation Coefficients / Just the Truth: An 

Introduction to Understanding Reliability and Validity / Part III: Taking Chances for Fun 

and Profit / Hypotheticals and You: Testing Your Questions / Are Your Curves Normal? 

Probability and Why It Counts / Part IV: Significantly Different: Using Inferential Statistics / 

Significantly Significant: What It Means for You and Me / Only the Lonely: The One-Sample 

Z-Test / t(ea) for Two: Tests Between the Means of Different Groups / t(ea) for Two (Again): 

Tests Between the Means of Related Groups / Two Groups Too Many? Try Analysis of 

Variance / Two Too Many Factors: Factorial Analysis of Variance - A Brief Introduction / 

Cousins or Just Good Friends? Testing Relationships Using the Correlation Coefficient / 

Predicting Who'll Win the Super Bowl: Using Linear Regression / What to Do When You're 

Not Normal: Chi-Square and Some Other Nonparametric Tests / Some Other (Important) 

Statistical Procedures You Should Know About / A Statistical Software Sampler / (Mini) 

Data Mining: A Introduction to Getting The Most Out Of Your BIG Data / Part V: Ten Things 

You'll Want to Know and Remember / The Ten (or More) Best (and Most Fun) Internet Sites 

for Statistics Stuff / The Ten Commandments of Data Collection / Appendix A: Excel-erate 

Your Learning: All You Need to Know About Excel / Appendix B: Tables / Appendix C: Data 

Sets / Appendix D: Answers to Practice Questions / Appendix E: Math – Just the Basics 

/ Appendix F: The Reward: The Brownie Recipe

 2016 • 552 pages

Paperback  (9781483374086) • $73.00

STATISTICUSING IBM® SPSS® 
STATISTICS
An Interactive 
Hands-On Approach

Second Edition

James O Aldrich and James B Cunningham 
both at California State University, Northridge

The text is clearly written, concise, 

[and] well-organized, and I very much 

appreciated its interactive approach. The screenshots of SPSS 

utilized throughout make it especially user-friendly for students

- Sally Dear-Healey, SUNY Cortland

For those who have a basic understanding of statistics and want 

to learn SPSS on their own, this concise, practical guide can be used 

in conjunction with another text or as a self-instructional resource. With 

the assistance of ample screenshots, bullet points, and callouts, readers 

master SPSS by inputting and analyzing their own data, rather than 

simply opening existing databases.

2016 • 472 pages

Paperback  (9781483383576) • $41.00

USING R WITH 
MULTIVARIATE 
STATISTICS
Randall E Schumacker 
University of Alabama

The use of the programming language R 

in a meaningful way is a great strength of 

this book, as is the associated emphasis 

on matrix algebra. Also, the addition of 

brief biographies of key statisticians 

makes this book more interesting. Finally, the range and scope 

of techniques that are presented is impressive

- David E Drew, Claremont Graduate University

This book is a quick guide to using R, free-access software available 

for Windows and Mac operating systems that allows users to customize 

statistical analysis. Designed to serve as a companion to a more 

comprehensive text on multivariate statistics, this book helps students 

and researchers in the social and behavioral sciences get up to speed 

with using R.

2015 • 408 pages

Paperback  (9781483377964) • $52.00

USING IBM® SPSS® 
STATISTICS FOR 
RESEARCH METHODS 
AND SOCIAL SCIENCE 
STATISTICS
Sixth Edition

William E Wagner, III California State 
University, Channel Islands

This text shows readers how to use images and directions drawn from 

SPSS Version 23.0 and now uses the latest version of the General Social 

Survey as a secondary data set.

 2016 • 208 pages

Paperback  (9781506331720) • $34.00

USING IBM

EXCEL STATISTICS
A Quick Guide

Third Edition

Neil J Salkind University of Kansas

The book shows readers how to utilize 

Microsoft® Excel’s functions and Analysis 

ToolPak to answer simple and complex 

questions about data. Part I explores 35 

Excel functions, while Part II contains 20 

Analysis ToolPak tools. To make it easy to 

see what each function or tool looks like when applied, at-a-glance two-

page spreads describe each function and its use with corresponding 

screenshots. In addition, actual data files used in the examples are 

readily available online at an open-access Student Study Site- http://

study.sagepub.com/salkindexcelstats3e

 2015 • 168 pages

Paperback  (9781483374048) • $27.00

Quantitative Methods & Statistics Using SPSS, Using Excel or Using R
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Andy Kirk provides the tools to make your data visualisation 
well-rounded, crisp and robust... but never dry

To help readers design communication tools 

as delectable as this, Andy set himself four key 

objectives when writing Data Visualisation:

• Challenge: encourage readers to recognise 

that their current thinking about visualisation 

may need to be reconsidered, and to consider 

the diverse decisions involved in the process

• Enlighten: increase awareness of the 

possibilities in data visualisation, and broaden 

readers' visual vocabulary

• Equip: give readers tactics for managing 

the myriad options that exist, and make the 

challenge seem far less overwhelming

• Inspire: motivate readers to step further inside 

towards putting everything learnt into practice 

Top Grape varieties grown

Graphic by S. Scarr, C. Chan, F. Foo 

Updated: 30 June 2014

From Chapter 3, Data Visualisation

DATA VISUALISATION
A Handbook for Data Driven Design

Andy Kirk Freelance Data Visualisation Specialist and Trainer

Never has it been more essential to work in the world of data. Scholars 

and students need to be able to analyze, design and curate information 

into useful tools of communication, insight and understanding. This book 

is the starting point in learning the process and skills of data visualisation, 

teaching the concepts and skills of how to present data and inspiring 

effective visual design.

Benefits of this book: 

• a flexible, step-by-step journey that helps readers to achieve great 

data visualisation

• a curated collection of classic and contemporary examples, giving 

illustrations of good and bad practice

• examples on every page to give creative inspiration

• illustrations of good and bad practice that show readers how to 

critically evaluate and improve their own work

• advice and experience from the best designers in the field

• loads of practical help, checklists, case studies and interactive 

exercises in an innovative online format, making this the most 

comprehensive text available.

CONTENTS
Defining Data Visualisation / Data Visualisation Workflow / Formulating Our Brief / Working 

with Data / Establishing Our Editorial Perspective / Data Presentation / Interactivity / 

Annotation / Colour / Composition

 2016 • 368 pages

Hardback  (9781473912137) • £90.00

Paperback & Interactive eBook  (9781473960541) • £31.99

make your data visualisation

Data Visualisation
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THE SAGE HANDBOOK 
OF ONLINE RESEARCH 
METHODS
Second Edition

Edited by Nigel G Fielding University 
of Surrey, Raymond M Lee Royal 
Holloway, University of London and 
Grant Blank University of Oxford

Online research methods are popular, 

dynamic and fast-changing. Following on from the great success of the 

first edition, this handbook offers both updates of existing subject areas 

and new chapters covering more recent developments, such as social 

media, big data, data visualization and CAQDAS.

Bringing together the leading names in both qualitative and quantitative 

online research, this new edition is an essential resource for anyone 

interested in the contemporary practice of computer-mediated research 

and scholarship.

This new edition is organised into nine sections:

1. Online Research Methods

2. Designing Online Research

3. Online Data Capture and Data Collection

4. The Online Survey

5. Digital Quantitative Analysis 

6. Digital Text Analysis

7. Virtual Ethnography

8. Online Secondary Analysis: Resources and Methods

9. The Future of Online Social Research

 2016 • 640 pages

Hardback (9781473918788) • £120.00

THE SAGEEFFECTIVE DATA 
VISUALIZATION
The Right Chart for the Right Data

Stephanie D H Evergreen Evergreen 
Data and Evaluation, LLC

An easy-to-implement guide that readers can 

use to quickly determine the best chart type 

to use, and the best way to format the chart 

to make their research more useful, this book 

includes familiar and new graph types, all of 

which can be made easily, primarily in Excel.

 2016 • 264 pages

Paperback  (9781506303055) • $42.00

CONDUCTING QUALITATIVE 
RESEARCH OF LEARNING 
IN ONLINE SPACES
Hannah R Gerber Sam Houston State 
University, Sandra Schamroth Abrams St 
John's University, Jen Scott Curwood 
University of Sydney and Alecia Marie Magnifico  
University of New Hampshire

Providing a resource for designing and 

conducting qualitative research to understand 

learning and learning engagement in online settings, this book reflects 

recent attention in both the press and peer-reviewed research on learning 

through online engagement, whether formally through online classes 

and MOOCs or informally within game environments and popular culture 

discussion boards.

2016 • 232 pages

Paperback  (9781483333847) • $48.00

TEXT MINING
A Guidebook for the Social Sciences

Gabe Ignatow University of North Texas and 
Rada Mihalcea University of Michigan

Providing strategic and practical guidance on mining textual data 

gathered from social media sites, the authors critically survey the fast-

changing 'big data' landscape and present a roadmap for researchers 

that will shorten the time from concept to publication and improve 

scholarly impact.

 2016 • 208 pages

Paperback  (9781483369341) • $50.00

THE SAGE HANDBOOK 
OF SOCIAL MEDIA 
RESEARCH METHODS
Edited by Luke Sloan Cardiff University 
and Anabel Quan-Haase Western University

This is the first book to cover not only the 

entire research process in social media 

research from question formulation to the 

interpretation of research findings, but also 

to include specific chapters and examples on 

how data collection and analysis takes place on specific social media 

platforms such as Twitter and Instagram. 

The handbook provides a step-by-step guide to overcoming the challenges 

inherent in the nature of research projects that deal with 'big and broad 

data'. The handbook will be the single most comprehensive resource for 

any scholar or graduate student embarking on a social media project.

 2016 • 656 pages

Hardback  (9781473916326) • £120.00

Data Visualisation / Digital Research Methods
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AN INTRODUCTION TO EVALUATION
Chris Fox, Robert Grimm both at Manchester Metropolitan University 
and Rute Caldeira Head of Monitoring, Evaluation & Learning 
at Transparency International

Both practical and theoretical in approach, this book is the perfect 

companion for any student undertaking their own, or appraising 

existing, evaluations. It describes broad evaluation frameworks, specific 

methods that can be used, and offers practical advice for planning 

and implementing evaluations while also instilling an ability to assess 

evaluation evidence critically and consider the ways in which this 

evidence could influence policy and practice.

Covering broad policy areas such as welfare, education, youth policy, 

criminal justice, substance misuse, and health and social care, each 

chapter contains applied knowledge and philosophical underpinnings 

as well as examples from published evaluations in different sectors.

CONTENTS
What is Evaluation? / Planning Evaluations / Theories of Change / Designing a Process 

Evaluation / Designing an Impact Evaluation / Economic Evaluation / Methods in Evaluation 

/ The Guiding Principles and the Ethics of Evaluations / Conducting an Evaluation / 

Systematic Reviews / Knowledge Mobilisation: Evidence-Based Policy and Practice / 

Evaluation Paradigms and the Limits of Evidence Based Policy

2016 • 320 pages

Hardback  (9781473902862) • £85.00

Paperback  (9781473902879) • £28.99

THE PRACTICE OF RESEARCH 
IN SOCIAL WORK
Fourth Edition

Rafael J Engel University of Pittsburgh, USA and Russell 

K Schutt University of Massachusetts Bostonb

The Fourth Edition of The Practice of Research in Social Work 

introduces an integrated set of techniques for evaluating research 

and practice problems as well as conducting studies. Evidence-

based practice comes alive through illustrations of actual social work 

research. Updated with new examples, the latest research, and expanded 

material on technology and qualitative methods, this popular text helps 

readers achieve the 2015 EPAS core competencies essential for social 

work practice.

KEY FEATURES

• Each chapter focuses on a particular substantive research question 

to underscore the strong and weak points of actual research projects. 

• Methods are presented within a unified conceptual framework of 

validity to help students critically evaluate social work research articles 

and practice.

• Real-world examples demonstrate the methods used by social work 

researchers to discover the efficacy of interventions, identify needs, 

and test the impact of social policies.

• Ethics is introduced in an early chapter (Chapter 3) and discussed in 

concluding sections in every chapter. 

• Culture and diversity is discussed within each chapter to address 

questions about social diversity in every stage of the research process. 

• An engaging presentation of qualitative methods appropriate to 

the field of social work includes coverage of Photovoice and its 

applicability to social justice.

• Extensive review exercises, presented in a variety of formats, help 

students master the key concepts of every chapter.

• Free SAGE edge online resources include practice quizzes, a 

personalized action plan, eFlashcards, web resources, and more.

2016 • 496 pages

Paperback  (9781506304267) • $134.00

THE SAGE HANDBOOK OF 
E-LEARNING RESEARCH
Second Edition

Edited by Caroline Haythornthwaite 
University of Illinois at Urbana-Champaign, 
Richard N Andrews Institute of Education, 
University of London, Jude Fransman 
The Open University and Eric M Meyers 
University of British Colombia, Canada

The new edition of The SAGE Handbook 

of E-Learning Research retains the original effort of the first edition 

by focusing on research while capturing the leading edge of e-learning 

development and practice. Chapters focus on areas of development 

in e-learning technology, theory, practice, pedagogy and method 

of analysis.

Covering the full extent of e-learning can be a challenge as developments 

and new features appear daily. The editors of this book meet this challenge 

by including contributions from leading researchers in areas that have 

gained a sufficient critical mass to provide reliable results and practices.

CONTENTS
Part I: Theory / Part II: Literacy & Learning / Part III: Methods & Perspectives / Part IV: 

Pedagogy & Practice / Part V: Beyond the Classroom / Part VI: Futures

2016 • 606 pages

Hardback  (9781473902329) • £110.00

THE SAGE

DIGITAL ETHNOGRAPHY
Principles and Practice

Sarah Pink, Heather Horst, John Postill,  
Larissa Hjorth, Tania Lewis and 
Jo Tacchi all at RMIT University

This book brings together a hugely 

stimulating set of examples to inspire 

ethnographers working in contemporary 

media-saturated worlds. The pioneering 

authorial team use their wealth of material 

to great effect in outlining strategies 

ethnographers can use to develop theoretically rich insights 

into the digital

- Christine Hine, Department of Sociology, 

University of Surrey

This sharp, innovative book champions the rising significance of 

ethnographic research on the use of digital resources around the 

world. It contextualizes digital and pre-digital ethnographic research 

and demonstrates how the methodological, practical and theoretical 

dimensions are increasingly intertwined.

The authoritative team of authors clearly sets out how to research 

localities, objects and events as well as providing insights into 

exploring individuals' or communities' lived experiences, practices 

and relationships.

CONTENTS
Ethnography in a Digital World / Researching Experiences / Researching Practices 

/ Researching Things / Researching Relationships / Researching Social Worlds / 

Researching Localities / Researching Events

2015 • 216 pages

Hardback  (9781473902374) • £75.00

Paperback  (9781473902381) • £26.99

Digital Research Methods / Evaluation
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QUANTIFYING THE 
QUALITATIVE
Information Theory for 
Comparative Case Analysis

Katya Drozdova Seattle Pacific 
University and Kurt Taylor Gaubatz 
Old Dominion University, Norfolk

[This text] is a new and fresh approach 

to learning how to analyze case studies 

from a qualitative research paradigm that 

faculty can use and students can wrap 

their heads around. 

Shon D Smith, University of Florida

Quantifying the Qualitative presents a systematic approach to 

comparative case analysis based on insights from information theory. 

This new method, which requires minimal quantitative skills, helps 

students, policymakers, professionals, and scholars learn more from 

comparative cases. The approach avoids the limitations of traditional 

statistics in the small-n context and allows analysts to systematically 

assess and compare the impact of a set of factors on case outcomes 

with easy-to-use analytics. Rigorous tools reduce bias, improve the 

knowledge gained from case studies, and provide straightforward 

metrics for effectively communicating results to a range of readers 

and leaders.

KEY FEATURES:

• Wide interdisciplinary applicability with step-by-step examples 

drawn from a number of sciences and professional fields, including 

defense, medicine, education, and ecology, demonstrate the powerful 

application of information metrics to comparative case studies.

• Presentation of techniques that can be used broadly allows readers 

to apply what they learn in settings including business, finance, 

health care, environmental policy, security, and other settings where 

consequential decisions are made under conditions of uncertainty 

and complexity.

• Clear and accessible prose illustrated by concrete and carefully 

explained examples makes the methods easy to understand and 

immediately applicable. 

• A concise review of the exciting intellectual foundations of information 

theory motivates student interest by linking research with critical real-

world problems, from World War II cryptography to Cold War nuclear 

deterrence to solving modern cyber-security and strategic challenges. 

• Appendices available both in the book and online provide a walkthrough 

of Excel or Google sheets for automating simple calculations, along 

with sample Excel sheets (Appendix A) and an implementation of the 

methods in the open source language, R (Appendix B).

CONTENTS
CHAPTER 1: Enhancing Small-n Analysis: Information Theory and the Method of 

Structured-Focused Comparison / CHAPTER 2: The Information Revolution / CHAPTER 

3: Case Selection / CHAPTER 4: The Information Method—If You Can Count, You Can Do 

It / CHAPTER 5: Information Metrics at Work—Three Examples / CHAPTER 6: Sensitivity 

Analysis—Entropy, Inference, and Error / CHAPTER 7: The QCA Connection / CHAPTER 

8: Conclusion / APPENDIX A: Using Excel for Information Metrics / APPENDIX B: Using 

R for Information Metrics / References / Index

 2016 • 192 pages

Paperback  (9781483392479) • $47.00

DEALING WITH 
COMPLEXITY IN 
DEVELOPMENT 
EVALUATION
A Practical Approach

Edited by Michael Bamberger Independent 
Consultant, Jos Vaessen Maastricht 
University and Estelle Raimondo 
George Washington University

This is the "nuts and bolts" book that evaluation practitioners 

have been waiting for... A lucid and comprehensive treatment of 

the evaluation state of the art, it is a must-have text

- Robert Picciotto, Visiting Professor, Department 

of Political Economy, King's College and 

former Director-General of the Independent 

Evaluation Group of the World Bank

Recognizing that complexity calls for innovative, conceptual, and 

methodological solutions, this unique book offers practical guidance to 

policymakers, managers, and evaluation practitioners on how to design 

and implement complexity-responsive evaluations that can be undertaken 

in the real world of time, budget, data, and political constraints. 

Introductory chapters present comprehensive, non-technical overviews 

of the most common evaluation tools and methodologies, and additional 

content addresses more cutting-edge material. The book also includes 

six case study chapters to illustrate examples of various evaluation 

contexts from around the world.  

2016 • 480 pages

Paperback  (9781483344249) • $65.00

MONITORING AND 
EVALUATION TRAINING
A Systematic Approach

Scott G Chaplowe International 
Federation of Red Cross and Red 
Crescent Societies (IFRC), Geneva and 
J Bradley Cousins University of Ottawa

The book combines accessible guidance 

about principles of good instructional 

design and delivery with very practical 

exercises and examples. Novice and experienced M & E trainers 

could all learn from it

- Patricia Rogers, Professor of Public Sector Evaluation, 

RMIT University, and Director, BetterEvaluation

This one-of-a-kind book fills a gap in the literature by providing 

readers with a systematic approach to monitoring and evaluation (M&E) 

training for programs and projects. Bridging theoretical concepts with 

practical, how-to knowledge, authors Scott Chaplowe and J. Bradley 

Cousins draw upon the scholarly literature, applied resources, and over 

50 years of combined experience to provide expert guidance that can 

be tailored to different M&E training needs and contexts, including those 

for novices, professionals, organizations and their staff, community 

members, and other groups with a desire to learn and sustain sound 

M&E practices.

2016 • 464 pages

Paperback  (9781452288918) • $65.00

Evaluation / Mixed Methods Research
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QUALITATIVE RESEARCH
Fourth Edition

Edited by David Silverman Professor Emeritus, Goldsmiths, 
University of London

A who's who of methodologists, this book introduces students to the big 

picture of qualitative research, teaching both the 'why' and the 'how to' 

of getting started, selecting a method and conducting research and data 

analysis. With practical tips, summaries, exercises and suggestions for 

further reading, each chapter is like a masterclass from a leading scholar 

in qualitative research. 

New to the Fourth Edition:

• a streamlined structure to guide readers step by step through the 

research process

• substantial new section with four chapters on how to collect and analyze 

online data

• a new chapter on reflexive ethnography

• more hands-on advice on how to conduct research at every stage, 

making this a perfect field handbook

• updated reading lists that provide a go-to guide to the literature and 

help improve citations.

The most comprehensive qualitative research book available, this is the 

perfect all-in-one companion for any student embarking on a qualitative 

research course or project.

CONTENTS
Introducing Qualitative Research, 

David Silverman / Addressing 
Social Problems through Qualitative 

Research, Michael Bloor / 
Ethics and Qualitative Research, 

Anne Ryen / The 'Inside' and 
the 'Outside': Finding Realities in 

Interviews, Jody Miller and Barry 

Glassner / Animating Interview 

Narratives, James A Holstein 

and Jaber F Gubrium / Analysing 

Focus Group Data, Sue Wilkinson / 

Ethnography, Giampietro Gobo and 

Lukas Marciniak / Organizational 

Ethnography, Thomas Eberle and 

Christoph Maeder / Practising 

Reflexivity in Ethnography, Marie 

Buscatto / Analysing Documents 

through Fieldwork, Katarina 

Jacobsson / Using Documents in 

Social Research, Lindsay Prior / 
Discursive Psychology and the Study 

of Naturally Occurring Talk, Jonathan 

Potter / Conversation Analysis: 

Practices and Methods, John 

Heritage / Conceptualising Internet 

Research, Annette Markham and 

Simona Stavrova / Online Interviews, 

Nalita James and Hugh Busher / Using CA and DA 

on Internet Data, Joanne Meredith / Using CDA on Internet Data, 

Johann W Unger, Ruth Wodak and Majid Khosravinik / Conceptualising Visual Data, Michael 

Emmison / Video and the Analysis of Social Interaction, Christian Heath / Some Pragmatics of 

Qualitative Data Analysis, Tim Rapley / Constructing Grounded Theory Analyses, Kathy Charmaz 

and Anthony Bryant / What's Different about Narrative Inquiry? Cases, Categories and Contexts, 

Catherine Riessman / Systematic Reviews and Qualitative Methods, Mary Dixon-Woods / 

Secondary Analysis of Qualitative Data, Libby Bishop / Validity in Research, Anssi Peräkylä / 

The Three Faces of Writing Qualitative Research: Practice, Genre, and Audience, Amir Marvasti

2016 • 468 pages

Hardback  (9781473916562) • £90.00

Paperback  (9781473916579) • £31.99

QUALITAT

DOING & WRITING 
QUALITATIVE RESEARCH
Third Edition

Adrian Holliday Canterbury Christ 
Church University

Approachable and logically structured, 

this new edition expertly sets out the many 

roles of writing in research. From the more 

theoretical subjects (research strategies, data 

types and writing styles) to the nitty gritty 

practicalities (conventions, taking notes and writing questions), each 

chapter covers many common concerns writers face when attempting 

to transform complex data and real-world research experiences into 

textual products. 

With fully updated examples and case studies as well as a strong 

focus on using less traditional forms of data like photographs, personal 

narrative, and creative non-fiction, this Third Edition introduces students 

to modern opportunities in data collection and sourcing that adds depth 

to their research.

CONTENTS
Approaching Qualitative Research / Starting Out / Showing the Workings / What 

Counts as Data / Writing about Data / Writing Voice / Writing about Relations / Making 

Appropriate Claims

2016 • 216 pages

Hardback  (9781473953260) • £85.00

Paperback  (9781473953277) • £28.99

DOING & W

ng

sing CDA on Internet Data,

jid Khosra inik / Concept alising Vis al Datak Michael

g CA and DA 

sing CDA on Internet Data

INTERVIEWS IN 
QUALITATIVE RESEARCH
Second Edition

Nigel King University of Huddersfield 
and Christine Horrocks Manchester 
Metropolitan University

Helping readers to get the data they want 

from their interviews, this book provides 

clear guidance regarding technique, gives 

top tips from real-world case studies and 

shares achievable checklists and interview plans.

Whether doing interviews in their own research or just using other 

researchers' data, this book will tell readers everything they need to know 

about designing, planning, conducting and analyzing quality interviews. 

It explains how to:

• construct ethical 

research designs

• record and manage data

• transcribe notes

• analyze findings

• disseminate conclusions.

With its clear, jargon-free terminology and its coverage of practical, 

theoretical and philosophical issues grounded in examples from real 

interviews, this is the ideal guide for new and experienced researchers alike.

CONTENTS
Philosophical Assumptions / Designing an Interview Study / Ethics in Qualitative 

Interviewing / Carrying out Qualitative Interviews / Group Interviews / Remote Interviewing 

/ Reflexivity and Qualitative Interviewing / An Introduction to Interview Data Analysis 

/ Interviews in Phenomenological Research / Interviews and Narrative / Writing and 

Disseminating Interview Data

 2017 • 296 pages

Hardback  (9781446274965) • £75.00

Paperback  (9781446274972) • £26.99

INTERVIEW

Qualitative Research
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SOCIAL NETWORK 
ANALYSIS FOR EGO-NETS
Nick Crossley, Elisa Bellotti, 
Gemma Edwards, Martin G Everett, 
Johan Koskinen and Mark Tranmer 
all at University of Manchester

Takes students and researchers through 
each stage of ego-net research, from 
conception, through research design and 
data gathering to analysis. It grounds the 
reader in the basics, but also covers new 
statistical approaches and also the most 
recent thinking on mixing methods.

2015 • 208 pages

Hardback  (9781446267769) • £79.00

Paperback  (9781446267776) • £25.99

INTERNET RESEARCH 
METHODS
Second Edition

Claire Hewson The Open University, 
Carl Vogel Trinity College, University 
of Dublin and Dianna Laurent 
Southeastern Louisiana University

Presenting a state-of-the-art review of the 
internet as a tool for conducting research, 
this Second Edition provides extensive 
updates to reflect current developments and 
trends in internet research, focusing on what 
has been achieved so far, and identifying 
opportunities and possibilities in the new 'era' of internet research.

2016 • 232 pages

Hardback  (9781446208557) • £85.00

Paperback  (9781446208564) • £27.99

INTERNET

RESEARCHING 
SOCIAL LIFE
Fourth Edition

Edited by Nigel Gilbert and Paul Stoneman 
both at Department of Sociology, University 
of Surrey

Nigel Gilbert and Paul Stoneman breathe 
new energy into this classic bestselling 
textbook, whose pragmatic approach mirrors 
the reality of conducting research and allows 
the handpicked, internationally renowned 
contributors to embed real case studies from 
their own research in each chapter.

2016 • 624 pages

Hardback  (9781446295441) • £90.00

Paperback  (9781446295458) • £32.99

RESEARC

THE CODING MANUAL FOR 
QUALITATIVE RESEARCHERS
Third Edition

Johnny Saldana Arizona State University

This book is a must for all 

fieldworkers who work closely 

with interview, narrative, 

and visual materials. It is 

thoughtful, well-written and 

inclusive. The appendices alone 

are invaluable!

- Norman K Denzin, 

University of Illinois, 

Urbana-Champaign

2016 • 368 pages

Hardback  (9781473902480) • £85.00

Paperback  (9781473902497) • £27.99

THE CODI

DOING QUALITATIVE 
RESEARCH ONLINE
Janet E Salmons Vision2Lead

Provides a comprehensive 

overview of the range of 

online qualitative research 

methods, and offers readers 

step-by-step guidance and 

careful consideration of the key 

ethical, practical and quality 

issues involved in conducting 

qualitative research online

- Kandy Woodfield, Head of 

Social Sciences, Higher 

Education Academy

2016 • 240 pages

Hardback  (9781446295403) • £75.00

Paperback  (9781446295410) • £26.99

HOW TO DO YOUR 
CASE STUDY
Second Edition

Gary Thomas University of Birmingham

Adopting jargon-free language, this book 

grounds its advice in concrete experience 

and real-world cases to provide a vibrant and 

insightful introduction to the basics of case 

study research.

2015 • 288 pages

Hardback  (9781446282649) • £85.00

Paperback  (9781446282656) • £27.99

HOW TO D

OUT NOW!
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METHODS OF CRITICAL 
DISCOURSE STUDIES
Third Edition

Edited by Ruth Wodak University of 
Lancaster and Michael Meyer Vienna 
University of Economics and Business

Now featuring an expanded range of examples 

of critical discourse analysis in action, and 

across a wide variety of disciplines, and 

two new chapters on multimodality and 

social media, this book continues to provide 

readers with a sophisticated and nuanced 

treatment of discourse studies.

INTRODUCING QUALITATIVE METHODS SERIES

2015 • 272 pages

Hardback  (9781446282403) • £75.00

Paperback  (9781446282410) • £26.99

METHODS

THE SAGE HANDBOOK OF 
RESEARCH 
MANAGEMENT
Edited by Robert Dingwall Dingwall 
Enterprises Ltd. and Mary Byrne McDonnell 
Social Science Research Council

A unique tool for the newly promoted 

research leader. The editors have recruited 

a global team of contributors to write about 

the challenges they have encountered in 

the course of their careers, and to provoke 

readers to think about how they might 

respond within their own contexts. This will be a standard work of 

reference for new research leaders looking for help and inspiration.

2015 • 656 pages

Hardback  (9781446203187) • £110.00

INTRODUCTION TO 
STRUCTURAL EQUATION 
MODELING USING IBM 
SPSS STATISTICS AND EQS
Niels J Blunch Aarhus School of Business

Covers both basic as well as advanced 

topics, all illustrated with examples 

relevant to social science subjects. An 

excellent choice for anybody new to 

SEM and who would like to learn how 

to use EQS

- Keming Yang, 

Senior Lecturer in Sociology, 

University of Durham

2015 • 360 pages

Hardback  (9781473916210) • £85.00

Paperback  (9781473916227) • £29.99

ANALYSING 
QUANTITATIVE DATA
Variable-based and 
Case-based Approaches to 
Non-experimental Datasets

Raymond A Kent University of Stirling

This compelling textbook provides a clear 

view of a broad range of possibilities for 

quantitative data, complementing the 

statistical toolbox with configurational 

methods. A must-read for students 

aiming to get more out of data and move 

beyond "push-button analysis"

- Benoît Rihoux, University of Louvain

2015 • 376 pages

Hardback  (9781446273401) • £89.00

Paperback  (9781446273418) • £29.99

NETNOGRAPHY
Redefined

Second Edition

Robert V Kozinets York University

A wonderfully comprehensive guide to 

researching online socialities. These 

socialities are real and interaction in them 

is, in its own way, powerfully face to face. 

We need far more high-quality research 

in this area, and Netnography can help 

guide scholars to make this a reality

- Tom Boellstorff, 

Department of Anthropology, 

University of California

2015 • 320 pages

Hardback  (9781446285749) • £85.00

Paperback  (9781446285756) • £28.99

WEB SURVEY 
METHODOLOGY
Mario Callegaro Google, 
Katja Lozar Manfreda and Vasja Vehovar 
both at University of Ljubljana

No stone is left unturned - the authors 

address every essential topic and do 

so with a remarkable command of the 

big picture and the subtleties involved. 

Readers will walk away with a clear 

understanding of the many challenges 

inherent in conducting online studies and 

with an appropriate sense of optimism 

about the promise of the methodology

- Jon Krosnick, Frederic O Glover Professor in Humanities 

and Social Sciences, Stanford University

RESEARCH METHODS FOR SOCIAL SCIENTISTS

2015 • 344 pages

Hardback  (9780857028600) • £79.00

Paperback  (9780857028617) • £27.99
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THE HOW TO OF QUALITATIVE RESEARCH
Janice Aurini University of Waterloo, Melanie Heath McMaster 
University and Stephanie Howells University of Guelph

Focused on showing researchers how to design a high-quality project 

and use data collection instruments, this book offers a step-by-step 

approach to the 'what', 'why' and 'how' of qualitative research.

With clear instructions for developing a research design and 

complementary research tools, this book is not about describing or 

theorizing qualitative methods, but how researchers actually create and 

execute these methods. Helping students conquer the practical issues 

many novice researchers face, the book provides them with the tools 

they need to answer critical questions such as:

• what are some ways to sample potential participants?

• how do I construct an interview schedule?

• should I be thinking of a single case study or a comparative study?

• what and how should I record in the field?

• what other sources of data should I consider?

CONTENTS
Introduction: Why Write 'Another' Qualitative Methods Book? / From Research 
Conceptualization to Research Questions: Getting Started and Advancing Ongoing 
Projects / Designing Qualitative Projects: "Selecting the Right Tools for the Right Job" 
/ The How To of Interviewing: Making What People Say Matter / The How To of Focus 
Group Interviewing / The How To of Field Research / The How To of Unobtrusive Methods: 
The Beauty of Social, Physical and Visual Artifacts / The How To of Data Analysis: The 
Beginners Guide to Coding / The How To of Writing Up Qualitative Research Projects

 2016 • 256 pages

Hardback  (9781446267080) • £85.00

Paperback  (9781446267097) • £28.99

60 SECONDS WITH THE AUTHORS

What can readers expect from this book?  
The How To of Qualitative Research offers a step-by-step approach 

to the "what", "why" and "how" of qualitative research.  The book 

includes clear step-by-step instructions for developing a research 

design and complementary research tools (e.g., interview schedule).  

We identify the practical issues that many budding qualitative researchers 

face and provide a number of useful pedagogical features including 

templates for organizing and collecting data (e.g., demographic survey). 

What are the key things you're hoping students 

will learn from the book?
This book will show researchers how to design a high quality project and 
utilize data collection instruments. The goal of this book is to provide 
researchers with the practical tools they will need to answer critical 
questions such as "what are some ways to sample potential participants?"; 
"how do I construct an interview schedule?"; "should I be thinking of a 
single case study or a comparative study?"; "what and how should I record 
in the field?"; "how do I manage participants in a focus group?", and "what 
other sources of data should I consider?".

What's been the proudest moment of your 

career to date?
We have had the good fortune to engage in qualitative research that 
addresses important social issues. Janice Aurini's research on summer 
setback has directly informed public policy, and now almost every school 
board offers high quality literacy and numeracy summer programs for 
Ontario's most vulnerable children. The monograph of Melanie Heath's 
ethnographic research - One Marriage Under God - uncovers the on-the-
ground social consequences of efforts to promote marriage as a cure for 
poverty. Stephanie Howells has collected extensive qualitative data to 
examine a variety of topics including school bullying and school shootings. 

What top tip would you give to those new to 

Qualitative Research?

Janice: Trustworthy and credible qualitative research does not happen by 

accident or luck, it happens through good research design. 

Melanie: Designing a quality qualitative research project is part craft and 

lots of elbow grease. The best projects combine hard work and innovation.

Steph: There are often setbacks, from time constraints to participants 

not coming to interviews to tape recorders breaking. Don't panic, 

and don't let it get you down; it is all part of the research process 

and it helps to make us stronger, more prepared researchers.

Qualitative Research
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EPISTEMOLOGY & METAPHYSICS 
IN QUALITATIVE RESEARCH
Constructing Knowledge

Tomas Pernecky Auckland University of Technology

This clearly written and provocative text offers an accessible overview of 

the metaphysical and epistemological dimensions of research. It expands 

the philosophical horizons into the realms of social ontology and quantum 

mechanics to allow researchers to formulate a more holistic standpoint.

Using a clear, easy-to-follow style, the author guides the reader through 

an array of concepts which are defined, explained and made simple. 

The book challenges the prevailing modes of thinking about qualitative 

inquiry by showcasing an immense variety of philosophical outlooks 

which are not easily compartmentalized into paradigms. These are further 

developed by helpful examples and case studies.

CONTENTS
Situating Metaphysics & Epistemology in Qualitative Research / Empiricism Versus 

Rationalism: In Search of Truths / Scepticism, Idea-ism and Idealism / German Idealism, 

Phenomenology & Hermeneutics / Realism and Anti-realism / Social Ontology / Quantum 

Reality: Contemporary Views of the Things-In-Themselves

2016 • 248 pages

Hardback  (9781446282380) • £85.00

Paperback  (9781446282397) • £27.99

THE PRACTICE OF 
QUALITATIVE RESEARCH
Engaging Students in the 
Research Process

Third Edition

Sharlene Nagy Hesse-Biber 
Boston College

This book offers a step-by-step approach 

to collecting, analyzing, designing and 

interpreting qualitative research. Offering a mix of theoretical approaches 

for qualitative methods practice that ranges from the interpretive tradition 

to critical perspectives, this book provides a problem-centric approach to 

engaging with qualitative research by linking the practice of any research 

method to the specific research questions. 

The Third Edition includes new chapters on 'Researching Mass 

Media' and 'Writing and Representation of Qualitative Research', more 

attention to online research and implications of social media, updates 

on qualitative analysis software, strengthened coverage of ethics, and 

a new two-colour interior design and photo programme.

CONTENTS
Part I: Taking a Qualitative Approach to Research / An Invitation to Qualitative Research 

/ Paradigmatic Approaches to Qualitative Research / Designing Qualitative Approaches 

to Research / The Ethics of Social Research / Part II: Qualitative Research Practice / 

In-Depth Interviewing / Focus Group Research / Ethnography / Case Study / Researching 

Mass Media: Images and Texts by Lisa Cuklantz and Heather McIntosh / Mixed Methods 

Research / Part III: Tying the Strands Together / Analysis and Interpretation of Qualitative 

Data / Writing and Representation of Qualitative Research Projects / Conclusion: Future 

Directions of Qualitative Research Inquiry

 2016 • 432 pages

Paperback  (9781452268088) • $70.00

THE PRAC

BIG IDEAS IN SOCIAL SCIENCE 
David Edmonds BBC World and Nigel Warburton The Open University

Are human beings less violent than before? Why do we adopt certain moral 

and political judgements? Why is the gap between rich and poor getting 

bigger? How do we decide which criminal policies are effective? What is the 

Population Challenge for the 21st Century? What is social science? 

In Big Ideas in Social Science, David Edmonds and Nigel Warburton put 

these and more of our society’s burning questions to 18 of the world’s leading 

social scientists including Steven Pinker, Ann Oakley, Lawrence Sherman, 

Kate Pickett, Robert J Shiller and Doreen Massey. 

The interviews for this book are based on the Social Science Bites series of 

podcasts, which can be freely accessed at socialsciencespace.com, and 

subscribed to via iTunes. Social Science Bites was inspired by the popular 

Philosophy Bites podcast (philosophybites.com), which was founded by 

David and Nigel in 2007 and has so far had 26 million downloads. 

2015 • 184 pages

Hardback  (9781473913790) • £50.00 

Paperback  (9781473913806) • £12.99

EXAGGERATED CLAIMS
The ESRC, 50 Years On 

David Walker Head of Policy, Academy of Social Sciences 

What is the role of the state in distributing research money? How do 'arm's-

length' funding agencies relate to public policy and business? This original 

study looks at the main social science funding agency in the UK, which was 

established 50 years ago. It examines how funding decisions are related to 

power. Walker asks the tricky question, why has social science research 

not achieved a more salient role in state policy formation and management 

strategy: is the funding agency responsible? 

Insightful, engrossing and highly original, the book will be required reading 

for anyone who has written or will write a social science research bid and, 

more widely, for students of power, knowledge and culture.

2015 • 128 pages

Hardback  (9781473942233) • £45.00

Paperback  (9781473967045) • £14.99

Understanding the Value of 

Social Science in Today’s World

2397) • £27.99
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QUALITATIVE RESEARCH
Bridging the Conceptual, 
Theoretical, and Methodological

Sharon M Ravitch and 
Nicole Mittenfelner Carl both 
at University of Pennsylvania

The chapters are accessible and easy to 

read. They are also applicable and will 

better help guide students in how best 

to provide and support their work with 

theory and literature while presenting 

useful information on methodology and how to conduct and 

analyze qualitative research

- Lydia Kyei-Blankson, Illinois State University

 2016 • 600 pages

Paperback  (9781483351742) • $65.00

COMPLETING 
YOUR QUALITATIVE 
DISSERTATION
A Road Map From 
Beginning to End

Third Edition

Linda Dale Bloomberg and Marie Volpe 
both at Teachers College, Columbia University

I applaud the author for taking on the challenge of describing the 

conceptual/theoretical model. This piece of information alone 

will meaningfully improve doctoral students' ability to progress 

forward with writing their dissertations

- Antonio C Cuyler, Florida State University

Addressing one of the key challenges facing doctoral students, this 

book offers comprehensive guidance and practical tools for navigating 

each step in the qualitative dissertation journey, including the planning, 

research and writing phases. Blending the conceptual, theoretical and 

practical, the book becomes a dissertation in action - a logical and 

cohesive explanation and illustration of content and process. 

The Third Edition maintains key features that distinguish its unique 

approach and has been thoroughly updated and expanded throughout 

to reflect and address recent developments in the field.

CONTENTS
Part I: Taking Charge of Yourself and Your Work / A Complete Dissertation: The Big 

Picture / Gearing Up: There is Method in the Madness / Choosing a Qualitative Research 

Approach / A First Step: Developing Your Proposal / Part II: Content and Process: A 

Chapter-By-Chapter Road Map / Introduction to Your Study / Developing and Presenting 

Your Literature Review / Presenting Methodology and Research Approach / Analyzing 

Data and Reporting Findings / Analyzing and Interpreting Findings / Drawing Trustworthy 

Conclusions and Presenting Actionable Recommendations / Part III: Nearing Completion 

/ Some Final Technical Considerations / Defense Preparation 

 2016 • 400 pages

Paperback  (9781506307695) • $58.00

COMPLET

KEY CONCEPTS IN THE 
PHILOSOPHY OF SOCIAL RESEARCH
Malcolm Williams University of Cardiff

This book is an ideal introduction for any student or social researcher 

hoping to better understand the philosophical issues that inform 

social research. Williams is the perfect guide providing short, focused 

introductions to key concepts alongside a persuasive and engaging 

overview of how we interpret and conduct research. The book covers 

everything from core research methods, to ethical concerns and an 

exploration of the metaphysics of social life.

Each entry provides:

• clear definitions

• engaging real world examples

• up-to-date suggestions for further reading

• informative cross-referencing

• lists of key thinkers. 

Relevant, authoritative and witty, this book is an indispensable introduction 

to the philosophy of social research. 

2016 • 240 pages

Hardback  (9780857027412) • £65.00

Paperback  (9780857027429) • £20.99

QUALITATIVE SOCIAL 
RESEARCH
Contemporary Methods 
for the Digital Age

Vivienne Waller, Karen Farquharson 
and Deborah Dempsey all at 
Swinburne University of Technology

A comprehensive and practical overview 

of qualitative research methodologies... I 

have no hesitation in recommending it as 

essential reading for students

- Jenny van Hooff, Senior Lecturer, Department of 

Sociology, Manchester Metropolitan University

Employing an accessible approach to present the multiple ways 

in which criticism enhances research practice, this book is packed full 

of relevant, real-world examples, showcasing the strengths and pitfalls 

of each research method. It integrates the philosophical groundings of 

qualitative research with thoughtful overviews of a range of commonly 

used methods.

The book explains what makes qualitative sociological research practical, 

useful and ethical and includes:

• detailed discussions of ethical issues

• references to new technologies in each chapter

• explanations of how to integrate online and visual methods with 

traditional data collection methods.

CONTENTS
Part I: Getting Ready / Introduction – Foundations of Qualitative Research / Aims of 

Qualitative Research / From Topic to Design / Politics and Ethics of Qualitative Research / 

Part II: Doing the Research / Sampling / Interviewing / Focus Groups and Group Interviews 

/ Observing People / Observing Things / Observing Texts / Narrative Inquiry / Making 

Sense: Data Management, Analysis and Reporting / Combining Approaches

2016 • 208 pages

Hardback  (9781446258835) • £75.00

Paperback  (9781473913554) • £26.99
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THE CONTENT ANALYSIS 
GUIDEBOOK
Second Edition

Kimberly A Neuendorf 
Cleveland State University

This thoroughly updated Second Edition 

comprises step-by-step instructions and 

practical advice, unravelling the complicated 

aspects of content analysis. 

The guidebook provides readers with:

• a range of examples from across the social sciences, for true 

interdisciplinary breadth

• numerous sidebars that describe innovative and wide-ranging 

content analysis projects (from both academia and commercial 

research), providing readers with pedagogical tools in an 

easy-to-understand format.

CONTENTS
Defining Content Analysis / An Integrative Approach to Content Analysis / Message Units 

and Sampling / Variables and Predictions / Reliability / Content Analysis in the Interactive 

Media Age / Results and Reporting / Contexts / Resource 1: CATA - Computer Aided Text 

Analysis Options / The Content Analysis Guidebook Online (CAGO)

2016 • 456 pages

Paperback  (9781412979474) • $79.00

THE CONT

AN INTRODUCTION TO 
QUALITATIVE RESEARCH
Learning in the Field

Fourth Edition

Gretchen B Rossman and Sharon F Rallis both at 
University of Massachusetts Amherst

This book leads the new researcher into the field by explaining the core 

concepts through theory, research and applied examples. This Fourth 

Edition now provides boxes that include real-world examples; new 

content on using social media, blogs, and doing research online; and 

more international examples.

 2016 • 344 pages

Paperback  (9781506307930) • $60.00

AN INTRO

AUTOETHNOGRAPHY
Process, Product and Possibility for Critical 
Social Research

Sherick Hughes University of North Carolina at Chapel Hill 
and Julie Pennington University of Nevada at Reno

Describing how autoethnographers go about collecting, analyzing 

and reporting data, this book provides an historical and theoretical 

background, followed by methods chapters, that guides students through 

the process.

CONTENTS
Part I. Histories & Applications of Autoethnography as a Product / Chapter 1. 

Autoethnography: Introduction and Overview / Chapter 2. Mining and Priming Critical 

Social Theory for Autoethnography / Part II. Doing Autoethnography: From Brainstorming 

to Guiding Process / Chapter 3. First Guiding Process: Problematizing What You Know 

for New-Self Insight / Chapter 4. Second Guiding Process: Legitimizing Your New-

Self Insight / Chapter 5. Third Guiding Process: Synthesizing New-Self Insights with 

MICA / Part III. The Future of Autoethnography: A Prism of Possibility / Chapter 6. 

The Possibility of Autoethnography as Critically Reflexive Action Research (CRAR) / 

Chapter 7. Anticipating Other Possibilities for Autoethnography / Appendixes: Sample 

Autoethnography Assignment, Syllabus and Student Work

2016 • 280 pages

Paperback  (9781483306766) • $50.00

ANALYZING QUALITATIVE DATA
Systematic Approaches

Second Edition

H Russell Bernard University of Florida and 
Gery W Ryan RAND Corporation

Pairing each data collection technique with the appropriate analytic 

method, this book provides readers with information on doing qualitative 

collection and analysis, and guides them on selecting among the 

complete variety of qualitative techniques.

 2016 • 576 pages

Paperback  (9781483344386) • $72.00

ANALYZIN

CLASSIC GROUNDED 
THEORY
Applications with Qualitative and 
Quantitative Data

Judith A Holton Mount Allison 
University and Isabelle Walsh 
NEOMA Business School

Presenting classic grounded theory, from its 

historical origins to step-by-step guidance 

on how to carry out a research project using 

the original Glaser and Strauss approach, this book offers a guide to 

the principles and procedures for doing a research study using the 'full 

package' of classic grounded theory methodology.

 2016 • 256 pages

Paperback  (9781483372549) • $45.00

COMMUNITY-BASED 
QUALITATIVE RESEARCH
Approaches for Education and the Social Sciences

Laura Ruth Johnson Northern Illinois University

This book provides an introduction to community-based research/

ethnography and other applied approaches to conducting qualitative 

research within community settings, and offers both a background in 

related theory and research, as well as hands-on activities and step-

by-step guidelines.

2016 • 208 pages

Paperback  (9781483351681) • $55.00
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DOING FIELDWORK
Christopher Pole Nottingham Trent 
University and Sam Hillyard 
Durham University

This is a book about doing research. Not 

research in general, but a specific kind of 

research which is as much about the role 

of the researcher as it is about the focus of 

the research. The intention is to provide an 

open and frank account of what it is like to 

do research: where you, the researcher, are 

the reason why it will succeed or fail; where 

you are the main influence on what the research will discover and; how 

it will be received and evaluated by those who read or use its findings. 

This book is about research that is based on fieldwork.

Fieldwork is about getting out there, wherever there is, and becoming 

part of what is going on. Christopher Pole and Sam Hillyard explore what 

doing fieldwork entails and what kinds of knowledge and understanding 

it can lead to. They talk about the excitement of research, the challenges 

and frustrations, the rewards, the tedium and the sheer hard slog that all 

research projects involve in different proportions, at one time or another.

This is not 'how to do it', but more 'how it has been done and what it's 

actually like to do it'. It will be an illuminating read for students undertaking 

dissertations and research projects across the social sciences.

CONTENTS
What is Fieldwork? / Finding the Field / Field Relations / Tools For the Field / Fieldwork: 

Values and Ethics / When It's Time to Go / Analysis

2016 • 184 pages

Hardback  (9780761959632) • £75.00

Paperback  (9780761959649) • £26.99

PARTICIPATORY RESEARCH WITH 
CHILDREN AND YOUNG PEOPLE
Participatory Research with 
Children and Young People

Susan Groundwater-Smith University of Sydney,  
Sue Dockett Charles Sturt University and Dorothy 

Bottrell Victoria University, Melbourne, Australia

This book sets out a clear framework for conducting participatory 

research with children and young people within a discussion of the 

rights of the child. Through extensive case studies and a close review 

of contemporary literature, in relation to early childhood through to late 

adolescence, the book serves as a critical guide to issues in participative 

research for students and researchers.

 The book includes chapters on:

•  Designing your research project 

• Ethical considerations 

• Innovative methods 

• Publication and dissemination.

 CONTENTS
Introduction: Arguing The Case For Participatory Research With Children And Young 

People / Developing New Methodological Understandings Of Social Research With 

Children And Young People / Ethical Questions In Relation To Participatory Research 

With Children And Young People / Designing A Project With Children And Young People: 

Investigating The ‘Researchable Question’ / A Political Ecology Of Access And Cooperation 

/ Innovative Methods / Issues Of Impact And Sustainability In The Context Of Participatory 

Design And Construction / Publication And Dissemination / Action And Participation

2015 • 216 pages

Paperback (9781446272879) • £27.99

Hardback (9781446272862) • £79.00

COVERT RESEARCH
The Art, Politics and Ethics of 
Undercover Fieldwork

David Calvey Manchester 
Metropolitan University

There is a both a fear and fascination with 

undercover research in the social sciences. 

It is an emotive and controversial field which 

is equated with deception and transgression 

in an era of increasing ethical regimentation. 

This book explores the roots of covert 

research, including the classic exemplars, as well as examining 

its contemporary dispersed place in the social sciences. Recent 

developments and links to auto-ethnography, cyber-lurking and 

investigative journalism are explored. 

David Calvey uses a diverse variety of case study materials, including 

his work on bouncers in the night-time economy. He argues that covert 

research has a creative and robust tradition and role in the social 

community rather than a maligned and submerged one, and that covert 

research needs to be rehabilitated and appropriately used. Covert 

research should ultimately become part of the critical imagination and 

methodological toolkit for social science students.

CONTENTS
Roots of Covert Research: Historical / Classic Exemplars: Goffman, Humphreys, Milgram 

and Rosenhan / The Covert Diaspora: A Submerged Tradition / Bouncers in the Night-Time 

Economy: Biographical Case Study / Debates About Covert Research: Ethics and Informed 

Consent / Renniassence: Auto-Ethnography, Cyber-Lurking and Investigative Journalism 

2017 • 240 pages

Hardback  (9781849203838) • £75.00

Paperback  (9781849203845) • £24.99

QUALITY QUESTIONING
Research-Based Practice to Engage Every Learner

Second Edition

Jackie Acree Walsh Educational Consultant, Montgomery and 
Beth Dankert Sattes Educational Consultant, Charleston

KEY FEATURES

• A complete guide to using effective questioning in the classroom to 

build higher-order thinking skills and student achievement. 

• Includes the latest research, including Hattie’s meta-analysis and 

Webb’s Depth of Knowledge

• Designed for immediate classroom use, it incorporates theory-into-

practice, reproducibles, checklists, rubrics, resources, lecturettes, 

practitioner voices, and evaluation methods

• Includes QR codes linked to dynamic classroom video clips illustrating 

the processes

• Companion website: https://resources.corwin.com/WalshQuestioning

CONTENTS
List of Videos  / About the Authors / Introduction: Sources of Renewal / Chapter 1. Setting 

the Stage: What Is Quality Questioning? / Chapter 2. Prepare the Question: What Are the 

Distinguishing Features of Quality Questioning? / Chapter 3. Present the Question: How 

Can Teachers Engage All Students in Thinking and Responding? / Chapter 4. Prompt 

Student Thinking: How Can Teachers Assist Students in Making Connections? / Chapter 

5. Process Responses: How Can Teachers Use Feedback to Deepen Student Thinking 

and Learning? / Chapter 6. Polish Questioning Practices: How Can Ongoing Reflection 

and Dialogue About Classroom Questioning Improve Teaching and Learning? / Appendix: 

Response Structures to Engage Learners in Thinking and Responding / References / Index

Corwin 

2016 • 256 pages • Paperback (9781506328874) • $34.95
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UNDERSTANDING 
GLOBAL DEVELOPMENT 
Reflections on Fieldwork Experiences

Edited by Gordon Crawford, Lena Kruckenberg, 
Nicholas Loubere all at University of Leeds and 
Rosemary Morgan University of Edinburgh

This book provides engaging perspectives on the varied role of a 

researcher in the field. Both intergenerational and international in scope, 

the theories and concepts presented contextualize key aspects of 

developmental fieldwork and introduce the often hidden practicalities 

of actually being in the field.

After setting the stage with basic information, common challenges and 

potential mistakes surrounding a specific aspect of the researcher's 

role, each chapter focuses on the practical applications and real-world 

examples of these elements of field research. Transcribed interviews 

with established authorities and personal field notes written by emerging 

researchers then showcase not only concrete examples of what happens 

during fieldwork, but also offer focused and relevant advice that gives 

genuine insight into what to expect and how to solve common dilemmas, 

like researching elites or working with vulnerable groups.

CONTENTS
Liberating Development Inquiry: Freedom, Openness and Participation in Fieldwork / 

Democracy of the Ground?: Encountering Elite Domination During Fieldwork / Combining 

Participatory Tools with Ethnography in Rural Cambodia / Gender is Not a Noun, It's an 

Adjective: Using Gender as a Lens Within Development Research / Putting Ideological 

Commitments into Practice? / Gendered Agency in Constrained Circumstances: 

Researching Women Selling Sex in Kenya / Encounters with the Powerful: Researching 

Elites / Reflecting on Notions of Power in 'Researching Up' / The Ups and Downs of 

'Studying Up' / On the Margins of World Society: Working with Impoverished, Excluded 

and Marginalised People / Encounters at the Margins: Situating the Researcher Under 

Conditions of Aid / Marginalisation(s) at the Margins: Studying Identity, Ethnicity and 

Conflict in Rural Bolivia / Under Threat: Working in Dangerous Environments / Perceiving 

Threats to Health in the Field / Children in the Streets: Bridging the Ethical Dilemmas of 

Dangerous Fieldwork through Activism / Beyond the Ivory Tower: Fieldwork in Development 

Practice / Multipositionality in the 'Field' / Encountering Failure

2017 • 320 pages

Hardback  (9781473906662) • £85.00

Paperback  (9781473906679) • £29.99

THE POLITICS OF FEAR
What Right-Wing Populist 
Discourses Mean

Ruth Wodak University of Lancaster

Populist right-wing politics is moving 

centre-stage, with some parties reaching 

the very top of the electoral ladder: but do 

we know why, and why now?

In this book, Ruth Wodak traces the 

trajectories of such parties from the margins 

of the political landscape to its centre, to 

understand and explain how they are transforming from fringe voices to 

persuasive political actors who set the agenda and frame media debates. 

Laying bare the normalization of nationalistic, xenophobic, racist and 

anti-Semitic rhetoric, she builds a new framework for this 'politics of 

fear' that is entrenching new social divides of nation, gender and body. 

The result reveals the micro-politics of right-wing populism: how 

discourses, genres, images and texts are performed and manipulated 

in both formal and also everyday contexts with profound consequences. 

This book is a must-read for scholars and students of linguistics, media 

and politics wishing to understand these dynamics that are re-shaping 

our political space.

CONTENTS
Populism and Politics: Transgressing Norms and Taboos / Theories and Definitions: The 

Politics of Identity / Borders and the People: The Politics of Exclusion / Language and 

Identity: The Politics of Nationalism / Antisemitism: The Politics of Denial / Performance 

and the Media: The Politics of Charisma / Gender and the Body Politic: The Politics of 

Patriarchy / Mainstreaming: The Normalization of Exclusion

2015 • 256 pages

Hardback  (9781446246993) • £70.00

Paperback  (9781446247006) • £23.99

ANALYSING TEXT AND DISCOURSE 
IN THE SOCIAL SCIENCES
Göran Bergström and Kristina Boréus both at Stockholm University

A unique anthology of the key methodological approaches to text and 

discourse analysis, this book helps all social science students compare 

and contrast the methodologies and determine the one most appropriate 

for their own works.

Every chapter not only contains the basic information and general 

approach to each methodology, but also discusses its advantages 

and disadvantages, problems with ontology and language, and the 

relationship to studying social phenomenon. Each chapter also includes a 

step-by-step demonstration of how the method works through real-world 

examples from existing studies and contemporary research. To ensure 

students internalize the 'who-what-when-where-and-why' of each 

approach, the chapters conclude with provocative summaries, exercises 

and suggested further readings.

CONTENTS
Text and Discourse Analysis in the Social Sciences / Content Analysis / Argumentation 

Analysis / Analysis of Ideas and Ideology / Conceptual History / Narrative Analysis / 

Linguistic Text Analysis / Multimodal Discourse Analysis / Discourse Analysis

2017 • 336 pages

Hardback  (9781473913745) • £75.00

Paperback  (9781473913752) • £26.99

A GUIDE TO QUALITATIVE FIELD RESEARCH
Third Edition

Carol A Bailey Virginia Tech

Using examples from both classic ethnographies and current research, 

this book thoroughly explains the entire research process. The Third 

Edition includes: more on researching online and using social media; 

more visual material including tables, figures and photographs; and 

links to research articles from SAGE Journals on its companion website.

 2017 • 256 pages

Paperback  (9781506306995) • £31.99

A GUIDE T
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See the full listing of all 

our Research Methods titles 

online at www.sagepub.in

VISUAL METHODOLOGIES
An Introduction to Researching 
with Visual Materials

Fourth Edition

Gillian Rose The Open University

Now in its Fourth Edition, Visual Methodologies 

is a bestselling critical guide to the study and 

analysis of visual culture. Existing chapters 

have been fully updated to offer a rigorous 

examination and demonstration of an individual methodology in a clear 

and structured style. Reflecting changes in the way society consumes and 

creates its visual content, new features include:

• brand new chapters dealing with social media platforms, the 

development of digital methods and the modern circulation and 

audiencing of research images

• more 'Focus' features covering interactive documentaries, digital 

storytelling and participant mapping

• a companion website featuring links to useful further resources relating 

to each chapter.

Now a classic text, Visual Methodologies appeals to undergraduates, 

graduates, researchers and academics across the social sciences and 

humanities who are looking to get to grips with the complex debates and 

ideas in visual analysis and interpretation.

CONTENTS
Researching with Visual Materials: A Brief Survey / Towards a Critical Visual Methodology 

/ How to Use this Book / 'The Good Eye': Looking at Pictures Using Compositional 

Interpretation / Content Analysis and Cultural Analytics: Counting What You See / 

Semiology: Laying Bare the Prejudices Beneath the Smooth Surface of the Visible / 

Psychoanalysis: Visual Culture, Visual Pleasure, Visual Disruption / Discourse Analysis I: 

Text, Intertextuality and Context / Discourse Analysis II: Institutions and Ways of Seeing / 

To Audience Studies and Beyond: Ethnographies of Television Audiences, Fans and Users 

/ Digital Methods: Digital Images, Digitally Analysed / Making Images as Research Data: 

Photo-documentation and Photo-elicitation / Using Images to Disseminate Research 

Findings: The Circulation and Audiencing / Ethics and Visual Research Methodologies / 

Visual Methodologies: A Review

 2016 • 456 pages

Hardback  (9781473948891) • £90.00

Paperback  (9781473948907) • £32.99

VISUAL MANALYZING TALK IN THE 
SOCIAL SCIENCES
Narrative, Conversation and 
Discourse Strategies

Katherine Bischoping and 
Amber Gazso both at York University

An absolute treat. Its engaging style, its 

comprehensive content, its clear logic, 

its brilliant use of examples and, above 

all, its enormous value to qualitative 

researchers of all stripes add up to me wishing it had been 

available years ago!

- Jo Brewis, School of Management, 

University of Leicester

Helping readers choose strategies for qualitative analysis that 

best suit their research, this book walks readers through key decisions, 

provides actionable game plans and highlights the advantages and 

challenges of the main approaches. It is packed full of real examples 

designed to showcase the different tools that might be used to meet 

research objectives.

CONTENTS
Part I: Analyzing Narratives / Broad Strokes Approaches to Narrative Analysis / Fine-

Grained Analyses of Meaning / The Interview in Narrative Analysis / Part II: Analyzing 

Talk-In-Interaction / The Basics of Conversation Analysis / CA Approaches to Social 

Categories / Institutional Talk-in-Interaction / The Interview in Conversation Analysis / Part 

III: Analyzing Discourse / Foucauldian Discourse Analysis / Critical Discourse Analysis / 

Garden-Variety Discourse Analysis / The Interview in Discourse Analysis

2016 • 240 pages

Hardback  (9781446272480) • £75.00

Paperback  (9781446272497) • £26.99

FILM AS A 
RESEARCH METHOD
A Practice-based Guide

Jessica Jacobs Queen Mary, 
University of London

This applied text provides students and 

researchers with a practical, step-by-step 

guide to using film to produce research. 

Each chapter uses case studies to provide 

practical advice and recommendations, 

including advice from film professionals. In two sections on method 

and on output, this guide explains film as a visual methodology, covering:

• technologies of film - equipment and software

• constructing the sound and the image

• filming - using your camera in the field

• editing - from the first cut to post-production

• impact and the audience. 

This highly informative resource provides anyone with a smartphone 

in their pocket with the tools to use film in their research. From the 

qualitative issues of film as a method to the practical issues of film as 

an output, this is the social science researcher's A-Z.

CONTENTS
Section I: The Method / Film as a Visual Research Method / Technologies of Film / Filming 

(Workflow I) / Editing (Workflow II) / Section II: Film as Publication / Editing to Out (Workflow 

III) / Impact and the Audience / Conclusion –  Text and the Film

2017 • 256 pages

Hardback  (9781446282427) • £75.00

Paperback  (9781446282434) • £26.99
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DOING REAL RESEARCH
A Practical Guide to 
Social Research

Eric Jensen University of Warwick 
and Charles Laurie Director of 
Research, Verisk Maplecroft

Challenging us to move beyond the formality 

and idealized settings of conventional 

methods teaching, this pragmatic book offers 

frank advice designed to empower students 

and researchers working in the real world.

Theoretically robust and with an exhaustive coverage of key 

methodologies and methods, it sets out the cornerstones of social 

research within a multidisciplinary, international context. Examples 

reflect research conducted inside and outside formal university settings 

with case studies ranging from the extremes of war-torn countries to the 

complexities of school classrooms.

Supported by a wealth of learning features and tools, the textbook and 

website include:

• video introductions to chapters

• full-text journal articles

• links to external websites and blogs

• student exercises

• real-world case studies.

CONTENTS
Part I: Laying The Foundations / Research Design: Planning for the Unknowable, The 

Unexpected and The Undesirable / How to Do a Literature Review: Using Existing 

Evidence and Ideas To Build a Foundation / How to Be an Ethical Researcher / Part II: In 

The Field / How to Manage Risk: Protecting Yourself and Your Equipment / How to Find 

a Representative Sample / How to Gain Research Participation / Part III: Data Collection 

Methods / How to Do Survey Research / How to Do Interviews and Focus Groups / How to 

Use Existing Data: Challenges and Opportunities / Part IV: Managing and Analyzing Data / 

How to Manage Your Data / How to Do Qualitative Data Analysis / How to Do Quantitative 

Data Analysis / Part V: Presenting Your Research / How to Write up Your Research

2016 • 400 pages

Hardback  (9781446273876) • £85.00

Paperback  (9781446273883) • £27.99

SOCIAL RESEARCH 
METHODS
The Essentials

Second Edition

Nicholas Walliman 
Oxford Brookes University

Nicholas Walliman is the supervisor in 

your students' pockets, making sure they 

understand all the essential methods 

for successfully carrying out a research project and negotiating the 

challenges and pitfalls. In this book, he:

• takes students step by step through the research process

• helps them formulate clear aims and objectives

• explains all the vocabulary to understand the A – Z of research methods

• ends each chapter with a reading guide for taking learning further 

with more resources to help get a deeper understanding of the 

issues discussed

• improves research reports with practical advice on presenting findings 

in great tables, graphs and diagrams

• opens his office door with reflective questions (and answers)

• delivers the confidence to get started and get finished!

CONTENTS
Part I: Planning and Designing Your Research / Theoretical Background / Research Basics / 

Research Strategies and Design / The Nature of Data / Doing a Literature Review / Defining 

the Research Problem / Ethics / Writing a Research Proposal / Part II: Collecting and 

Analysing Your Data / Sampling / Data Collection Methods / Quantitative Data Analysis / 

Qualitative Data Analysis / Part III: Writing Up Your Research / Presenting Data Graphically 

/ Writing up a Dissertation or Research Project / Part IV: Succeeding In Your Research 

Methods Course / How to Get the Most out of Your Lectures and Seminars / How to Get 

the Best out of Reading and Note Taking / How to Write Great Essays

2016 • 264 pages

Hardback  (9781473916197) • £65.00

Paperback  (9781473916203) • £21.99

SOCIAL R

AN APPLIED GUIDE TO 
RESEARCH DESIGNS
Quantitative, Qualitative, and 
Mixed Methods

Second Edition

W Alex Edmonds and Thomas D Kennedy 
both at Nova Southeastern University

Helping readers to improve their ability to 

conceptualize, construct, test, problem 

solve and acquire knowledge, this book visually presents quantitative, 

qualitative, and mixed methods research designs in a way that students 

and researchers can readily understand and accurately apply in their 

own investigations.

2016 • 392 pages

Paperback  (9781483317274) • $62.00

AN APPLI

General Research Methods

Our online catalogues 
are now interactive

Visit www.sagepub.in to start using our 

interactive Research Methods catalogue, 

instantly find out more about each book and 

place your order directly
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DISCOVERING STATISTICS 
USING R
Andy Field University of Sussex, 
Jeremy Miles RAND Corporation and 
Zoë Field University of Sussex

The R version of Andy Field's hugely popular 

Discovering Statistics Using SPSS® 

takes students on a journey of statistical 

discovery using the freeware R, a free, 

flexible and dynamically changing software 

tool for data analysis that is becoming 

increasingly popular across the social and 

behavioural sciences.

2012 • 992 pages

Hardback  (9781446200452) • £125.00

Paperback  (9781446200469) • £52.00

HOW TO DO YOUR 
RESEARCH PROJECT
A Guide for Students in Education 
and Applied Social Sciences

Second Edition

Gary Thomas University of Birmingham

Packed full of relevant advice and real-world 

examples, this book guides students through 

the complete research process.

2013 • 328 pages

Hardback  (9781446258866) • £63.00

Paperback  (9781446258873) • £21.99

Bestsellers
in Research Methods

DISCOVERING STATISTICS 
USING IBM SPSS 
STATISTICS
Fourth Edition

Andy Field University of Sussex

Unrivalled in the way it makes the teaching 

of statistics compelling and accessible to 

even the most anxious of students, the only 

statistics textbook you and your students will 

ever need just got better!

2013 • 952 pages

Hardback  (9781446249178) • £122.00

Paperback  (9781446249185) • £44.99

RESEARCH METHODOLOGY
A Step-by-Step Guide 
for Beginners

Fourth Edition

Ranjit Kumar 
University of Western Australia

This Fourth Edition continues to make the 

research project process a manageable 

feat for those new to research, and will be 

instrumental in helping students learn how 

to apply research methodology to their 

own work.

2014 • 432 pages

Hardback  (9781446269961) • £93.00

Paperback  (9781446269978) • £31.99

AN INTRODUCTION TO 
QUALITATIVE RESEARCH
Fifth Edition

Uwe Flick Free University Berlin

Organized around the process of doing 

qualitative research, the Fifth Edition of 

the bestseller guides you through ethics, 

research design, data collection and 

data analysis.

2014 • 616 pages

Hardback  (9781446267783) • £93.00

Paperback  (9781446267790) • £31.99

DOING RESEARCH IN 
THE REAL WORLD
Third Edition

David E Gray University of Greenwich

Available with free access to the interactive 

eBook for 12 months when you buy the 

paperback version, this is the companion for 

any student undertaking a research project.

2014 • 752 pages

Hardback  (9781446260180) • £105.00

Paperback & Interactive eBook  (9781446295311) • £33.99
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“A tremendous job in bringing basic and advanced methods together, offering an extensive toolbox to 

researchers and students.

—Jimmie Leppink, Maastricht University, The Netherlands

“One of the most comprehensive guides on SPSS...easier to read…much more informative.”

—Lisa Jo Elliott, Missouri Western State University, USA

“If you are an SPSS user looking for a how-to book on this matter, this would be an obvious choice.”

 —Jacob Brauner, University of Copenhagen, Denmark

 
This three-volume set helps in practical understanding of basic research methodology, its tools, 
as well as numerous possibilities of analyzing a dataset, both in qualitative and quantitative 
research 

VOLUME 1: ELEMENTARY BASICS

Elementary Basics leads the beginners into the basics of research as a process, test 
construction, qualitative research, statistical description, and inference, as well as into the basics 
of futures studies

CONTENTS
Elementary Basis / Preface and Acknowledgments / Introduction / SECTION I: BASICS OF METHODOLOGY 
IN HUMAN SCIENCES / Introduction and Objectives / Topic of the Study / Finding the Literature / Concepts 
/ Research Problems and Hypothesis / Research Design and Sampling / Measurement Instrument and Its 
Trustworthiness / Results and Selection of the Method / Discussion and Implications for Practice / SECTION 
II: BASICS OF TEST THEORY AND TEST CONSTRUCTION / Introduction and a Brief History of Test 
Theory / Principles of Writing Items / The Process of Creating a Measurement Instrument / Validity of the 
Measurement / Classical Test Theory / Latent Ability and Item Response Theory / Principles of Item Banking and Adaptive Testing / Two Practical Examples of 
Test Construction / SECTION III: BASICS OF QUALITATIVE RESEARCH / Introduction to the Qualitative Research / Concepts of Qualitative Research / Strategies 
to Acquire Qualitative Knowledge / Methods to Acquire the Qualitative Data / Analysis and Interpretation of Qualitative Data / Qualitative Report / Combining 
Qualitative and Quantitative Approaches / SECTION IV: BASICS OF FUTURES STUDIES / Introduction to Futures Studies / Futures Studies and Scientific 
Knowledge / Weak Signals and Decision Making / Methods for the Futures Studies / SECTION V: BASICS OF STATISTICAL DESCRIPTION / Introduction to 
Statistical Analysis / Data / Condensing the Data: Basic Statistics / Cross-tabulation / Scales and Correlation / Testing the Difference of Means / SECTION VI: 
BASICS OF STATISTICAL INFERENCE / Introduction to Statistical Inference / Probability / Population, Sampling, and Probability Distributions and Their Use 
/ Principles of Hypothesis Testing / Examples of Significance Testing / Confidence Interval / Effect Size and Principles of Meta-analysis / References / Index 

VOLUME 2: MULTIVARIATE ANALYSIS
Multivariate Analysis teaches how to analyze quantitative dataset with classical multivariate methods, such as regression analysis, factor analysis, 
analysis of variance and discrimination, and classification analysis. The practical part is illustrated by using SPSS software.

CONTENTS
CONTINUED FROM VOLUME 1 / Multivariate Analysis / Preface and Acknowledgments / SECTION VII: BASICS OF SPSS SOFTWARE / Introduction to SPSS / Basic Matters 
and Data Entry / Composite Variables and Scale Reliability / Analyzing the Dependence and Correlation between Variables / Comparing Two Means / Illustrating the Results, 
Using the Graphical Possibilities of SPSS / SECTION VIII: BASICS OF MULTIVARIATE ANALYSIS / A Glossary for a Beginner Researcher / Multivariate Analysis in Human 
Sciences / Family of Factor Analysis / Family of Regression Analysis / Family of Analysis of Variance / Family of Cluster and Classification Analysis / References / Index 

 
VOLUME 3: ADVANCED ANALYSIS
Advanced Analysis teaches advanced methods in analyzing quantitative dataset, with non-parametric statistics, experimental studies, multi-level 
modeling, structural equation modeling (SEM) and path modeling as well as survival analysis.

CONTENTS
CONTINUED FROM VOLUME 2 / Advanced Analysis / Preface and Acknowledgments / SECTION IX: BASICS OF NON-PARAMETRIC STATISTICS / Brief Glossary for 
a Beginner Researcher / Introduction / Introduction to Non-parametric Methods / Tests for One Sample / Tests for Related Samples / Tests for Independent Samples / 
Non-parametric Measures of Association / Views on Non-parametric Multivariate Methods / SECTION X: BASICS OF EXPERIMENTAL RESEARCH IN HUMAN SCIENCES 
/ Introduction to Experimental Research / Experimental Designs / Analyzing Experimental Designs / SECTION XI: BASICS OF MULTILEVEL MODELING / Introduction 
to Multilevel Modeling / Traditional Regression Analysis / Special Characteristics of Multilevel Modeling / Multilevel Modeling Using HLM / Multilevel Modeling Using 
MLwiN / Multilevel Modeling Using SPSS / Diagnostic Examination of the Models / General Comparison of the Software Packages / SECTION XII: BASICS OF SEM 
AND PATH ANALYSIS IN AMOS ENVIRONMENT / Background and History of SEM / Research Questions and Assumptions in SEM / Briefly on Theory and Concepts / 
Technical Execution with AMOS / SECTION XIII: BASICS OF SURVIVAL ANALYSIS / Introduction to Survival Analysis / Life Tables / Survival Analysis / References / Index

A comprehensive “all-in-one” guide for research in human sciencesxt  
 

ESSENTIALS OF RESEARCH METHODS IN HUMAN SCIENCES 
Jari Metsamuuronen is Adjunct Professor and Special Evaluation Expert at Finnish Education Evaluation Centre, Helsinki, Finland 

Three Volume Set

2016 • 1760 pages  
Hardback (9789386042965)• ` 7000.00 (tent.)
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SAGE India offers special discounts 

on purchase of books in bulk. 

For orders and enquiries, write to us at

Marketing Department  
SAGE Publications India Pvt Ltd 

B1/ I-1, Mohan Cooperative  
Industrial Area Mathura Road,  

Post Bag 7, New Delhi 110 044, India

E-mail us at 
marketing@sagepub.in

CASE STUDY RESEARCH
What, Why and How?

Peter Swanborn

This book is an excellent source for 

graduate students and researchers in 

various disciplines immersed in an old 

positivistic paradigm or a new evidence-

based scientific movement. It offers precise 

advice regarding case study design, steps 

to be followed in conducting it, and a 

secure epistemological-methodological 

space in which appropriate strategies lead 

to solutions/answers.

Maja Miskovic The Qualitative Report

Case Study Research: What, Why and How? is an authoritative 
and nuanced exploration of the many faces of case-based research 
methods. As well as the what, how and why, the author also examines 
the when and which - always with an eye on practical applications 
to the design, collection, analysis and presentation of the research.

CONTENTS
Preface / What Is a Case Study? / When to Conduct a Case Study? / How 
to Select Cases? / What Data to Collect? / How to Enrich Your Case Study 
Data? / How to Analyze Your Data? / Assets and Opportunities / Appendices 
/ Bibliography / Index

SAGE SOUTH ASIA
2012 • 192 pages • Paperback (978-8-132-11029-3) • ` 475.00

Originally priced at £89.00 (Hardback) and £29.99 (Paperback).  
Sales rights restricted to South Asia only!

METHODOLOGICAL 
THINKING
Basic Principles of Social 
Research Design

Donileen R Loseke University of 
South Florida

Methodological Thinking focuses on 
the underlying logic of social research 
and encourages students to understand 
research methods as a way of thinking. 
The book provides an overview of the 
basic principles of social research, 
including the foundations of research 
(data, concepts, theory), the characteristics of research questions, 
the importance of literature reviews, measurement (conceptualization 
and operationalization), data generation techniques (experiments, 
surveys, interviews, observation, document analysis), and sampling.

CONTENTS
Preface / Exploring the World of Social Research Design / Foundations / 
Research Questions / Literature Reviews / Measurement / Data Generation 
Techniques / Samples / Summary: Writing and Evaluating Social Research 
Design / Appendix: Articles Used as Examples / Index

SAGE SOUTH ASIA
2012 • 216 pages 
Paperback (978-8-132-11015-6) • ` 395.00

Originally priced at $49.00 (Paperback).  
Sales rights restricted to South Asia only!

RESEARCH METHODS FOR 
BUSINESS AND SOCIAL 
SCIENCE STUDENTS
Second Edition

John Adams British University, Hafiz T 
A Khan Middlesex University Business 
School and Robert Raeside Edinburgh 
Napier University

This book aims to present a clear 
discussion of the research methods 
employed in various disciplines related 
to our daily life problems. The theoretical 
basis of research methods is explained clearly and succinctly. 
Collecting data is a key part of the book and this includes both 
qualitative and quantitative methods of data collection, along with 
the advantages and disadvantages of each method. It also describes 
in clear terms how students can analyse data, interpret results and 
link these to the literature review and hence their own contribution. 

It sets out a range of fundamental ideas in research methods, such as 
deductivism and inductivism, and explains why methodology is not 
the same as method.In this second edition every chapter has been 
re-written to be more readable and also to include more examples. 
The authors have also added a real student research proposal and 
a multiple-choice test with answers for the readers to test their own 
understanding of the ideas in the book.

CONTENTS
Introduction to Research / Research Methodology / The Research Cycle / 
Literature Review and Critical Reading / Sampling / Primary Data Collection 
/ Secondary Data Collection / Surveys / Interviews and Focus Groups / 
Qualitative Data Analysis / Descriptive Quantitative Analysis / Correlation 
and Regression / Advanced Statistical Analysis / Test of Measurement and 
Quality / Conducting Your Research / Writing and Presenting the Dissertation 
/ Appendices / Bibliography and Further Reading

SAGE RESPONSE
2014 • 304 pages • Paperback (978-8-132-11366-9) • ` 650.00

R 
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RESEARCH DESIGN
Qualitative, Quantitative, and 
Mixed Methods Approaches

Third Edition

John W Creswell University of 
Nebraska, Lincoln

The Third Edition of John W Creswell’s 
best-selling Research Design enables 
readers to compare three approaches to 
research—qualitative, quantitative, and 
mixed methods—in a single research 
methods text. The book examines these 
methodologies side by side within the 
process of research, from the beginning steps of philosophical 
assumptions to the writing and presenting of research. Written in 
a user-friendly manner, this text showcases ideas in a system of 
scaffolds so that the reader understands concepts from the simple 
to the complex. 

Key Features: 

• Presents the preliminary steps of using philosophical assumptions 
in the beginning of the book

• Provides an expanded discussion on ethical issues

• Emphasizes new Web-based technologies for literature 
searches- Offers updated information about mixed methods 
research procedures

• Contains a glossary of terms- Highlights “research tips” throughout 
the chapters that incorporate the author’s experiences over the 
last 35 years

CONTENTS
Analytic Contents of Research Techniques / Preface / I: PRELIMINARY 
CONSIDERATIONS / Selection of Research Design / Review of the Literature 
/ The Use of Theory / Writing Strategies and Ethical Considerations / II: 
DESIGNING RESEARCH / The Introduction / The Purpose Statement / 
Research Questions and Hypotheses / Quantitative Methods / Qualitative 
Procedures / Mixed Methods Procedures / Glossary / References / Author 
Index / Index

SAGE SOUTH ASIA
2011 • 296 pages • Paperback (978-8-132-10748-4) • ` 525.00

Originally priced at $144.00 (Hardback) and $75.00 (Paperback).  
Sales rights restricted to South Asia only!

RESEARCH METHODOLOGY
A Step-by-Step Guide for 
Beginners

Fourth Edition

Ranjit Kumar University of 
Western Australia

This book has been written specifically 
for those with no previous experience 
of research or research methodology. 
The book successfully provides helpful 
techniques and examples. It guides you 
through your project from beginning to 
end by offering practical advice on: formulating a research question; 
ethical considerations; carrying out a literature review; choosing 
a research design; selecting a sample; collecting and analysing 
qualitative and quantitative data; writing a research report

CONTENTS
Preface / Research: a Way of Thinking / The research process: a quick glance 
/ STEP I: FORMULATING A RESEARCH PROBLEM / Reviewing the literature 
/ Formulating a research problem / Identifying variables / Constructing 
hypotheses / STEP II: CONCEPTUALISING A RESEARCH DESIGN / The 
research design / Selecting a study design / STEP III: CONSTRUCTING 
AN INSTRUMENT FOR DATA COLLECTION / Selecting a method of data 
collection / Collecting data using attitudinal scales / Establishing the validity 
and reliability of a research instrument / STEP IV: SELECTING A SAMPLE / 
Selecting a sample / STEP V: WRITING A RESEARCH PROPOSAL / Writing 
a research proposal / STEP VI: COLLECTING DATA / Considering ethical 
issues in data collection / STEP VII: PROCESSING AND DISPLAYING DATA 
/ Processing data / Displaying data / STEP VIII: WRITING A RESEARCH 
REPORT / Writing a research report / Glossary / Bibliography / Index

SAGE TEXTS
2014 • 428 pages 
Paperback (978-9-351-50133-6) • ` 550.00

Originally priced at £93.00 (Hardback) and £31.99 (Paperback).  
Sales rights restricted to South Asia only!

YYYYY

Recommended for students of Social Sciences at UG and PG levels

YOUR RESEARCH PROJECT
Designing and Planning Your Work

Third Edition

Nicholas Walliman Oxford 
Brookes University

In the third edition of this bestselling 
book, you`ll find everything you need to 
embark upon your research project and 
write your proposal with confidence. Your 
Research Project will guide you through 
the process of formulating a research 
question, choosing your research 
methods, planning your research, and writing your proposal. 

CONTENTS

Introduction / Research and the Research Problem / Research Theory and the 
Nature of Knowledge / Concepts, Language and Argument / Information and How 
to Deal With It / Research Methods / Honesty and Research Ethics / Preparing 
the Research Proposal and Starting to Write / Answers to Exercises / Key Words 
Glossary / References / Index

SAGE STUDY SKILLS SERIES

SAGE SOUTH ASIA
2011 • 400 pages • Paperback (978-8-132-10751-4) • ` 595.00

Originally priced at £74.00 (Hardback) and £24.99 (Paperback).  
Sales rights restricted to South Asia only!

RESEARC
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Business Research

Q. How this book will help students and professionals 
in doing research work?

A. This engaging book provides a practical, detailed, 
and well-documented guide through all phases 
of conducting marketing research in a global 
environment. The book communicates the essence 
of global marketing research to future managers and 
researchers regarding the applicability of marketing 
research, research alternatives, recognizing effective 
and ineffective research, and implementing the 
results in a cross-cultural scenario.

Q. What are the major problems that one faces while 
conducting global research? 

A. Researchers operating in international markets 
are often faced with managerial challenges about 
determining the level of presence, attractiveness of 
markets, form of operation, product offerings, the 
marketing plan, and long-term strategy to stay/grow/
exit the international markets. From this perspective, 
this book will focuses on multi-country marketing 
research, aimed at solving multi-country marketing 
problems, as opposed to national marketing alone.

Q. How the current trends in internet are affecting 
the marketing research work?

A. The advances in the Internet, communication 
technology, and computing systems have quickened 
the exchange and gathering of information. This 
places emphasis on collecting data and getting it 
to the end users for timely decision making. With 
Internet penetration, the opportunities in terms of 
data collection, administering research surveys, and 
implementing marketing campaigns pose exciting 
times for the researchers. 

Q. What is the future of global marketing research? 

A. The recent growth in global marketing research 
is due to the growth in world economy, frequent 
innovations, and increasing competitive pressures. 
Some developments to watch out for in the future 
include the burgeoning space of big data, the growing 
importance of cloud computing, newer research 
analysis and techniques, and increased attention to 
privacy issues. These developments pose challenges 
in unique ways and global marketing research will be 
in the forefront of dealing with them.

V Kumar is a Regents’ Professor, Richard and 

Susan Lenny Distinguished Chair and Professor 

in Marketing, and the Executive Director of the 

Center for Excellence in Brand and Customer 

Management, and the Director of the PhD 

Program in Marketing at the J Mack Robinson 

College of Business, Georgia State University.

ABOUT THE AUTHOR 

MARKETING RESEARCH
A Global Outlook

V Kumar Regents’ Professor, Georgia 
State University, Atlanta

Marketing Research: A Global Outlook 
is a practical, detailed, and well-
documented textbook will guide students, 
academicians, and market researchers 
through all phases of developing and 
conducting marketing research at local 
and global levels.This text has been 
developed by the author from over two 
decades of experience in conducting 
marketing research and observing the 
behavior of customers in more than 30 countries. It discusses recent 
developments in the scope and extent of the subject and examines 
advances in quantitative and qualitative research techniques from 
a global perspective.

Key Features:

• Overview of marketing research processes including introduction 
of key concepts, exploring relevant issues, and highlighting major 
challenges to understand and coordinate the entire process

• Focus on the important phases of marketing research such as 
understanding its nature and scope, data collection, questionnaire 
designing, sampling, and analysis and presentation of results

• Numerous country-specific examples and cases from the global 
perspective giving detailed insight into the developments around 
the world

• Dedicated and up-to-date inclusion of a section on the aspects 
of marketing research in major geographical areas

• Chapter-end review exercises and case-based questions for 
critical and in-depth understanding

• Companion website: https://study.sagepub.in/vkumar_mrg

CONTENTS
Preface / INTRODUCTION TO MARKETING RESEARCH FOR THE EMERGING 
& DEVELOPED MARKETS / The Nature and Scope of Global Marketing 
Research / Marketing Research in the Global Environment / Global Marketing 
Research Process / DESIGNING AND ADMINISTERING THE RESEARCH 
PROCESS / Preliminary Stages of the Research Process / Secondary Data 
Research / Marketing Research on the Internet / Primary Data Research / 
Qualitative and Observational Research / Survey Research / Scale Development 
/ Questionnaire Design / Sampling / DATA ANALYSIS AND REPORTING THE 
RESULTS / Simple Data Analysis / Advanced Data Analysis / Multivariate Data 
Analysis / Presenting the Results / MARKETING RESEARCH APPROACHES 
ACROSS THE GLOBAL MARKETS / Asia-Pacific / Europe / Latin America / 
Middle East and Africa / North America / FUTURE DIRECTIONS IN GLOBAL 
MARKETING RESEARCH / The Future of Global Marketing Research / CASE 
STUDIES / Case I: Starbucks—Going to the Source / Case II: Tesla’s Trademark 
Troubles / Case III: Segmenting Indian Households / Case IV: Subaru—A 
Problem of Plenty / Case V: Millennials at Work / Index

SAGE TEXTS
2015 • 560 pages  
Paperback (978-9-351-50248-7) • ` 495.00

An indispensable book for students of Business Studies, Management 
and Market Researchers

Seconds V Kumarwith
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Qualitative Research

Rajen K Gupta has a first degree in Electrical 

Engineering from IIT Kanpur and is a Fellow of the 

Indian Institute of Management (IIM), Ahmedabad 

He used action research and quasi-ethnography 

approach for his doctoral dissertation.

Richa Awasthy is a university rank holder in 

Applied Psychology (graduate) and postgraduate 

in Psychology (Specialization Organizational 

Behaviour) from Delhi University Her PhD is on 

the Indian employees perception of transplanted 

organizational practices of MNCs operating in 

India based on multiple qualitative case study 

design.

ABOUT THE EDITORS 

SAGE Video online collections are developed in partnership with 

leading academics, societies and practitioners to deliver cutting-edge 

pedagogical content mapped to curricular needs.

With more than 800+ hours of streaming video content that is more than 

65% exclusive to SAGE, SAGE Video provides a complete disciplinary 

resource for students, faculty, and researchers, wherever they are.

Available collections are:

Counseling & Psychotherapy

Education

Media, Communication & Cultural Studies

Psychology

Business & Management 

Politics & International Relations

Research Methods – on the SAGE Reseach 
Methods platform

sk.sagepub.com/video

Thoughtful and reflective material 
by scholars that can be used in 
classrooms around the world
– Myria Georgiou, London School of Economics

Interesting and engaging....
Clear, direct and easy to follow

– Steve May, University of North Carolina

Sociology

Criminology & Criminal Justice

NEW IN 2017!

Write to marketing@sagepub.in

Get to know more about SAGE,  

be invited to SAGE events,  

get on our mailing list!
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QUALITATIVE RESEARCH 
IN MANAGEMENT
Methods and Experiences

Edited by Rajen K Gupta Management 
Development Institute, India (South 
Asia) and Richa Awasthy Assistant 
Professor, Organizational Behaviour, 
IMI, New Delhi

This book is the first of its kind on 
qualitative research in management in the 
Indian context. It covers the philosophy 
and practice of qualitative research, and 
presents the journeys of 10 management 
scholars who describe their experiences of doing qualitative research 
while explaining their choice of varied methods. 

CONTENTS

Preface /  PHILOSOPHY OF QUALITATIVE RESEARCH / Qualitative Research: 
An Introduction / On Becoming a Qualitative Researcher / EXPERIENCES 
AND METHODS / Phenomenology: Qualitative Research—An Odyssey 
of Discovery / Semiotics: Doing an Emic Research the “Semiotic” Way—
Experiences and Challenges / Grounded Theory: My PhD Journey—Finding 
a Method to the Madness / Quasi-Ethnography: Methodological Design 
for Exploring Knowledge Creation in Organizations / Single Case Study: A 
Promenade Down the Memory Boulevard / Single Case Study: Exploring 
Organizational Ambidexterity—My Journey As a Qualitative Researcher 
/ Multiple Case Study: From Research Problem to Research Design in a 
Doctoral Setting—A Student’s Experiential Musings / Multiple Case Study: 
My Journey—From Pure Quantitative Research to Mixed Research, and Then 
from Mixed Research to Pure Qualitative Research / Mixed Methodology: 
Researching at Any Cost—Restorying My Journey into the "Unknown"  / Mixed 
Methodology: Use of Qualitative and Mixed Methods Research to Understand 
and Explore Organizational Phenomena in 21st Century—Reflecting on 
Personal Experience as a “Research Scholar”  / CONCLUSION / The Churning 
Process: Insights from the Experiences / Index

SAGE RESPONSE
2015 • 292 pages • Paperback (978-9-351-50103-9) • ` 750.00
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Evaluation / Research Methods for Media & Communication

EVALUATION IN THE 
EXTREME
Research, Impact and Politics in 
Violently Divided Societies

Edited by Kenneth Bush University 
of York Heslington, York and Colleen 
Duggan International Development 
Research Centre, Ottawa

Over the past two decades, there has 
been an increase in the funding of 
research in and on violently divided 
societies. But how do we know whether 
research makes any difference to these 
societies—is the impact constructive or destructive? This book is 
the first to systematically explore this question through a series of 
case studies written by those on the front lines of applied research. 
It offers clear and logical ways to understand the positive or negative 
role that research, or any other aid intervention, might have in 
developing societies affected by armed conflict, political unrest 
and/or social violence.

CONTENTS
Preface /  I: INTRODUCTION / Research, Impact and Politics in Violently 
Divided Societies: An Evaluative Lens for Small Scale Maps Kenneth Bush 
and Colleen Duggan / Fundamental Issues in Evaluation and Research in 
Violently Divided Societies: An Analysis of the Literature Philip McDermott, 
Zahbia Yousuf, Jacqueline Strecker and Ethel Méndez / II: ACCOUNTABILITY, 
ETHICS AND REFLEXIVITY / Introduction to Part II / The Role of Accountability 
and Evaluation of Research on/in Violently Divided Societies Brendan S. 
Whitty / The Ethics of Evaluating Research: Views from the Field Janaka 
Jayawickrama and Jacqueline Strecker / III: EVALUATION, EVIDENCE AND 
POLICY / Introduction to Part III / Research within Evaluation: The Case of 
Northern Ireland Colin Knox / Evaluation of the Influence of Research on 
Policy and Practice in a Post-conflict Society: HIV/AIDS Research in South 
Africa Kevin Kelly / IV: ROLES AND PERSPECTIVES / Introduction to Part 
IV / Evaluation and Vulnerable Groups: Forgotten Spaces Sonal Zaveri / 
Interpreting and Evaluating a Non-profit Organisation in a Divided Society: 
A Funder’s Perspective John A Healy and John R Healy / V: CONCLUDING 
THOUGHTS / Introduction to Part V / Building the field of Evaluation in 
Violently Divided Societies Katherine Hay / Lessons for Researchers and 
Evaluators Working ‘in the Extreme’ Colleen Duggan and Kenneth Bush / 
Bibliography / Index

2015 • 348 pages • Hardback (978-9-351-50394-1) • ` 895.00

MEDIA AUDIENCE 
RESEARCH
A Guide for Professionals

Third Edition

Graham Mytton Independent media 
research consultant and trainer, 
Dorking, Peter Diem Independent 
media research consultant, Vienna 
and Piet Hein van Dam Independent 
research consultant, Amsterdam, 
Netherlands

The only comprehensive training book on 
conducting research into all forms of media. This book outlines all 
the methods for conducting research—both active and passive as 
well as quantitative and qualitative—in all forms of media, including 
new media such as the Internet, mobile phones and social media. 
It explains the ways in which media audiences are measured, 
understood and taken into account in media planning, advertising 
sales and social development campaigns. It shows how datasets are 
analysed and used. The statistical theories behind good quantitative 
research are explained in simple and accessible language. The book 
is intended for both media research scholars and practitioners.

CONTENTS
Preface / Introduction / History of Media Research / Quantitative Research: 
Audience Measurement—General Theory and The Basics / Audience 
and Media Measurement Research Methods in use Today / Quantitative 
Online Research / Internet Audience Measurement: Passive Methods and 
Technologies / Qualitative Research / Audience Opinion and Reaction / Desk 
Research / Data Analysis / Adapting Media Research to Different Cultures / 
Appendix / Glossary / Bibliography / Index

2016 • 296 pages • Paperback (978-9-351-50643-0) • ` 650.00

Kenneth Bush is Executive Director and Altajir 

Lecturer in Post-war Recovery Studies at the 

Post-war Reconstruction and Development Unit 

of the University of York, UK He received his 

PhD in International Relations and Comparative 

Politics from Cornell University, New York.

ABOUT THE EDITORS 

Colleen Duggan is Senior Programme Specialist 

in the Policy and Evaluation Division of the 

International Development Research Centre 

(IDRC), a research funder located in Ottawa, 

Canada.

Graham Mytton is an Independent media research consultant and 

trainer, Dorking, United Kingdom.

ABOUT THE AUTHORS 

Peter Diem is an independent media research consultant He is also 

the Editor-in-chief of the Austrian Internet Encyclopedia ‘Austria-

Forum’.

Piet Hein van Dam is an Independent research consultant, 

Amsterdam, Netherlands.
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TEXTBOOK OF 
PARAMETRIC AND 
NONPARAMETRIC 
STATISTICS
Vimala Veeraraghavan Indira Gandhi 
National Open University, New Delhi 
and Suhas Shetgovekar Associate 
Professor and Programme Coordinator 
for the PhD programme in Psychology 
at IGNOU, New Delhi

This book comprehensively covers all the 
methods of parametric and nonparametric 
statistics such as correlation and regression, analysis of variance, 
test construction, one-sample test to k-sample tests, etc. The two 
methods of statistics are presented simultaneously, with indication 
of their use in data analysis. Through adequate knowledge of both 
techniques, readers can select the appropriate method of testing as 
well as the graphical method for representing the data. Key Features

• Provides a comparative account of the two statistical 
methodologies: why, when and how to use either of the 
two methods

• Enables the readers to consider and identify the nature of data 
and apply the most suitable test

• Exclusive chapter on SPSS and Excel-based statistical analysis 
of data

• Special coverage of the use of statistics in psychology and 
psychological test construction

• Contains worked-out problems to help students and scholars for 
better understanding the concepts and further practice

CONTENTS
Preface / Acknowledgement / Introduction to Statistics / SECTION A: 
PARAMETRIC STATISTICS / Frequency Distribution / Measures of Central 
Tendency / Measures Of Variability / Correlation, Regression and Prediction 
/ Other Methods of Correlation / Significance of Difference between Means / 
Analysis of Variance / Normal Distribution / Psychological Test Construction / 
Reliability, Validity, Standardization and Norms / Factor Analysis / SECTION B: 
NON-PARAMETRIC STATISTICS / One Sample and Two Related Sample Tests 
/ Non-parametric Analysis of Two Independent Samples / Non-parametric 
Tests for K-related Samples / Non-parametric Tests for K-independent 
Samples / Measures of Correlation and Associated Tests / Computer 
Application In Statistics: Statistical Package for Social Sciences (SPSS) 
/ Exercises / Answers To Exercises / Appendix: Statistical Value Tables / 
Bibliography / Index

SAGE TEXTS
2016 • 424 pages  
Paperback (978-9-351-50734-5) • ` 450.00

TEMEDIA ANALYSIS 
TECHNIQUES
Fourth Edition

Arthur Asa Berger San Francisco 
State University

This book provides students with a 
clear, practical guide to media analysis 
techniques. Written in an accessible 
style with the author’s own creative 
illustrations, the book walks readers 
through the four most important methods 
of analyzing and interpreting our mass 
mediated culture: semiotic theory, Marxist 
theory, psychoanalytic theory, and sociological theory. The text 
coaches students on how to support their media interpretation if they 
want to convince others that their opinions are worth considering.

Key Features

• Study resources help students practice media analysis: End-of-
chapter resources help the reader focus and retain important 
topics discussed.

• Vivid applications from popular culture link theory to practice: 
The applications section offers numerous teaching games and 
activities that instruct students on how to apply theories and 
concepts to various kinds of texts.

• A glossary serves as a ready reference for students: The reader 
will find descriptions of concepts all in one place.

CONTENTS
Preface / I: TECHNIQUES OF INTERPRETATION / Semiotic Analysis / Marxist 
Analysis / Psychoanalytic Criticism / Sociological Analysis / II: APPLICATIONS 
/ Murderers on the Orient Express / Seven Points on the Game of Football 
/ The Maiden With the Snake: Interpretations of a Print Advertisement / All-
News Radio and the American Bourgeoisie / Video Games: A New Art Form 
/ Cell Phones, Social Media and the Problem of Identity / Epilogue : Shmoos 
and Analysis / Appendix : Simulations, Activities, Games, and Exercises / 
Glossary / References / Name Index / Subject Index

SAGE SOUTH ASIA
2012 • 280 pages • Paperback (978-8-132-11013-2) • ` 475.00

Originally priced at $70.00 (Paperback).  
Sales rights restricted to South Asia only!

Recommeded for UG and PG students of Psychology and  Behavioral  
Science 

Connect with SAGE!
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Statistics

Q. What inspired you to write on this subject?

A. During the course of my teaching and providing 
guidance to researchers, I found that students and even 
faculties of social sciences did not show much interest 
in reading statistics books as they contain mainly 
equations and derivations and less of description 
of applications that one can understand and apply. 
Nowadays we have a number of software programs 
that can perform tedious and complex calculations 
but often users do not know what method, when and 
how to apply them and how to interpret the results 
and draw inference. So, I thought of preparing lecture 
notes for the chapters, I dealt with.

Q. How is your book different and beneficial from 
other books dealing with the same subject?

A. My book is different from most other statistics books, 
in the sense that I have not dealt with theory and 
derivations but rather given attention to what a method 
is, what are the assumptions behind it, when and how 
to apply both manually and with software programs, 
and how to interpret the output and draw inference.

Q. How is Statistics applicable to Social Science? 

A. Statistics is now applied in each and every social 
science subject. In Social Science, statistical data 
and statistical methods are applied to understand 
people’s knowledge and attitudes and levels of 
living, peoples’ behaviours such as incidences of 
abuses, rapes and thefts, and also study the trend 
over period. In Planning and Program Development, 
statistical data and techniques are used to study 
the levels and pattern of development, regional and 
sectoral differences in development, and monitoring 
and evaluation of programs.

Q. Please elaborate on some of the software that 
have been discussed in this book for statistical 
calculations? 

A. I have used and demonstrated only 2 statistical 
software namely the Microsoft Excel (Excel) and 
Statistical Packages for Social Sciences (SPSS). I 
have demonstrated the use of Excel in almost each 
and every chapter. The SPSS is probably the widely 
used statistical software mainly by social science 
researchers and students and so I have chosen 
this software for demonstrating application of the 
statistical techniques described in this book.

Seconds
T Rajaretnam

with
STATISTICS FOR SOCIAL 
SCIENCES
T Rajaretnam Program Management 
Specialist (Professor), Tata Institute of 
Social Sciences (TISS), Mumbai

This book brings out the relevance of 
statistical tools and methods in social 
sciences. Describing the various 
statistical techniques, it highlights their 
purpose and application along with a brief 
overview on how to interpret results and 
draw inferences. Topical and up-to-date, 
it examines:

• different types of statistical variables and their treatment

• tabulation and graphical presentation of data

• theoretical distributions and common parametric and non-
parametric tests, including analysis of variance and correlation ratio

• linear regression including checking for violation of assumptions, 
transformations of variables and predictions

• inequality measures such as Lorenz curve, Gini coefficient, 
dissimilarity index and human development index among others.
It will be indispensable for students and scholars of statistics, 
econometrics, psychology and those interested in the application 
of statistics in social sciences.

CONTENTS
Preface / Introduction to Statistics / Sampling Methods / Tabular Analysis of 
Data / Graphical Presentation of Data / Measures of Central Tendency and 
Dispersion / Theoretical Distributions / Testing of Hypothesis / Measures of 
Correlation / Analysis of Variance and Correlation Ratio / Non-Parametric Tests 
/ Regression Analysis / Logistic Regression Analysis / Multiple Classification 
Analysis / Factor Analysis / Inequality Measures / Appendices / Bibliography 
/ Index

2015 • 308 pages • Paperback (978-9-351-50655-3) • ` 595.00

ST

T Rajaretnam is a Program Management 

Specialist (Professor) at Tata Institute of Social 

Sciences (TISS), Mumbai.

ABOUT THE AUTHOR
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RESEARCH DESIGN 
(INTERNATIONAL 
STUDENT EDITION)
Qualitative, Quantitative, and 
Mixed Methods Approaches

Fourth Edition

John W Creswell University 
of Nebraska, Lincoln

The bestseller that pioneered the comparison 

of qualitative, quantitative, and mixed 

methods research design continues in its 

Fourth Edition to help students and researchers prepare their plan or 

proposal for a scholarly journal article, dissertation or thesis.

2013 • 304 pages

Paperback  (9781452274614) • $80.00

CONSTRUCTING 
GROUNDED THEORY
Second Edition

Kathy Charmaz Sonoma State University

A powerful, richly nuanced, evocative 

work. It is masterfully grounded in the 

grounded theory strategies and practices 

of established scholars. It represents 

a stunning and brilliantly innovative 

intervention... A major accomplishment

- Norman K Denzin, 

College of Communications 

Scholar and Professor of Sociology, 

University of Illinois

INTRODUCING QUALITATIVE METHODS SERIES

2014 • 416 pages

Hardback  (9780857029133) • £89.00

Paperback  (9780857029140) • £29.99

DOING A 
SYSTEMATIC REVIEW
A Student's Guide

Edited by Angela Boland, 
Gemma Cherry and Rumona Dickson 
all at University of Liverpool

My bookshelves are already laden with 

"How to do it" books on systematic 

reviews - very few of these are readable, 

informative and useful. But what do I 

do when I need to inform tomorrow's 

supervision meeting? Quite simply - I 

reach for this book!

Andrew Booth, Reader in Evidence Based Information 

Practice, School of Health and Related Research 

(ScHARR), University of Sheffield

2013 • 240 pages

Hardback  (9781446269671) • £83.00

Paperback  (9781446269688) • £26.99

THE LITERATURE REVIEW
A Step-by-Step Guide 
for Students

Second Edition

Diana Ridley Sheffield University

The Literature Review is a clearly 

written and easily accessible self-guided 

introduction packed with detailed 

examples. It's especially useful for 

budding researchers unfamiliar with 

crafting literature reviews that support 

strong theory development and 

empirical testing

- Michael R Hyman, Distinguished Achievement 

Professor, New Mexico State University

The complete guide to doing a literature search and review also contains 

a wealth of features to calm students overwhelmed at the prospect of 

doing their dissertation or thesis.

SAGE STUDY SKILLS SERIES

2012 • 232 pages

Hardback  (9781446201428) • £66.00

Paperback  (9781446201435) • £21.99

STATISTICS FOR PEOPLE 
WHO (THINK THEY) HATE 
STATISTICS
Fifth Edition

Neil J Salkind University of Kansas

Helping students develop an understanding 

of an often intimidating and difficult subject 

with an approach that is informative, 

personable and clear, the Fifth Edition is 

available with an interactive eBook featuring 

animations of figures in the book, step-by-

step videos that demonstrate how to carry 

out various procedures, data sets that are clickable right from the book 

pages, quick quizzes, video clips of the author talking about statistics 

in everyday life, and much more.

2013 • 512 pages

Paperback  (9781452277714) • $89.00

INTERPRETING 
QUALITATIVE DATA
Fifth Edition

David Silverman Professor Emeritus, 
Goldsmiths, University of London

In this Fifth Edition of his field-defining text, 

David Silverman, a true guru of qualitative 

research, walks the reader through the basics 

of gathering and analyzing qualitative data 

offering beginners unrivalled hands-on 

guidance to help them get the best out of a 

research methods course or research project.

2015 • 520 pages

Hardback  (9781446295427) • £89.00

Paperback  (9781446295434) • £29.99
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UNDERSTANDING THE 
SOCIAL WORLD
Research Methods for the 
21st Century

Russell K Schutt 
University of Massachusetts Boston

This book focuses squarely on the research 

requirements of a social world shaped by 

big data and social media, Instagram and 

avatars, blogs and tweets; and it confronts 

the research difficulties created by mobile phones, privacy concerns, 

linguistic diversity and multicultural neighbourhoods. The book is 

fast-paced and visually sleek, taking students across disciplinary 

and national boundaries and transcending past research issues by 

emphasizing mixed methods, concern for human subjects and application 

of results. Key features include:

• a full chapter on ethics as well as end-of-chapter sections to apply 

ethical considerations to the method under study 

• 'Research in the News' and 'Careers and Research' boxes

• an Interactive eBook which will provide online accessibility to the 

book with links to researcher interviews, journal articles, video clips 

and self-quizzes.

CONTENTS
Section I: Foundations for Social Research / Science, Society, and Social Research / The 

Process and Problems of Social Research / Research Ethics and Research Proposals 

/ Section II: Fundamentals of Social Research / Conceptualization and Measurement 

/ Sampling and Generalizability / Causation and Experimental Design / Section III: 

Basic Social Research Designs / Survey Research / Qualitative Methods: Observing, 

Participating, Listening / Unobtrusive Methods / Evaluation and Mixed Methods Research 

/ Section IV: Analysis and Reporting of Social Research / Quantitative Data Analysis / 

Qualitative Data Analysis / Summarizing and Reporting Research / Appendix A: Questions 

to Ask About a Research Article / Appendix B: How to Read a Research Article

 2016 • 280 pages

Paperback  (9781506306018) • $80.00

100 ACTIVITIES FOR TEACHING 
RESEARCH METHODS
A sourcebook of exercises, scenarios and role plays

Catherine Dawson Self-Employed Researcher and Writer

A sourcebook of exercises, games, scenarios and role plays for research 

methods tutors, teachers and lecturers, this practical, user-friendly 

guide has been developed to complement and enhance existing course 

materials. It is full of activities that contain clear guidance about the 

purpose, level and type of activity, along with a range of discussion notes 

that signpost key issues and research insights. Important terms, related 

activities and further reading suggestions are included for each activity.

The book contains over 70 ready-to-use activities that provide a complete 

and valuable resource for educators, all of which are also available to 

be downloaded online. Innovative and engaging classroom practice is 

encouraged in six areas:

• finding and using sources 

of information

• planning a research project

• conducting research

• using and analyzing data

• acting ethically

• developing deeper 

research skills.

CONTENTS
Finding and Using Sources of Information / Planning a Research Project / Conducting 

Research / Using and Analysing Data / Disseminating Results / Acting Ethically / 

Developing Deeper Research Skills

2016 • 392 pages

Hardback  (9781473946286) • £100.00

Paperback  (9781473946293) • £34.99

INTERDISCIPLINARY RESEARCH
Process and Theory

Third Edition

Allen F Repko and Rick Szostak University of Alberta

This book provides a comprehensive and systematic presentation of 

the interdisciplinary research process and the theory that informs it. 

Presented as a step-by-step process, from the general to the specific, 

the book emphasizes the dynamic nature of research, providing students 

with tangible examples. The Third Edition reflects recent advances in 

interdisciplinary research, includes more examples from real student 

research projects, and adds more figures, tables and photographs to 

enliven the discussion.

CONTENTS
Part I: About Interdisciplinary Studies and Disciplines / Introducing Interdisciplinary 

Studies / Defining Disciplinary Perspective / Part II: Drawing on Disciplinary Insights 

/ Beginning the Research Process / Identifying Relevant Disciplines / Conducting the 

Literature Search / Developing Adequacy in Relevant Disciplines / Analyzing the Problems 

and Evaluating Insights / Part III: Integrating Insights / Understanding Integration / 

Identifying Conflicts Between Insights and Their Sources / Creating Common Ground 

Between Insights: Concepts and/or Assumptions / Creating Common Ground Between 

Insights: Theories / Constructing a More Comprehensive Understanding or Theory / 

Reflecting on, Testing, and Communicating the Understanding or Theory

 2016 • 464 pages

Paperback  (9781506330488) • $75.00

INTERDIS

HOW TO DO RESEARCH
15 Labs for the Social & 
Behavioral Sciences

Jane F Gaultney and Hannah D Peach 
both at University of North Carolina, Charlotte

Helping students make the leap from 

learning about research to doing research, 

this manual provides an easy-to-understand 

walk-through of the entire research process, 

from selecting a topic and conducting a 

literature review, through to presenting a 

paper or giving a presentation.

 2016 • 304 pages

Paperback  (9781483385129) • $40.00

CORRUPT RESEARCH
The Case for Reconceptualizing 
Empirical Management and 
Social Science

Raymond Hubbard Drake University

Addressing the immensely important topic 

of research credibility, Raymond Hubbard's 

work proposes that we must treat such 

information with a healthy dose of scepticism.

2016 • 360 pages

Paperback  (9781506305356) • $43.00

General Research Methods
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WORKPLACE RESEARCH
Conducting small-scale research 
in organizations

Zina O'Leary and Jennifer S Hunt 
both at University of Sydney

Helping readers to meet the challenges of 

doing small-scale applied, workplace-based 

research, this book sets out a step-by-step 

guide to planning, conducting and delivering 

top-quality projects. The book helps readers 

to adapt quickly to their new surroundings, 

providing a strong strategic skill set that will enable them to navigate the 

workplace and ensure that their research findings inform organizational 

decision-making. It tackles the challenge of conducting rigorous, credible 

research for and within organizations and provides tangible advice for 

those looking to complete their research in very short time frames and 

with limited resources.

Written by established academics, both of whom have significant 

experience coordinating industry/government placements and 

internships, this book helps readers to bridge the gap between academic 

expectations and the requirements of the organization.

CONTENTS
Understanding Small- Scale Applied Workplace-Based Research / Finding Your Way 

through Workplace / Developing Practicable and Valuable Research Questions / Doing 

the Prep: Literature Reviews, Research Plans & Proposals / Working with Existing Data / 

Gathering Primary Data / Analysing your Data / Producing Effective Deliverables

2016 • 280 pages

Hardback  (9781473913202) • £75.00

Paperback  (9781473913219) • £24.99

FIRST PERSON ACTION RESEARCH
Living Life as Inquiry

Judi Marshall University of Bath

Judi Marshall invites her reader to join her in the rich world of first person 

inquiry: a reflexive approach to life and to one's own participation in 

research and learning.

Written as a collage of interrelated chapters, fragments and voices, this 

is an important meditation on the nature of inquiring action. The book 

provides an accessible introduction to self-reflective practice; exploring 

its principles and practices and illustrating with reflective accounts 

of inquiry from the author's professional and personal life. The book 

also considers action for change in relation to issues of ecological 

sustainability and corporate responsibility.

2016 • 248 pages

Hardback  (9781412912143) • £85.00

Paperback  (9781412912150) • £28.99

RESEARCH SYNTHESIS 
AND META-ANALYSIS
A Step-by-Step Approach

Fifth Edition

Harris  Cooper Duke University

A must-have book on any library. This 

book provides practical guides and 

important theoretical issues regarding 

meta-analysis. 

Mr Marcos Ferasso, Business Administration, 

Federal University of Parana

Applying the basic tenets of sound data-gathering to the task of 

producing a comprehensive assessment of past research, this book 

introduces readers to how to conduct a research synthesis of literature.

CONTENTS
INTRODUCTION: LITERATURE REVIEWS, RESEARCH SYNTHESES AND META-

ANALYSES / STEP 1: Formulating the Problem / STEP 2: Searching the Literature / STEP 

3: Gathering Information From Studies / STEP 4: Evaluating the Quality of Studies / STEP 

5: Analyzing and Integrating the Outcomes of Studies / STEP 6: Interpreting the Evidence 

/ STEP 7: Presenting the Results / CONCLUSION: Threats to the Validity of Research 

Synthesis Conclusions

APPLIED SOCIAL RESEARCH METHODS

2016 • 384 pages

Paperback  (9781483331157) • $51.00

RESEARC

REASON & RIGOR
How Conceptual Frameworks 
Guide Research

Second Edition

Sharon M Ravitch and Matthew Riggan 
both at University of Pennsylvania

[The Second Edition] does a better 

job than any other text I’ve read of 

demystifying research by emphasizing 

the process rather than the strategies. 

Jane Lohmann, Northeastern 

University 

Exploring the conceptual framework that helps direct and ground 

researchers, this book presents conceptual frameworks as a mechanism 

- process and product. The Second Edition includes two new chapters 

on how conceptual frameworks are conceptualized and developed, and 

a student's perspective on the role of conceptual frameworks in the 

research process.

CONTENTS
Chapter 1: Introduction to Conceptual Frameworks / Chapter 2: Why Conceptual 

Frameworks? / Chapter 3: Origins of a Conceptual Framework: The Birth of Grit / Chapter 

4: Excavating Questions / Chapter 5: The Role of the Conceptual Framework in Data 

Collection and Fieldwork / Chapter 6: Conceptual Frameworks and the Analysis of 

Data / Chapter 7: Expanding the Conversation, Extending the Argument: The Role of 

Conceptual Frameworks in Presenting, Explaining, and Contextualizing Findings/ Chapter 

8: Reflections on the Making and Re-making of a Conceptual Framework - William K 

Dunworth / Chapter 9: The Conceptual Framework as Guide and Ballast / Concept Maps 

/ Research Memos / Research Journal  / Reason and Rigor

2016 • 264 pages

Paperback  (9781483340401) • $56.00

REASON &
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METHODOLOGICAL 
THINKING
Basic Principles of Social 
Research Design

Second Edition

Donileen R Loseke 
University of South Florida

A highly accessible, practical guide 

to the often intimidating process of 

designing a research project. An excellent starting point for an 

undergraduate course in social research fundamentals, full of 

useful examples and uncomplicated explanations of the starting 

stages of the research process 

- Adam Driscoll, University of Wisconsin-La Crosse

 2016 • 208 pages

Paperback  (9781506304717) • $36.0

METHODO SEVEN STEPS TO A 
COMPREHENSIVE 
LITERATURE REVIEW
A Multimodal and 
Cultural Approach

Anthony J Onwuegbuzie 
Sam Houston State University and 
Rebecca Frels Lamar University

This dynamic guide to doing literature reviews 

demystifies the process in seven steps to show researchers how to 

produce a comprehensive literature review. Teaching techniques to 

bring systematic thoroughness and reflexivity to research, the authors 

show how to achieve a rich, ethical and reflexive review. What makes 

this book unique:

• focuses on multimodal texts and settings such as observations, 

documents, social media, experts in the field and secondary data so 

that readers' reviews covers the full research environment

• puts mixed methods at the centre of the process

• shows readers how to synthesize information thematically, rather than 

merely summarize the existing literature and findings

• brings culture into the process to help readers address bias and 

understand the role of knowledge interpretation

• teaches the CORE of the literature review - Critical thinking, 

Organization, Reflections and Evaluation - and provides a guide for 

reflexivity at the end of each of the seven steps

• visualizes the steps with roadmaps so readers can track progress and 

self-evaluate as they learn the steps.

CONTENTS
Part I: Overview / Foundations of the Literature Review / The Literature Review / 

Methodology of the Literature Review / Part II: Exploration / Step 1: Exploring Beliefs and 

Topics / Step 2: Initiating the Search / Step 3: Storing and Organizing Information / Step 4: 

Selecting/Deselecting Information / Step 5: Expanding the Search: Media, Observation(s), 

Documents, Experts and Secondary Data / Part III: Integration / Step 6: Analyzing and 

Synthesizing Information / Part IV: Communication / Step 7: Presenting the CLR Report: 

Planning Phase / Step 7: Presenting the CLR Written Report / Appendices / Appendix A: 

Supplemental Tables of Quantitative, Qualitative, and Mixed Research Designs / Appendix 

B: Quantitative, Qualitative, and Mixed Legitimation Frameworks

 2016 • 440 pages

Hardback  (9781446248911) • £75.00

Paperback  (9781446248928) • £26.99

USING MIXED METHODS RESEARCH 
SYNTHESIS FOR LITERATURE REVIEWS
Mieke Heyvaert, Karin Hannes and Patrick Onghena 
all at University of Leuven

A systematic approach on how to conduct a review of the literature in 

mixed methods research, this book provides both an overview and step-

by-step guide of the process, and alerts the reader to both the potential 

advantages, and the pitfalls within each of the steps.

MIXED METHODS RESEARCH SERIES

2016 • 344 pages

Paperback  (9781483358291) • $30.00

RESEARCH BASICS 
Design to Data Analysis in Six Steps

James V Spickard University of Redlands

This book offers a fresh and creative approach to the research 

process based on author James V. Spickard’s decades of teaching 

experience. Using an intuitive six-step model, readers learn how to craft 

a research question and then identify a logical process for answering 

it. Conversational writing and multi-disciplinary examples illuminate the 

model’s simplicity and power, effectively connecting the “hows” and 

“whys” behind social science research.

 2016 • 512 pages

Paperback  (9781483387215) • $85.00

THE LITERATURE SEARCH
Strategies and Tools for 
Student Researchers

Diana Ridley University of Sheffield

This book provides a clear and concise guide 

to the literature search process: planning 

the search; identifying appropriate search 

tools and key words; managing the process; 

selecting and evaluating relevant sources; 

accessing the materials; and adopting 

effective and accurate citation practices. 

By following the guidance in this book, students will become 

increasingly efficient and organized in the quest for information to 

underpin their research, ensuring they get the best possible start to 

their research project.

CONTENTS
Information Sources / Tools for Conducting Literature Searches / The Process of 

Conducting a Literature Search / Evaluating Sources of Information and Sifting / Accessing 

Full Texts and Downloading Materials / Management of Sources / Citation Practices

SAGE STUDY SKILLS SERIES

 2016 • 224 pages

Hardback  (9781473912083) • £60.00

Paperback  (9781473912090) • £19.99

General Research Methods / Literature Review
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SYSTEMATIC 
APPROACHES TO A 
SUCCESSFUL 
LITERATURE REVIEW
Second Edition

Andrew Booth, Anthea Sutton and Diana 
Papaioannou all at University of Sheffield

Taking readers step-by-step through the 

process of approaching their literature review in a structured and 

organized way, this book applies systematic principles to a wide range 

of literature review types. The authors introduce the different review 

types and help readers to choose which approach is right for their 

research. Through numerous examples, case studies and exercises, the 

book covers often neglected areas of literature review such as concept 

analysis, scoping and mapping.

The latest edition includes practical tools for supporting the various 

stages of the review process, including:

• managing a literature review

• choosing a literature review method

• searching the literature

• assessing the quality of the literature

• synthesizing qualitative and quantitative data

• writing up and presenting data.

CONTENTS
Getting Started on Your Literature Review / Taking a Systematic Approach to Your 

Literature Review / Choosing Your Review Methods / Planning Your Literature Review 

/ Defining Your Scope / Searching the Literature / Assessing the Evidence Base / 

Synthesising and Analysing Quantitative Studies / Synthesising and Analysing Qualitative 

Studies / Writing, Presenting and Disseminating Your Review

 2016 • 336 pages

Hardback  (9781473912458) • £75.00

Paperback  (9781473912465) • £26.99

SYSTEMA AN INTRODUCTION TO 
SYSTEMATIC REVIEWS
Second Edition

Edited by David Gough, Sandy Oliver and 
James Thomas all at University of London

Focused on actively using systematic 

review as method, this book provides 

clear, step-by-step advice on the logic and 

processes of systematic reviewing and 

covers the full breadth of approaches from 

statistical meta-analysis to meta-ethnography. Stressing the importance 

of rigour and accuracy throughout, the book enables students to conduct 

strategic reviews with the same level of quality expected of any method 

of primary research. 

The new edition includes:

• a new chapter on statistical methods

• coverage of computer-assisted methods

• expanded sections on data extraction and management

• more on strategic approaches to theory and data for 

answering questions.

CONTENTS

Introducing Systematic Reviews / Stakeholder Perspectives and Participation in Reviews 

/ Commonality and Diversity in Reviews / Getting Started with a Review / Finding Relevant 

Studies / Describing and Analysing Studies / Review Management through Information 

Technology / Synthesis Part I: Methodological Foundations and Systematic Narrative 

Methods / Synthesis Part II: Statistical Methods / Quality and Relevance Appraisal / 

Using Research Findings

2017 • 360 pages

Hardback  (9781473929425) • £85.00

Paperback  (9781473929432) • £28.99

AN INTRO

BUSINESS RESEARCH METHODS 
FOR CHINESE STUDENTS
A Practical Guide to Your Research Project

Huiping Xian and Yue Meng-Lewis

Completing a research-based dissertation within a short period of time 

can be very challenging for Chinese students who study abroad. Many 

students are confronted with cultural and language difficulties, while 

trying to acquire sufficient knowledge to use various research methods 

and meet the academic requirements of overseas universities. This 

user-friendly book is written to suit the unique learning style of Chinese 

students. Some tailor-made features include:

• clear definitions for key terms

• Chinese explanation of key concepts/ terms

• short illustrative examples

• tips about how to use different methods in the Chinese context

• useful information about Chinese resources.

CONTENTS
Developing a Research Topic / Research Philosophies and Approaches / Research Design 

/ Sampling / Data Collection / Analysing Qualitative Data / Analysing Quantitative Data / 

Culture, Language and Translation / Writing Up

2018 • 288 pages

Hardback  (9781473926653) • £80.00

Paperback  (9781473926660) • £26.99

RESEARCH METHODS IN TOURISM, 
HOSPITALITY AND EVENTS MANAGEMENT
Paul Brunt, Susan Horner and Natalie Semley 
all at Plymouth University

This concise affordable textbook will help your students achieve success 

in Tourism, Events or Hospitality studies by supporting them through 

their research methods course as well as their final research project/

dissertation. 

By employing a step-by-step approach, the authors guide readers 

through the whole research process from start to finish, starting with the 

preparation of their research proposal, the research design, collection 

of quantitative and qualitative data, analysis of results, and finally their 

recommendations for the sector and for further academic research. 

Unlike other titles available, there is ample coverage of the Internet and 

the digital environment as a space to carry out research, making this 

textbook particularly contemporary in feel. 

The text provides useful hints, tips and exercises as well as end-of-chapter 

case studies of real research undertaken separately in tourism, hospitality 

and events management to appeal to the students' specific subject 

interests. It also highlights the ethical issues of doing research and 

suggests ways in which a research paper could be published for 

academic and commercial audiences.

CONTENTS
What is Research? / Research Methods / Planning the Research / Selecting a Sample 

/ Designing a Questionnaire / Collecting the Data / Analysing the Data: A Quantitative 

Approach / Analysing the Data: A Qualitative Approach / Writing Up and Presenting 

the Findings

 2017 • 330 pages

Hardback  (9781473919143) • £120.00

Paperback  (9781473919150) • £39.99

Systematic Review
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QUALITATIVE METHODS IN 
BUSINESS RESEARCH
Second Edition

Päivi Eriksson University of Finland 
Business School and Anne Kovalainen 
Turku School of Economics

This pragmatic, applied textbook showcases 

the potential and impact of qualitative research 

in business and management. Using case 

studies and a global approach, it provides 

your students with an overview of the philosophies, methodologies and 

methods they will need to research in this field. Demystifying the whole 

process, it walks students through every aspect of conducting and using 

research in business, including generating questions, collecting useful 

data, evaluating the research and disseminating findings. 

New to the Second Edition:

• the role of digital tools and social media, and how to use them for 

data collection 

• 3 new chapters on qualitative content analysis, visual research and 

publishing research.

CONTENTS
Part I: The Business of Qualitative Research / Introduction / Research Philosophy / Research 
Design and Process / Research Questions and Literature Review / Access and Relationships 
/ Ethics in Research / Part II: Working with Qualitative Data / Introduction to Qualitative Data / 
Interviews and Observations / Digital Data / Qualitative Content Analysis / Part III: Qualitative 
Research Approaches / Case Study Research / Ethnographic Research / Action Research 
/ Focus Group Research / Grounded Theory Research / Narrative Research / Discourse 
Theoretical Research / Critical Research / Feminist Research / Visual Research / Part IV: Writing, 
Evaluating and Publishing / Writing Process / Evaluation / Publishing / Breaking the Boundaries

INTRODUCING QUALITATIVE METHODS SERIES

2015 • 376 pages

Hardback  (9781446273388) • £90.00

Paperback  (9781446273395) • £32.99

QUALITAT

CASE THEORY IN BUSINESS 
AND MANAGEMENT
Reinventing Case Study Research

Evert Gummesson Stockholm University

Case Theory in Business and Management takes a fresh and 

expansive approach to case study research, equipping researchers 

and students with the tools and understanding to effectively conduct 

case study research.

Bringing the fundamental strengths of cases to the fore, it introduces the 

'case theory' concept as an expanded version of case study research 

which includes both the methodology of doing research and the types 

of results that emerge out of it. Chapter-by-chapter the author guides 

you first in how to approach the philosophical and theoretical side of 

the topic, and secondly in how to transform case theory into research 

practice which addresses real and consequential issues in business and 

management today. 

CONTENTS
Part I: Think Right / From Case Study Research to Case Theory / The Business and 

Management Research Context / Introducing the Complexity Paradigm / Case Theory: 

An Overview / Knowledge as Pragmatic Wisdom / What Is Research and Science? / 

Interactive Research, Network Theory and Systems Theory / Part II: Do Right / First Focus: 

The Research Plan / Second Focus: Access to the Real World / Third Focus: Analysis and 

Interpretation – Linking Data, Theory and Conclusions / Fourth Focus: Research Quality 

and Productivity / Fifth Focus: Report, Communicate and Defend

2017 • 352 pages

Hardback  (9781446210611) • £75.00

Paperback  (9781446210628) • £24.99

DOING RESEARCH IN THE 
BUSINESS WORLD
David E Gray University of Greenwich

This book is the ideal companion to 

doing practical research in business, and 

management. Designed especially for 

students and researchers in business it 

skilfully guides them through each step of the 

research process and demonstrates what it 

means to conduct quality research in today's 

global context.

Grounded in actual research and supported by the author's 25 years of 

experience teaching business and management, this book introduces 

students to the reality of conducting research for the classroom and 

the boardroom. It gives them advice on how to identify, design and 

complete appropriate projects and showcases effective research 

strategies and methods.

Packed full of learning features and fully supported by an interactive 

companion website, this authoritative book enables your students to 

develop their own research and maximize its impact. It provides all the 

tools they need to collect analyse and present data.

The website includes:

• video top tips

• full text book chapters

• encyclopedia entries

• real world case studies

• full-text journal articles

• real world data sets

• glossary

• PowerPoint slides

• MCQs

• downloadable checklists. 

Practical, applicable and cutting-edge, this is the perfect textbook for 

anyone conducting research in business and management.

CONTENTS
Part A: Principles and Planning for Research / Theoretical Perspectives and Research 

Methodologies in Business / Selecting and Planning Business Research Proposals and 

Projects / Business Research Ethics / Searching, Critically Reviewing and Using the 

Literature in Business / Part B: Research Methodology / Business Research Design: 

Quantitative Methods / Business Research Design: Qualitative Methods / Business 

Research Design: Using Mixed Methods / Sampling Strategies in Business / Designing 

Descriptive and Analytical Surveys for Business / Designing Business Case Studies / 

Designing Evaluations in Business / Action Research and Change in Business / Part 

C: Data Collection Methods / Collecting Primary Data: Questionnaires / Collecting 

Primary Data: Interviewing / Non Participant Observation / Ethnography and Participant 

Observation / Focus Groups / Unobtrusive Measures / Visual Methods / Secondary Data 

Analysis / Part D: Analysis and Report Writing / Getting Started Using SPSS / Analysing 

and Presenting Quantitative Data / Getting Started with Nvivo / Analysing and Presenting 

Qualitative Data / Writing up the Research in a Business Report / Planning Presentations 

and Vivas for Business

 2016 • 790 pages

Hardback  (9781473915671) • £120.00

Paperback  (9781473915688) • £46.99
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THE MASTERING BUSINESS RESEARCH METHODS SERIES
The Mastering Business Research Methods series supports business and management students with their research-based dissertations by providing in-depth 

and practical guidance on using a chosen method of data collection or analysis. Expert authors, and series editors Bill Lee, Mark N K Saunders and Vadake 

K Narayanan, share their extensive experience on how to get the best from each method, through clear, understandable and applied examples. The books 

are written in a concise and accessible way, and contain a range of features, including checklists and a glossary, designed to support self-guided research.

TEMPLATE ANALYSIS FOR BUSINESS 
AND MANAGEMENT STUDENTS
Nigel King and Joanna M Brooks both at University of Huddersfield

In Template Analysis for Business and Management Students, 

Nigel King and Joanna Brookes guide students through the origins of 

template analysis, the place of template analysis in different traditions, 

basic components of template analysis, how to operationalize template 

analysis, examples of template analysis, and strengths and limitations 

of template analysis.

CONTENTS
Understanding Template Analysis / Basic Components of Template Analysis / Conducting 

Template Analysis / Examples of Template Analysis 

2016 • 152 pages

Hardback (9781473911567) • £65.00

Paperback (9781473911574) • £21.99

ANALYSING QUANTITATIVE DATA USING 
CLASSICAL TEST THEORY FOR BUSINESS 
AND MANAGEMENT STUDENTS
Jeremy Dawson Sheffield University

In Analysing Quantitative Data Using Classical Test Theory for 

Business and Management Students, Jeremy Dawson guides the reader 

through: methodological assumptions, reliability and validity; approaches 

to analysis of questionnaire data; analysis techniques; examples of 

questionnaire data analysis; strengths and weaknesses of the techniques.

CONTENTS
Understanding Quantitative Analysis using Classical Test Theory / Basic Components of 

Quantitative Analysis using Classical Test Theory / Conducting Quantitative Analysis using 

Classical Test Theory / Examples of Quantitative Analysis using Classical Test Theory 

2016 • 152 pages

Hardback (9781473907508) • £65.00

Paperback (9781473907515) • £21.99

DOING CASE STUDY RESEARCH FOR 
BUSINESS AND MANAGEMENT STUDENTS
Bill Lee Sheffield University and 
Mark Saunders Oxford Brookes University

This book describes the properties of case study designs in organizational 

research, exploring the uses, advantages and limitations of case 

research. It also demonstrates the flexibilities which case designs offer, 

and challenges the myths surrounding this approach. 

Business and Management students using the book will be able to assess 

the applicability of case studies to their own research and, if appropriate, 

will also be able to design for themselves a creative case study strategy 

that will not only answer their original research questions, but also 

address questions they didn't consider when the research began.

CONTENTS
Understanding Case Study Research / Basic Components of Case Study Research / 

Conducting Case Study Research / Examples of Case Study Research 

2016 • 152 pages

Hardback (9781446274163) • £65.00

Paperback (9781446274170) • £21.99

Methods for Business and Management
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FUNDAMENTALS 
OF RESEARCH IN 
CRIMINOLOGY AND 
CRIMINAL JUSTICE
With Selected Readings

Ronet D Bachman University of 
Delaware, Russell K Schutt University 
of Massachusetts Boston and 
Peggy S Plass James Madison University

Illustrated with carefully selected and edited research articles from the 

leading journals in the field, this book helps to teach research design and 

techniques within the context of criminology and criminal justice issues 

of interest to students and the field.

 2016 • 672 pages

Paperback  (9781506323671) • $110.00

ESSENTIAL RESEARCH FINDINGS IN 
CHILD AND ADOLESCENT COUNSELLING 
AND PSYCHOTHERAPY
Nick Midgley, Jacqueline Hayes both at Anna Freud Centre, University 
College London and Mick Cooper University of Roehampton

Understanding that practitioners and trainees must increasingly be 

aware and engage with research, the book presents accessibly the 

current best knowledge and its implications for practice. Whether a 

trainee, practitioner or researcher, this book provides a comprehensive 

introduction to the latest findings, and prepares the reader to evaluate 

and conduct further research in therapeutic work with young people.

2017 • 224 pages

Hardback  (9781412962490) • £75.00

Paperback  (9781412962506) • £23.99

USING RESEARCH IN COUNSELLING 
AND PSYCHOTHERAPY
John McLeod University of Abertay Dundee

In this book bestselling author John McLeod examines the multiple ways in 

which research can be used to inform and enhance counselling practice. 

The author discusses how research impacts on policy and practice, 

covering research knowledge, values, research awareness and skills.

2016 • 224 pages

Hardback  (9781412962278) • £75.00

Paperback  (9781412962285) • £25.99

DOING RESEARCH 
IN EDUCATION
Theory and Practice

Edited by Ioanna Palaiologou 
Canterbury Christchurch University, 
David Needham Nottingham Trent 
University and Trevor Male Institute of 
Education, University College London

An impressive cast of contributors discuss 

the reality of conducting research in different 

educational settings and provide practical advice for both undergraduate 

and postgraduate students doing research in education. The book 

discusses key philosophical issues such as understanding research 

paradigms, ethics and selecting appropriate methodologies but 

remains grounded in the practical experience of the researcher. It has 

comprehensive coverage of the whole research process from start to 

finish. Packed full of student-focused learning features and showcasing a 

wide range of voices and opinions, this book is an ideal guide for anyone 

conducting research in education or educational studies.

CONTENTS
The Purpose of Research/Why Do We Do It? / Making Sense of Research Methodology 

/ Ethical Issues Associated with Educational Research / Constructing the Hypotheses/

Creating the Research Question(s) / Managing the Project / Writing the Proposal / 

Constructing the Literature Section / Selecting Appropriate Research Methods for an 

Educational Context / Collecting Qualitative Data / Analysing Qualitative Data / Collecting 

Quantitative Data / Analysing Quantitative Data / Research Analysis and Discussion / 

Writing and Reporting the Research

 2016 • 304 pages

Hardback  (9781446266748) • £70.00

Paperback  (9781446266755) • £23.99

CRIMINOLOGICAL RESEARCH
Understanding Qualitative Methods

Second Edition

Emma Wincup University of Leeds

Guiding students from theoretical considerations through the steps of 

the process, this book is the ideal gateway to accomplishing successful, 

ethical research.

Key updates to this edition include:

• a new chapter on the theoretical frameworks of qualitative research, 

showing students the importance of good research design 

and sampling

• rich examples from real research making the ideas and 

concepts concrete

• new in-depth case studies on counterfeiting, electronic monitoring 

and young offenders featuring a range of qualitative and mixed 

methods approaches

• a full discussion of the politics of research, issues of access, ethics 

and confidentiality

• thought-provoking exercises to reinforce practical research skills.

INTRODUCING QUALITATIVE METHODS SERIES

2017 • 224 pages

Hardback  (9781446209134) • £75.00

Paperback  (9781446209141) • £24.99

CRIMINOL

Methods for Counselling & Psychotherapy / Methods for Criminology / Methods for Education
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DESIGNING RESEARCH IN EDUCATION
Concepts and Methodologies

Edited by Jon Swain

Understanding how to design your research in order to answer your 

research question successfully is a fundamental part of your education 

course. This book explains why careful research design is important. 

In Part One (conceptual), it sets out all of the theoretical themes and 

issues that need to be considered when choosing a design. In Part 

Two (designing), a range of expert contributors introduce research 

designs based around the key methods most frequently used by 

education students.

Throughout the book, there is an emphasis on the student's experience 

and addressing the uncertainty many feel when designing their research 

project - real case studies from students are used as examples to show 

good research designs alongside research designs that did not provide 

the rich data expected. Each chapter in Part Two includes a real-world 

case study to show different designs in action.

CONTENTS
Setting the Scene: Research and Education / Designing Your Research in Education / 

Developing a Research Proposal in Education / Debates Around Epistemology in Education 

/ Ethical Considerations in Research and Education / Experimental Design in Education 

/ Survey Design in Education / Ethnography in Education / Case Studies in Education / 

Mixed Methods in Education

 2016 • 296 pages

Hardback  (9781446294253) • £75.00

Paperback  (9781446294260) • £26.99

THE SAGE HANDBOOK 
OF RESEARCH IN 
INTERNATIONAL 
EDUCATION
Second Edition

Edited by Mary Hayden University of 
Bath, Jack Levy George Mason University 
and Jeff Thompson University of Bath

The landscape of international education has changed significantly in the 
last 10 years and our understanding of concepts such as 'international', 
'global' and 'multicultural' are being re-evaluated.

Fully updated and revised, and now including new contributions from 
research in South-East Asia, the Middle East, China, Japan, Australasia 
and North America, the new edition of the Handbook examines the 
origins, interpretations and contributions of international education and 
explores key contemporary developments, including: 

• internationalism in the context of teaching and learning

• leadership, standards and quality in institutions and systems 
of education

• the promotion of internationalism in national systems. 

This important collection of research is an essential resource for anyone 
involved in the practice and academic study of international education.

CONTENTS
Part I: Historical Roots, Definitions and Current Interpretations / Part II: Internationalism 

in the Context of Teaching and Learning / Part III: Leadership, Standards and Quality 

in Institutions and Systems of Education / Part IV: Promoting Internationalism and 

Globalisation in National Systems: Case Studies

2015 • 656 pages

Hardback  (9781446298442) • £110.00

THE SAGE

THE SAGE HANDBOOK OF EARLY 
CHILDHOOD RESEARCH
Ann Farrell Queensland University of Technology, Sharon L Kagan 
Columbia University and E Kay M Tisdall University of Edinburgh

The Handbook of Early Childhood Research will provide a landmark 

overview of the field of early childhood research and will set an agenda for 

early childhood research into the future. It includes 31 chapters provided 

by internationally recognized experts in early childhood research. The 

team of international contributors applies their expertise to conceptual 

and methodological issues in research and to relevant fields of practice 

and policy. The Handbook recognizes the main contexts of early 

childhood research: home and family contexts; out-of-home contexts 

such as services for young children and their families; and broader 

societal contexts of that evoke risk for young children. 

The Handbook includes sections on:

•  the field of early childhood research and its key contributions

• new theories and theoretical approaches in early childhood research

• collecting and analysing data

• applications of early childhood research

CONTENTS
PART I: SITUATING EARLY CHILDHOOD RESEARCH / PART II: THEORIZING EARLY 

CHILDHOOD RESEARCH / PART III: CONDUCTING EARLY CHILDHOOD RESEARCH 

/ PART IV: APPLYING EARLY CHILDHOOD RESEARCH / PART V: CONSIDERING THE 

FUTURE OF EARLY CHILDHOOD RESEARCH

2015 • 576 pages

Hardback (9781446272190) • £110.00

SAGE India offers special discounts 

on purchase of books in bulk. 

For orders and enquiries, write to us at

Marketing Department  
SAGE Publications India Pvt Ltd 

B1/ I-1, Mohan Cooperative  
Industrial Area Mathura Road,  

Post Bag 7, New Delhi 110 044, India

E-mail us at 
marketing@sagepub.in

Methods for Education
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PRACTITIONER RESEARCH 
IN EARLY CHILDHOOD
International Issues 
and Perspectives

Edited by Linda Newman University 
of Newcastle and Christine Woodrow 
University of Western Sydney

Bringing together theory and practice, this 

book draws on the projects and experiences 

of senior and new researchers implementing 

various forms of practitioner research. 

Topics discussed include:

• the contribution of practitioner research to curriculum and 

social change

• how practitioners can be supported in documenting and articulating 

their work

• the relationships between the research community and field of practice 

through practitioner research projects

• contemporary problems and issues that frame the practices of early 

childhood educators.

The diversity of international perspectives across the chapters, with case 

studies from a range of internationally recognized research methods 

from Australia, South Africa, Chile and Sweden, makes this an excellent 

resource for those undertaking research within early childhood contexts.

CONTENTS
Recognising, Valuing and Celebrating Practitioner Research / Collaborative Capacity 

Building in Early Childhood Communities in Chile / Insider Islamic Spaces of Inquiry: 

Muslim Educators Producing New Knowledge in Sydney Australia / What is Play For in Your 

Culture? Investigating Remote Australian Aboriginal Perspectives Through Participatory 

Practitioner Research / Developing Collaboration Using Mind Maps in Practitioner 

Research in Sweden / Reconceptualising Services for Young Children through Dialogue 

in a South African Village / Sustaining Curriculum Renewal in Western Sydney: Three 

Participant Views / (In)sights from 40 Years of Practitioner Action Research in Education: 

Perspectives from the US, UK and Australia

2015 • 160 pages

Hardback  (9781446295342) • £75.00

Paperback  (9781446295359) • £24.99

EDUCATIONAL RESEARCH
Quantitative, Qualitative, and Mixed Approaches

Sixth Edition

R Burke Johnson and Larry Christensen 
both at University of South Alabama

Educational Research is a comprehensive introductory research 

methods textbook. It provides undergraduate and postgraduate students 

in education an understanding of the multiple research methods and 

strategies used in education and related fields, the ability to read and 

critically evaluate published research, and the ability to write a proposal, 

construct a questionnaire, and conduct an empirical research study on 

their own. Written in accessible and conversational style, each chapter 

opens with interesting vignettes and examples throughout the book to 

engage students and support them with understanding key concepts. 

 2016 • 664 pages

Hardback  (9781483391601) • $102.00

EDUCATIO

QUANTITATIVE RESEARCH 
IN EDUCATION
A Primer

Second Edition

Wayne K Hoy Ohio State University and 
Curt M Adams University of Oklahoma

Quantitative Research in Education, 

Second Edition is a brief and practical 

text designed to allay anxiety about 

quantitative research.

2016 • 176 pages

Paperback  (9781483376417) • $48.00

ACTION RESEARCH
Improving Schools and Empowering Educators

Fifth Edition

Craig A Mertler Arizona State University

Action Research, Fifth Edition introduces practicing educators to the 

process of conducting classroom-based action research. The book's 

practicality stems from its focus on research methods and procedures 

that educators can use with their everyday instructional practices, 

classroom activities, and school procedures.

 2016 • 360 pages

Paperback  (9781483389059) • $65.00

ACTION R

QUANTITATIVE GEOGRAPHY
The Basics

Richard Harris University of Bristol

An ideal starting point for undergraduates making the transition from 

school to university. Written in short, snappy chapters with user-friendly 

summaries and diagrams, it covers all of the foundational material, 

including:

• Basic Maths

• Data

• Statistics

• GIS

• R

• Big Data

Including chapter summaries, learning objectives and colour illustrations 

throughout, Quantitative Geography is the perfect primer to a 

fundamental part of geography early undergraduates often find daunting.

CONTENTS
Why Numbers Count / Getting Started: Some Case Studies / Principles / Basic Maths 

/ Presenting Data / How Statistics Work / Some Statistical Tests You May Encounter / 

Geography / Geographical Information and GIS / Geographical Statistics / Twenty-First 

Century Statistics / Tutorials / Simple Graphs in R / Simple Statistics in R / Simple Maps 

in R / Part: Conclusion - What Next?

2016 • 320 pages

Hardback  (9781446296530) • £65.00

Paperback  (9781446296547) • £22.99

Methods for Education / Methods for Geography and Urban Studies
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KEY METHODS IN 
GEOGRAPHY
Third Edition

Edited by Nicholas Clifford King's 
College London, Meghan Cope 
University of Vermont, Thomas Gillespie 
University of California, Los Angeles and 
Shaun French University of Nottingham

Key Methods in Geography is the perfect 

introductory companion, providing an overview 

of qualitative and quantitative methods for human and physical geography. 

The Third Edition of this essential and accessible primer features:

• 12 new chapters representing emerging themes including online, 

virtual and digital geographical methods

• Videos for each section

• Real-life case study examples

• Summaries and exercises for each chapter

• Free online access to full text of Progress in Human Geography and 

Progress in Physical Geography Reports

The teaching of research methods is integral to all geography courses. 

Key Methods in Geography, Third Edition explains all of the key 

methods with which geography undergraduates must be conversant.

CONTENTS
Section I: Planning a Research Project: Getting Started and Putting Your Research into 

Context / Problem to Project / How to Conduct a Literature Search / On Being Ethical 

in Geographical Research / Health, Safety and Risk in the Field / Effective Research 

Communication / Working Overseas and in Different Cultures / Section II: Generating and 

Working with Data in Human Geography / Historical & Archival Research / Conducting 

Questionnaires / Semi-Structured Interview & Focus Groups / Diaries as a Research 

Method / Participant and Non-Participant Observation / Researching Affect & Emotion 

/ Participatory Research Methods / Textual Analysis / Geography & the Interpretation of 

Visual Imagery / Internet-Mediated Research / Researching Virtual Communities / Critical 

GIS / Quantitative Modelling in Human and Social Geography / Section III: Generating and 

Working with Data in Physical and Environmental Geography / Making Observations and 

Measurements in the Field / Making Observations and Measurements in the Laboratory 

/ Getting Information from the Past: Paleoecological Studies of Terrestrial Ecosystems / 

Numerical Modelling in Physical Geography / Simulation and Reduced Complexity Models 

/ Remote Sensing and Earth Systems Science / Digital Terrain Analysis / Environmental 

GIS / Models and Data in Biogeography and Landscape Ecology / Environmental Audit, 

Appraisal and Value / Section IV: Geographical Analysis: Representing, Visualising and 

Interpreting Geographical Data / Making Use of Secondary Data / Using Statistics to 

Describe and Explore Data / Exploring and Presenting Quantitative Data / Case Study 

Methodology / Mapping & Graphicacy / Statistical Analysis using MINITAB and SPSS / 

Qualitative Data Analysis / Using GIS / Video, Audio & Technology-Based Applications

 2016 • 752 pages

Hardback  (9781446298589) • £100.00

Paperback  (9781446298602) • £34.99

KEY METH RESEARCH DESIGN IN 
URBAN PLANNING
A Student's Guide

Stuart Farthing 
University of West of England

A short, accessible, and clearly written 

text on how to design research for a 

dissertation planning project. Aimed at both 

undergraduate and postgraduate levels, 

the book:

• discusses research design, looking in detail at how researchers make 

their choices of methods 

• examines these in reference to case studies from the planning 

research literature 

• explains how to interpret policy to define researchable questions 

• reviews the issues comparatively - key for students involved in Erasmus 

programmes and AESOP workshops situates the methodological 

questions in terms of research ethics. 

Research Design in Urban Planning is an invaluable resource for planning 

students undertaking their first substantial, individual investigations.

CONTENTS
The Design of Planning Research / Post-Positivism and Planning Research / Policy Issues 

and Research Questions / A Justification For Your Research Question / Descriptive 

Questions: Scope, Claims, and Sampling / Explanatory Questions: Starting Points, 

Claims and Sampling / Methods of Data Generation in Research / Data Analysis / Ethics 

of Research / Cross-National Comparative Research in Urban Planning / Conclusion

2015 • 240 pages

Hardback  (9781446294444) • £75.00

Paperback  (9781446294451) • £24.99

GIS ALGORITHMS
Ningchuan Xiao Ohio State University

Geographic information systems (GIS) have 

become increasingly important in helping us 

understand complex social, economic and 

natural dynamics where spatial components 

play a key role. The critical algorithms used 

in GIS, however, are notoriously difficult to 

both teach and understand, in part due to 

the lack of a coherent representation. GIS 

Algorithms attempts to address this problem 

by combining rigorous formal language with 

example case studies and student exercises.

Using Python code throughout, Xiao breaks the subject down into three 

fundamental areas:

• Geometric Algorithms

• Spatial Indexing

• Spatial Analysis and Modeling. 

With its comprehensive coverage of the many algorithms involved, and 

with example coding and student exercises throughout, GIS Algorithms 

is a key textbook in this complex and critical area of geography.

CONTENTS
Part I: Geometric Algorithms / Basic Geometric Operations / Polygon Overlay / Part II: 

Spatial Indexing / Indexing / k-D Trees / Quadtrees / Indexing Lines and Polygons / Part 

III: Spatial Analysis and Modeling / Interpolation / Spatial Pattern and Analysis / Network 

Analysis / Spatial Optimization / Heuristic Search Algorithms

SAGE ADVANCES IN GEOGRAPHIC INFORMATION SCIENCE AND 
TECHNOLOGY SERIES

2015 • 336 pages

Hardback  (9781446274323) • £90.00

Paperback  (9781446274330) • £34.99

Methods for Geography and Urban Studies
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RESEARCH METHODS FOR 
NURSES AND MIDWIVES
Theory and Practice

Merryl Harvey and Lucy Land both at Birmingham City University

Ideal for all pre and post registration nurses, this book has everything 

students need to know about consuming, critiquing and using research; 

it then builds on this foundation to develop these ideas into workable 

practice for those conducting research in the real world. 

Inspired by over 25 years combined experience the authors have 

structured the book around the complimentary spheres of theory and 

practice taking students through each step of the research process and 

demonstrating how to choose a question, design a research proposal, 

collect data, analyse the findings and write up the research. It explores:

• evidence-based research

• literature and systematic reviews

• ethics

• secondary data

• research design

• methodologies and individual methods

• data analysis - quantitative and qualitative.

Embracing quantitative, qualitative and mixed methods alike and 

interwoven with case studies, this balanced compelling textbook is packed 

full of material specially created to meet student and instructor needs.

CONTENTS
Part I: Laying Out The Foundations / Introduction to Research in Nursing and Midwifery 

/ Evidence-Based Practice / The Development of Nursing and Midwifery Knowledge / 

The Research Process: Best Practice and the Real World / Quantitative and Qualitative 

Methodologies: An Overview / Mixed Methodologies: An Overview / Part II: Research 

Methods and Designs: The Theory / Quantitative Methods / Qualitative Methods / Surveys, 

Action Research and Historical Research / Systematic and Cochrane Reviews / Research 

Design / Part III: Research Methods and Designs: The Practice / Research Question or 

Hypothesis? / Literature Review - Searching for Data / Literature Review - Reviewing the 

Data / Sampling / Methods of Data Collection / Quantitative Data Analysis / Qualitative 

Data Analysis / Rigour / Writing a Research Proposal / Research Governance in Clinical 

Research / Part IV: Research in Action / Writing up and Disseminating Your Research / 

Evaluating Research / Using Research in Clinical Practice / Where Do I Go From Here?

2016 • 608 pages

Hardback  (9781446298497) • £75.00

Paperback  (9781446298503) • £26.99

THE PRACTICE 
OF RESEARCH IN 
SOCIAL WORK
Fourth Edition

Rafael J Engel University of Pittsburgh 
and Russell K Schutt University 
of Massachusetts Boston

By introducing research methods as an 

integrated set of techniques for investigating 

problems encountered in social work, the authors help principles of 

evidence-based practice come alive through illustrations of actual social 

work research by directly linking each topic to issues associated with 

ethics, diversity and evidence-based practice.

2016 • 496 pages

Paperback  (9781506304267) • $134.00

THE PRAC

DOING RESEARCH IN SOCIAL 
WORK AND SOCIAL CARE
The Journey from Student to Practitioner Researcher

Catherine Flynn and Fiona McDermott both at Monash University

From understanding the concepts of research and gathering data, to 

writing it all up and sharing knowledge, this book will guide your students 

to become researchers by giving them:

• a confident start with clarity on core concepts and getting it 

right ethically

• step-by-step guidance at each point in the research process, showing 

them diversity in approaches, the impact of context and how to 

overcome problems

• case studies of how real researchers embrace the challenges, 

surprises and successes of research

• an emphasis on the person in context, so their research is reflective 

of the realities of social work and social care practice

• a guide to writing it up and achieving impact and positive change 

with research.

CONTENTS
Research in the Professional Practice Context / Theories and Frameworks in Research 

/ Researching Ethically: What You Do is Important But How You Do It Is More Important 

/ Arriving at a Research Question: Building on Existing Knowledge / Research Design: 

Shaping your Study / Selecting and Accessing Data Sources: Ensuring Rigour / Speaking 

and Listening: Interviews, Focus Groups and Community Forums / Counting and 

Measuring: Questionnaires, Scales and Secondary Analyses / Looking and Seeing: 

Visual Methods / Making Meaning from Data: Qualitative Analysis / Making Meaning 

from Data: Quantitative Analysis / Writing and Disseminating your Findings: Sharing 

Knowledge for Practice

2016 • 248 pages

Hardback  (9781473906617) • £75.00

Paperback  (9781473906624) • £25.99

DESIGNING AND 
MANAGING PROGRAMS
An Effectiveness-Based Approach

Fifth Edition

Peter M Kettner, Robert M Moroney both 
at Arizona State University and Lawrence 
L Martin University of Central Florida

The authors, all leaders in the field, 

incorporate the principles of effectiveness-

based planning as they address the steps of designing, implementing 

and evaluating a human services program at the local agency level.

SAGE SOURCEBOOKS FOR THE HUMAN SERVICES

2016 • 288 pages

Paperback  (9781483388304) • $68.00

DESIGNIN
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UNDERSTANDING AND 
USING RESEARCH IN 
SOCIAL WORK
Brian J Taylor University of Ulster, 
Campbell Killick South Eastern 
Health and Social Care Trust and 
Anne McGlade The Health and Social 
Care Board for Northern Ireland

By using case studies, activities, research 

summaries and more, this highly practical 

book will help students to both appraise and integrate research into their 

daily practice decisions as well as their assignments and assessments 

with confidence. Key content includes: 

• what knowledge is and how it can inform practice

• appraising surveys, qualitative studies and studies of effectiveness

• how to identify relevant research and synthesize research

• strategies for putting research knowledge into practice. 

Understanding and using research to inform good practice is a key part 

of accountable, reflective, professional practice and this book will help 

show students how a robust knowledge of the evidence base can develop 

into a clear and confident approach to daily working.

CONTENTS
What is Knowledge and How Does it Inform Practice? / Practice Questions and Research 

Types / Identifying Relevant Research / Appraising Surveys / Appraising Qualitative 

Studies / Appraising Studies of Effectiveness / Synthesising Research / Getting Research 

Knowledge into Practice within Organisations

MASTERING SOCIAL WORK PRACTICE

2015 • 192 pages

Hardback  (9781473908130) • £60.00

Paperback  (9781473908147) • £19.99

UNDERSTANDING 
RESEARCH FOR 
NURSING STUDENTS
Third Edition

Peter Ellis Hospice in the Weald, Pembury

Do your students find research difficult to 

engage with or want a textbook that is easy 

to read? Would they benefit from a website 

that can take their learning further?

Right from the start of their programme it is crucial for nursing students 

to be able to understand and evaluate current research to support their 

learning. This book helps students recognize what good research is by 

providing an introductory guide to the main research methodologies 

used in nursing. It simplifies complex terminology and puts research 

into context for nursing students, with clear examples and case studies. 

Key features include:

• written in clear, easy-to-follow language

• each chapter is linked to relevant NMC Standards and Essential 

Skills Clusters

• a companion website containing talking PowerPoint slides, extra 

activities and case studies for lecturers to use in teaching

• audio podcasts and self-test quizzes freely available to help students 

with revision and knowledge recall.

CONTENTS
Introducing Research / Overview of Qualitative Methodologies / Data Collection Methods 

and Analysis in Qualitative Research / Overview of Quantitative Methodologies / Data 

Collection Methods and Analysis in Quantitative Research / Multiple Methods, Evaluation 

and Action Research / Using Research

TRANSFORMING NURSING PRACTICE SERIES

 2016 • 176 pages

Hardback  (9781473919303) • £60.00

Paperback  (9781473919310) • £17.99

UNDERSTA

PRACTICAL STATISTICS FOR 
NURSING USING SPSS
Herschel Knapp University of California, Los Angeles

Accompanied by a companion website including example data sets 

and tutorial videos, this book provides nursing students with a clear 

understanding of the most common statistical functions used in nursing 

science answering questions such as:

• what statistical test should I use for this situation?

• how do I set up the data?

• how do I run the test?

• how do I interpret and document the results?

 2016 • 408 pages

Paperback  (9781506325675) • $72.00

THE PRACTICE OF HEALTH 
PROGRAM EVALUATION
Second Edition

David Grembowski 
University of Washington

Provides readers with effective methods for 

evaluating health programs and offers expert 

guidance for collaborating with stakeholders 

involved in the process.

2016 • 352 pages

Paperback  (9781483376370) • $81.00

THE PRAC

QUALITATIVE METHODS IN 
SOCIAL WORK RESEARCH
Third Edition

Deborah K Padgett New York University

Writing in a conversational tone that makes this book easy to understand for 

all new researchers, Deborah K Padgett highlights some of the key issues and 

challenges that social work students can face when doing qualitative research.

SAGE SOURCEBOOKS FOR THE HUMAN SERVICES

2016 • 352 pages

Paperback  (9781452256702) • $90.00

QUALITAT
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EXPLORING MEDIA RESEARCH
Andy Ruddock Monash University

What does research mean in media studies? Why do we do it? How do 

we start with a research question? What is the importance of ethics or 

doing it 'right' in research?

Andy Ruddock addresses theoretical and methodological problems 

through posing practical questions about the purpose, history and 

practices of media studies. Through the use of contemporary case 

studies, he provides a first step in approaching method through content.

With a focus on today's media issues - from video games to 

micro-celebrity, from homophobia in the media to youth politics - 

Exploring Media Research takes students on a journey from research 

question, to case study, data collection, analysis and conclusion in an 

accessible and comprehensive style.

CONTENTS
Part I: Studying Media Research / Introduction: What is Research and Why Does It 

Matter? / How to Do Research with Little Time and No Money / Getting Started with 

Research / Research Ethics and Getting It Right / Part II: Understanding Media Research 

/ Researching Media Influence / Researching Social Life / Researching Communication 

/ Researching Values and Judgements / Part III: Doing Media Research / Researching 

Media Industries / Researching Texts / Researching Audiences / Researching Publics 

and Spaces / Researching Social Media and Big Data / Researching Media Policy / 

Conclusion: Why Research Matters

 2016 • 264 pages

Hardback  (9781473902534) • £75.00

Paperback  (9781473902541) • £24.99

MEDIA AND 
COMMUNICATION 
RESEARCH METHODS
An Introduction to Qualitative and 
Quantitative Approaches

Fourth Edition

Arthur Asa Berger 
San Francisco State University

Packed with detailed examples and practical exercises, the Fourth 

Edition of this bestselling introductory text includes a new chapter on 

discourse analysis, expanded discussion of social media, and expanded 

coverage of the research process.

2016 • 440 pages

Paperback  (9781483377568) • $76.00

MEDIA AN

INTERPRETING AND USING STATISTICS 
IN PSYCHOLOGICAL RESEARCH
Andrew N Christopher Albion College

Teaching of Psychology journal editor and award winning teacher, Andrew 

N Christopher, offers a practical, conceptual introduction to statistical 

analysis in which he helps students to make clear connections between 

statistics and real, published research studies.

2016 • 528 pages

Paperback  (9781506304168) • $80.00

INTRODUCING 
COMMUNICATION 
RESEARCH
Paths of Inquiry

Third Edition

Donald Treadwell

This is an essential book for my honours 

students doing mini dissertations in 

research; even for communication students beyond honours. 

Ms Chilombo Chichi Mbenga, Communications, 

North West University, Mafikeng Campus 

The latest of edition of this popular undergraduate guide to doing 

communication research. Treadwell offers practical, hands-on guidance 

throughout the entire research process.

Master the essentials of communication research!

Introducing Communication Research: Paths of Inquiry helps 

students understand the communication research process from start 

to finish. The Third Edition has been updated throughout to explain 

the Internet and social media as tools and topics for communication 

research. Streamlined, accessible, and with campus-based research 

examples that students can relate to, this text guides students through 

the fundamentals of conducting research and presenting research 

findings for scholarly, professional, news/media, and web audiences.

CONTENTS
Chapter 1: Getting Started: Possibilities And Decisions / Chapter 2: First Decisions: 

What, Why, How? / Chapter 3: Ethics: What Are My Responsibilities As A Researcher? / 

Chapter 4: You Could Look It Up: Reading, Recording And Reviewing Research / Chapter 

5: Measurement: Research Using Numbers / Chapter 6: Summarizing Research Results: 

Data Reduction And Descriptive Statistics / Chapter 7: Generalizing From Research 

Results: Inferential Statistics / Chapter 8: Sampling: Who, What And How Many? / Chapter 

9: Surveys: Putting Numbers On Opinions / Chapter 10: Experiments: Researching Cause 

And Effect / Chapter 11: Watching And Listening: Qualitative Research For In-Depth 

Understanding / Chapter 12: Content Analysis: Understanding Communication Content 

In Numbers /Chapter 13: Rhetorical And Critical Analyses, And More: Understanding 

Communication Content In Words / Chapter 14: Writing and Presenting Research

 2016 • 320 pages

Paperback  (9781483379418) • $75.00

INTRODUC

AN EASYGUIDE TO 
APA STYLE
Third Edition

Beth M Schwartz Heidelberg 
University, R Eric Landrum Boise State 
University and Regan A R Gurung 
University of Wisconsin Green Bay

This clear and concise book demystifies the 

process of writing in APA style and format. 

With precise examples (including Microsoft 

Word screenshots), this guide points out common APA style and 

formatting mistakes and how to avoid them.

EASYGUIDE SERIES

2016 • 328 pages

Spiral  (9781483383231) • $37.00

AN EASYG
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ANALYSING QUALITATIVE 
DATA IN PSYCHOLOGY
Second Edition

Edited by Evanthia Lyons and 
Adrian Coyle both at Kingston University

This clear, step-by-step guide links 

theory with practice, and offers a unique 

combination of perspectives on five 

qualitative approaches (grounded theory, 

interpretative phenomenological analysis, 

discourse analysis, narrative analysis and thematic analysis) that can 

be applied to a common data set. The practical text provides guidance 

from experts as well as a comparison of the different methods to help 

students decide the right approach. 

The Second Edition:

• introduces a fifth, additional qualitative approach, Thematic Analysis 

• explores the ethical challenges of qualitative work 

• examines mixed methods and pluralist research 

• includes worked-out examples of qualitative analyses and brand-new 

tools for learning, including 'road maps' for qualitative analysis 

• provides templates for writing up qualitative research.

CONTENTS
Qualitative Research in Psychology: Setting the Scene / Doing Qualitative Research: Initial 

Questions / Introduction to Qualitative Psychological Research / Ethical Considerations in 

Qualitative Research / Approaches to Data Analysis / Preface to Section 2 / Interpretative 

Phenomenological Analysis / Doing Interpretative Phenomenological Analysis / Thematic 

Analysis / Doing Thematic Analysis / Grounded Theory / Doing Grounded Theory / 

Discourse Analysis / Doing Discourse Analysis / Narrative Analysis / Doing Narrative 

Analysis / Analysing Qualitative Data: Comparative Reflections / Appendices / Appendix 

1 Data Set / Appendix 2 Reporting Qualitative Research: Preface / Appendix 2 Report 

1: Interpretative Phenomenological Analysis / Appendix 2 Report 2: Thematic Analysis / 

Appendix 2 Report 3: Grounded Theory Analysis / Appendix 2 Report 4: Discourse Analysis 

/ Appendix 2 Report 5: Narrative Analysis

2016 • 416 pages

Hardback  (9781446273746) • £85.00

Paperback  (9781446273753) • £30.99

ANALYSIN RESEARCH METHODS AND 
STATISTICS IN PSYCHOLOGY
An Integrated Approach

Janie H Wilson and Shauna W Joye both at Georgia Southern University

This textbook takes an integrated approach to research methods and 

statistics, namely: given a question, what methods and statistical 

procedures should be employed? With a focus on the use of technology 

(Excel and SPSS) in the analysis of statistical results, it trains students 

to be researchers in the real world.

CONTENTS
SECTION I: FOUNDATIONS OF DESIGN AND ANALYSIS / Chapter 1: The Scientific Method 

/ Chapter 2: Ethical Research / Chapter 2: Ethical Research / Chapter 3: Research Designs 

and Variables / Chapter 4: Learning About a Population from a Sample / SECTION II: 

CATEGORICAL VARIABLES AND SIMPLE FREQUENCY / Chapter 5: One Variable With 

Frequency Data / Chapter 6: Two Variables With Frequency Data / Section III: Research 

Without Grouping / Chapter 7: Examining Relationships / Chapter 8: Scale Development / 

Chapter 9: Prediction / Section IV: Grouped Designs With Independent Samples / Chapter 

10: One Variable With Two Independent Groups / Chapter 11: One Variable With More Than 

Two Independent Groups / Section V: Grouped Designs with Related Samples / Chapter 

12: One Variable With Two Related Groups / Chapter 13. One Variable with Repeated 

Measures: More than Two Groups / Section VI: Advanced Design / Chapter 14. Two 

Variables with Independent Samples / Appendices / Appendix A. Power Analysis Table / 

Appendix B. Graphing in Excel / Appendix C. APA-Style Manuscript Guidelines / Appendix 

D. Selected Answers to Practice Items / Appendix E. Glossary of Terms / Appendix F. Index

 2016 • 560 pages

Paperback  (9781483392141) • $92.00

YOUR DISSERTATION 
IN EDUCATION
Second Edition

Scott Buckler Newman University and 
Nicholas Walliman Oxford Brookes University

An approachable and student-friendly guide 
written specifically for students from a range of 
education courses, including teacher training, 
early years, early childhood and education 
studies to support them throughout the often 
overwhelming process of preparing and writing a dissertation. It provides 
a complete overview of the dissertation process with relevant examples 
based on research done by students or published in the field.

CONTENTS
What is a Dissertation? / What is Educational Research? / What's All This about Ethics? / What 
Will It Be About? / How Do I Get Started? / How Do I Write a Proposal? / How Do I Write an 
Introduction? / Where Do I Get Hold of all the Necessary Background Information / How Can I 
Manage all the Notes? / What about Referencing? / How Do I Argue My Point Effectively? / How 
Do I Write a Literature Review? / Methodology and Methods: What's The Difference? / What is 
Meant By Mixing Methodologies? / What Sorts of Data Will I Find and How Much Do I Need? 
/ Methods: How Do I Conduct Effective Interviews? / Methods: How Do I Structure Effective 
Questionnaires? / Methods: How Do I Undertake Effective Observations? / Methods: How Do I 
Conduct Documentary Analysis? / Why is Reliability and Validity So Important? / How Do I Write 
A Methodology Chapter? / How Do I Analyse Qualitative Data? / How Do I Analyse Quantitative 
Data? / How Do I Combine Different Data Sets? / How Do I Write a Discussion Chapter? / How 
Can I Work Effectively with My Supervisor? / What about Working and Planning My Time? / 
How Can I Manage A Long Piece of Writing? / Who Else Might Be Interested in My Writing?

SAGE STUDY SKILLS SERIES

2016 • 360 pages

Hardback  (9781473907478) • £65.00

Paperback  (9781473907485) • £20.99

YOUR DIS

BECOMING AN ACADEMIC WRITER
50 Exercises for Paced, Productive, 
and Powerful Writing

Second Edition

Patricia Goodson Texas A&M University

A practical workbook of 50 exercises, helping you build your writing skills 

and master the specifics of academic writing.

With its friendly, step-by-step format, Becoming an Academic Writer 

helps writers improve their writing by engaging in deep and deliberate 

practice—a type of practice adopted by expert performers in areas such 

as sports or music. Featuring 50 exercises, this practical, self-paced 

guide is flexibly organized so readers can either work their way through 

all of the exercises in order or focus on the specific areas where they 

need additional practice building their skills. The Second Edition is 

enhanced by a new appendix on literature review, new feature boxes, 

and new chapter summaries. 

KEY FEATURES:

• A focus on practice for improving academic writing helps readers hone 

their skills and increase their productivity.

• Exercises tailored to specific segments of academic papers and 

reports allow readers to easily identify and practice a particular area.

• Research shows boxes highlight research on various facets of 

academic writing for expanded and enhanced understanding.

• Tips for ESL Writers boxes provide guidance specific to writers for 

whom English is not their first language.

2016 • 264 pages

Paperback  (9781483376257) • £22.99

BECOMIN
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DEVELOPING EFFECTIVE 
RESEARCH PROPOSALS
Third Edition

Keith F Punch University of Western Australia

The latest edition of the step-by-step guide to success with your research 

proposal covers all sections of the proposal - everything that is needed 

to know on how to structure it, bring rigour to the methods section, 

impress readers and get proposals accepted. With practical tips and 

advice throughout, new features include:

• comprehensive explanation of method and methodology, and how to 

maximize this crucial section of a proposal

• a new section on mixed methods - an increasingly common approach 

in research

• a new chapter on how to get it right with ethics

• fresh exercises and activities, now for each key chapter.

The Third Edition provides an authoritative and accessible guide 

for anyone tackling a research proposal. It is perfect for students in 

education, nursing, health, and across the social sciences.

CONTENTS
Introduction: Reading this Book / Understanding Readers, Expectations and Functions 

/ Including Ethics in Social Science Research (Alis Oancea) / Developing a General 

Framework for Proposals / Using Theory and Dealing with the Literature / Presenting 

Methods and Methodologies / Writing the Proposal / Getting Tactics Rights / Examples 

of Proposals

2016 • 192 pages

Hardback  (9781473916371) • £85.00

Paperback  (9781473916388) • £27.99

DEVELOPI

SOCIAL MEDIA FOR 
ACADEMICS
Mark Carrigan University of Warwick

Alongside the opportunities presented by 

social media, it also poses challenging 

questions about how to engage online, and 

how to represent yourself professionally. 

This practical book provides clear guidance 

on effectively and intelligently using social 

media for academic purposes across 

disciplines, from publicising your work 

and building networks to engaging the public with your research. It is 

supported by real-life examples and underpinned by principles of good 

practice to ensure you have the skills to make the most of this exciting 

medium. You'll find advice on:

• using social media to publicise your work

• potential pitfalls and how to avoid them

• the evolving role of social media in higher education

• defining digital scholarship

• managing your identity online

• finding time for social media

• near-future trends in academia. 

Visit the author's own blog for more insights and discussion on social 

media academic practice at http://markcarrigan.net/

CONTENTS
Social Media and Digital Scholarship / Using Social Media to Publicise Your Work / Using 

Social Media to Build Your Network / Using Social Media for Public Engagement / Using 

Social Media to Manage Information / Professional Identity in an Age of Social Media 

/ Communicating Effectively Online / Finding the Time for Social Media / The Future 

Landscape of Academic Social Media

 2016 • 208 pages

Hardback  (9781446298688) • £65.00

Paperback  (9781446298695) • £22.99

SAGE LIBRARY OF 
POLITICAL SCIENCE

QUALITATIVE RESEARCH 
IN POLITICAL SCIENCE
Four-Volume Set

Edited by Joachim K Blatter University 
of Lucerne, Markus Haverland 
Erasmus University Rotterdam and 
Merlijn van Hulst Tilburg University

This major work presents a comprehensively 

curated collection of key literature, organized 

into four thematic volumes:

• Volume One (ed. Blatter, Haverland & 

Van Hulst): Background, Pathways and 

Directions in Qualitative Methodology 

• Volume Two (ed. Haverland, Blatter & Van Hulst): Causal Regularities, 

Cross Case Comparisons, Configurations 

• Volume Three (ed. Blatter, Haverland & Van Hulst): Mechanisms, 

Temporality and Within-Case Analysis 

• Volume Four (ed. Van Hulst, Blatter & Haverland): Interpretive and 

constructivist approaches

2016 • 1504 pages

Hardback  (9781473918962) • £745.00

Study Skills
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A SURVIVAL KIT FOR DOCTORAL 
STUDENTS AND THEIR SUPERVISORS
Traveling the Landscape of Research

Lene Tanggaard and Charlotte Wegener both at Aalborg University

A Survival Kit for Doctoral Students and Their Supervisors offers a 

hands-on guide to both students and supervisors on the doctoral journey, 

helping make the process as enjoyable as it is productive. Drawing on 

research from peer learning groups, contributed narratives, and their own 

programs, the authors emphasize the value of the doctoral partnership 

and the ways in which shared knowledge can facilitate a rewarding 

journey for students and their advisors. Grounded in theoretical and 

empirical material, the book helps participants navigate the doctoral 

process with personal stories and examples from a variety of researchers. 

A discussion of common challenges and the inclusion of practical tips 

further enhance the book’s diverse range of helpful resources.

KEY FEATURES:

• A focus on the actual process and value of shared learning is 

emphasized with the inclusion of research from peer learning groups, 

contributed narratives, and the authors’ own programs. 

• Inclusion of themes such as joy, experimentation, and creativity 

serve as guideposts for doctoral learning and ease anxieties 

regarding performance.

• End-of-chapter lists of practical tips summarize the main learning 

points that can be drawn from each chapter.

• Cross-disciplinary applicability makes the book appropriate for use in 

such fields as education, political science, and business administration.

2016 • 192 pages

Paperback  (9781483379449) • $36.00

SEVEN STEPS TO A 
SUCCESSFUL CAREER
A Guide to Employability

Lucinda Becker Reading University 
and Felicity Becker Tutor and Course 
Co-ordinator, New Directions Adult College

Are your students thinking about the next steps 

in their career or study? Clear, focused and 

strategic, this handy guide is written as a 

series of FAQs and builds upon real student 

experiences. Designed to help the modern 

student, it offers pragmatic, jargon-free advice which will help them to 

move forward into a successful job application or career change.

Key features of the book include:

• advice from current students, graduates and employers

• exercises designed to provide a 'quick fix' when faced with challenges

• checklists enabling students to record their progress as they move 

through sections or tasks

• practical steps they can take to sustain momentum as they move 

through their studies.

CONTENTS
Knowing Who You Are in the Career Market / Making Your Skills Work For You / Considering 
All of Your Options / Researching the Career Market / First Approaches / Making Your 
Move / Closing the Deal

SAGE STUDY SKILLS SERIES

2016 • 200 pages

Hardback  (9781473919419) • £60.00

Paperback  (9781473919426) • £17.99

DOING ESSAYS AND 
ASSIGNMENTS
Essentials Tips for Students

Second Edition

Pete Greasley Lancaster University

Packed full of practical, authoritative advice, 

this book shows students what supervisors 

are really looking for when they read essays 

and assignments, and clearly sets out the 

skills and techniques they need to improve their written work - and marks.

Pete Greasley is the ideal guide for anyone hoping to develop their writing 

skills. He takes a student-focused approach, avoiding complex jargon, 

and systematically highlights a wide range of practical tips for students 

to try to adapt. These tips are supported by a survey of tutors, which 

highlights the things that markers are really looking for in students' work, 

and a survey of students which sets out common problems or mistakes.

Topics include:

• planning, time management and deadlines

• reading and researching the literature

• writing introductions and conclusions

• answering the question

• critical analysis and argument

• referencing

• language, grammar and expression

• avoiding plagiarism.

As enjoyable as it is functional, Doing Essays and Assignments sets 

the essay-writing process within a manageable structure that will prove 

a friend to students and markers alike.

CONTENTS
An Insight into the Marking Process... / How To Impress and How to Distress Markers / 

Before You Start, Some Rules of the Game... / Getting Started... and Getting Finished 

/ Reading and Researching the Literature / Introductions, Conclusions, and Structure 

/ What was the Question Again? / Critical Analysis, Perspective, and Argument / The 

Greatest Source of 'Marker Distress': Language, Grammar, and Expression / Referencing: 

An Academic Fetish for the Anally Retentive? / Plagiarism / How Not to Present Graphs 

and Charts / Presenting Your Assignment: First Impressions Count / Feedback and Feed-

Forward / Writing Research/Project Reports / Doing a Systematic Literature Review / 

Presentation: A Fate Worse Than Death? / Group Project Work (or 'Hell is Other People')

 2016 • 240 pages

Hardback  (9781473912069) • £60.00

Paperback  (9781473912076) • £14.99

DOING ES
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FUNDAMENTALS OF 
APPLIED RESEARCH

QUANTITATIVE RESEARCH IN 
BUSINESS AND MANAGEMENT
Four-Volume Set

Edited by Paul R Jackson University of Manchester

This four-volume set will help foster greater understanding of the ideas 

behind the numbers and how to better use the tools and strategies 

available in the literature. 

2016 • 1664 pages

Hardback  (9781412962469) • £645.00

ACTION RESEARCH 
IN BUSINESS AND 
MANAGEMENT
Four-Volume Set

Edited by David Coghlan Trinity 
College Dublin and Abraham B Shani 
California Polytechnic State University

This major work brings together the diverse 

publications in action research in business 

and management since the 1950s. Designed 

to be a foundation resource for individual 

scholars and business schools, this collection 

provides academics in the field with a touchstone resource to help build 

their knowledge and understanding of the field. 

2016 • 1672 pages

Hardback  (9781446276105) • £625.00

GENERATING DATA
Four-Volume Set

Edited by Bruce Curtis University of Auckland and 

Cate Curtis University of Waikato

This major work collection cross-cuts a number of substantive 

methodologies and focuses on the vital moment of generating data, 

drawing primarily on literature from sociology, social psychology, social 

anthropology, and education.

2016 • 1600 pages

Hardback  (9781473907829) • £645.00

SAGE BENCHMARKS IN 
SOCIAL RESEARCH METHODS

ACTOR-NETWORK 
THEORY RESEARCH
Four-Volume Set

Edited by Richie Nimmo 
University of Manchester

Actor-network theory has grown into one of 

the most influential and popular approaches 

for social science research. Originating 

in the field of science and technology 

studies with scholars Michel Callon, Bruno 

Latour and John Law, it is now used widely 

across the social sciences and beyond. In 

this four-volume collection, Richie Nimmo 

brings together defining research articles on actor-network research 
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