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“Whispers of War” by Ambassador Masood Khalili was released in the presence of Mr Shakti Sinha, Director, Nehru Memorial Museum and Library, Dr Vishal Chandra, Research
Fellow, Institute for Defence Studies and Analyses, Mr Mahendra Ved, President, Commonwealth Journalists Association and Mr Mahmud Khalili, CEO, Greencore Solutions at an
event held in New Delhi.

3URI . 3 -D\DVDQNDU and Prof
$QMDOL 0RQWHLUR conferred with
6SHFLDO 0HQWLRQ $ZDUG for their
book $ )O\ LQ WKH &XUU\ at the
64th National Film Awards. Award
was given in the category of %HVW
%RRN RQ &LQHPD by Shri Pranab
0XNKHUMHH, Hon'ble President of
India in the presence of Shri M
Venkaiah Naidu, Hon'ble Minister of
Information and Broadcasting, Urban
Development, Housing and Urban
Poverty Alleviation, Government
of India and &RO 5DM\DYDUGKDQ
Rathore (Retd.). AVSM, Hon'ble
Minister of State, Information and
Broadcasting, Government of India.

Release of ´,QGLD·V &RDO 6WRU\µ by 0U 6XEKRPR\ %KDWWDFKDUMHH in the presence of
Mr TN Ninan, Chairman and Editorial Director, Business Standard, Mr Ashok Chawla,
Chairman, National Stock Exchange of India Ltd and The Energy and Resource Institute
and 0U 9LYHN %KDUDGZDM, Joint Secretary, Ministry of Coal, Government of India at an
event held in New Delhi.

Turn to back inner for a sneak preview of

“T he Indestructible Brand”

by Venke Sharma and Hushidar Kharas

author speak

Seconds with Pradip Chanda
A frugal turnaround approach could be much more
than just pumping money or changing top leadership...
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Pradip Chanda, Management consultant, author, columnist and noted speaker on the subject of corporate
turnarounds, in his book “Rise like a Phoenix”, explains how smart managers unlock the value of hidden or
neglected assets to successfully turn ‘basket’ cases around.
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Q. In a turnaround situation if the Vision and Mission do
not match the business model, does it call for change in
ideologies?

Business &
Management ..........................9-14

Q. When is it time for companies to realize that ‘Turnaround’
is the need of the hour?
A. This varies widely from industry to industry and the business
climate. Companies producing medium to high tech products
are operating in an environment of disruption, where the
threat of product obsolescence is real. Such companies
must always be ready with Turnaround Strategies. Ford is
a good example of a company, which has ‘Turned Around’
every other decade. Producers of low tech products—
garments to entertainment electronics, mobile phones to
FMCG products—on the other hand are more vulnerable to
the business climate as many domestic companies found
out during the heydays of globalization. Countries that have
focused on developing low cost production capabilities, such
as China, Thailand and Vietnam, have virtually driven out low
tech producers from the US, Canada and Western Europe.
De-globalization will now put similar pressures on the
countries benefitting from globalization. For most companies,
however, a galloping decline in market share is the fire alarm.
Q. Please share key principles of turnaround management
suggested in the book.
A. Rise like a Phoenix addresses strategy solutions for
companies forced to choose turnaround over exit, as is the
case with most under-performing companies in India. Such
companies are severely cash strapped, with a dysfunctional
organization, and are often handicapped with legacy
assets and a workforce with outmoded skill and mindsets.
Imaginative leadership can surely save such companies. A
successful turnaround often begins with the induction of a new
CEO, who is motivated enough to find resources from within,
find innovative uses of neglected or hidden assets, use cost
management as strategic tool, embark on short term strategic
initiatives to revive the company’s morale and confidence, and
formulate a viable and sustainable business model. Replete
with real life experiences, my book expands on the key
components of a turnaround framework-asset utilization, cost
management, renewal and rethinking the business model.

A. Ideologies rarely drive businesses, outside state owned
companies in socialist countries. The vision and mission
of any company is subject to change owing to external
factors, but the need to re-visit these become urgent when
faced with a turnaround crisis. An FMCG company may find
selling OTC medicines more sustainable. A branded garment
manufacturer may find becoming a third-party supplier to
a bigger Brand more profitable. A luxurious resort may find
becoming a no-frills AirBNB short let villa, the only alternative.
So, yes, in a turnaround situation the company’s vision may
undergo a radical change.
Q. How can smart managers script successful turnarounds
by utilizing neglected or hidden assets?
A. Reading Rise like a Phoenix for a start! Jokes apart, there
are no golden rules. Asset
Utilization
Strategies
are
` 395
the only options available
when the company is unable
to attract fresh funds from
outside and are so cash
strapped that there is no
working capital available to run
the factories even for a week
or pay salaries at the end of
the month. However, even in
a different scenario, ‘underutilizing’ assets is a dis-service
to the Shareholders who are
expecting adequate returns on
their investment. Under-utilized
assets are like the Biblical
talent—a death to hide.
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How Unilever Reaches Rural Consumers in Emerging Markets
Edited excerpts from the article:
Consumer markets in the developing world are an enormous
but still-untapped opportunity for companies seeking
new sources of growth. Within that group is an even more
overlooked opportunity: 'the rural consumer'.
By its sheer size, it has huge potential. Worldwide, there are
3.4 billion rural consumers and about 3 billion of them live in
developing countries in Asia and Africa. They are not all poor; in
many countries, a rural middle class is emerging or expanding.
Technology is making it easier to connect with rural consumers
in so-called media dark areas.
The challenges-market development, product design, logistics,
communication-deter many companies from even considering
rural markets in developing countries. But some companies have
what I call rural DNA – the ability to recognize the rural opportunity
and to develop innovations to tap those markets along with their
urban markets.
While researching for my new book, Rise of Rural Consumers
in Developing Countries, I conducted interviews with
executives at both multinational and local firms, and talked
with and observed rural consumers in the 10 countries with the
largest rural populations.

One of the standouts was Unilever. Particularly in Asia, Unilever
has pioneered a number of innovations that it has exported
to other regions in its focus on addressing rural market
opportunities.
Tap women to power sales
With its Shakti initiative, Hindustan Unilever Limited (HUL)
pioneered the concept of training local women as rural
sales agents who sell Unilever products door to door in their
communities. As of 2015, the initiative had grown to 70,000
sales agents serving 165,000 Indian villages, and HUL had
equipped them with smartphone apps to help them manage
inventory and other aspects of their business. What would be
the key reason for this decline and is the picture totally bleak?
Help managers adopt a rural mindset
Underlying HUL’s success in rural India is a program that
requires managers to spend a month during their first year
living in a village. They see how rural consumers live, and get
a firsthand perspective on their needs and aspirations. This
personal experience gives them insights that they could never
gain from reading reports or conventional market visits. Several
HUL executives told me they credited their success in part to
that program.

SAGE RESPONSE
HB • 978-93-860-4232-3

Sociology

A notable contribution on Tagore’s vision of
womanhood

Exploring the quest for ‘self’ in the city through
migrant women’s narratives

TAGORE'S IDEAS OF
THE NEW WOMAN

SELFING THE CITY

The Making and Unmaking of
Female Subjectivity
Edited by Chandrava Chakravarty
Professor, Department of English, West
Bengal State University, Barasat, North
24-Parganas,West Bengal and
Sneha Kar Chaudhuri Assistant
Professor, Department of English, West
Bengal State University, Barasat, North
24-Parganas, West Bengal
This book theorizes the continuous
reconfigurations—‘making’ and ‘unmaking’—of female subjectivity
in Tagore’s life, his times, and his works. This transhistorical approach
in the book makes gender formations and discourses of the past
relevant and necessary to the understanding of postmodern gender
issues and ideologies.

CONTENTS
Foreword Fakrur Alam / Preface / Introduction Chandrava Chakravarty
and Sneha Kar Chaudhuri / PART I: BEYOND ESSENTIALISM / Tagore and
Woman: Some Thoughts Jasodhara Bagchi / Shantiniketan: Education for
Girls Uma Das Gupta / PART II: NATURE AND SPIRITUALITY / Gender and
the Spiritual Quest in Tagore’s Poetry Mandakranta Bose / Rabindranath’s
Chandalika: Woman as Prakriti and Prakriti in Woman Malini Bhattacharya
/ PART III: REALM OF DOMESTICITY / Domestic Space in Tagore’s Fiction
Supriya Chaudhuri / Tagore's Docile Daughters: Ambivalence in Family Life
Sanjukta Dasgupta / Rereading Rabindranath Tagore’s 'Streer Patra' (The
Wife’s Letter, 1914) in the Light of Epistolary Culture in Colonial India Nandini
Bhattacharya / PART IV SELFHOOD AND AGENCY / How to Fool Women:
Tagore’s Tales of Seduction Tirthankar Bose / The Dichotomies of Body
and Mind Spaces: The Widows in Chokher Bali and Chaturanga Chandrava
Chakravarty / ‘Bimala Is What She Is': Rereading Bimala and Gender
(In)justice in Rabindranath’s The Home and the World Dipannita Datta /
PART V: WOMEN IN TRAVEL WRITING / The ‘Other’ Women in Tagore’s Travels
to Europe Jayati Gupta / Rabindranath Tagore’s Travelogues and the Absent
Female Voice Amrit Sen / PART VI: WOMEN IN OTHER ARTS / Gender in
Rabindrasangeet Debashish Raychaudhuri / Breaking the Mould: Paintings
by Rabindranath Tagore Tapati Gupta / Women in Tagore’s Dance Dramas
Amita Dutt / Tagore’s New Woman and the Contradictions of Patriarchy:
Adapting Char Adhyay as Elar Char Adhyay Sneha Kar Chaudhuri

SAGE STREE

2017 • 316 pages • Hardback (9789381345160) • ` 850.00

Single Women Migrants and Their
Lives in Kolkata
Ipshita Chanda Professor, Department
of Comparative Literature, English and
Foreign Languages University, Hyderabad
This ethnographical study explores the
process of migration and its economic,
social and psychological dimensions,
throwing light on the connection between
middle-class women migrants and city
spaces. The study is based on a survey,
discussions and interviews, and highlights
the emergence of a gendered citizen in an unknown and then gradually
made-known or ‘selfed’ city. Through their narratives, the women
share their experiences of the emergence of the embodied ‘self’
while negotiating a modern urban space. This includes challenging
existing notions of empowerment, intimacy and security, suggesting
how what women need brings forth changes in themselves and in
the process shapes the future of cities.

CONTENTS
Introduction / Entering the Space: Diversity through a Gender Lens / The City:
Relations in Urban Space / Inhabiting the City: The Challenges / A Room in the
City: Constructing a Private Space / Finding the ‘Self’ / Friendships: Creating
a Community / The 'Safe' City and Outsider Women / The 'Self' and the City:
New Roles / The Outsider and Equitable Social Space / Appendix 1: The
Survey / Appendix 2: History of the City / Appendix 3: Postpartition Refugee
Settlement in South Calcutta / Index

SAGE STREE

2017 • 340 pages • Hardback (9788190676045) • ` 995.00

An account of the censorship of literature in India
since Independence

THE WRITER, THE
READER AND THE STATE
Literary Censorship in India
Mini Chandran Professor of English
literature, Humanities and Social
Sciences department, IIT Kanpur

ABOUT THE EDITORS
Chandrava Charkravarty is Professor,
Department of English, West Bengal State
University; her interests are the complex
connections between gender construction,
identity and nation-building in various forms of
canonical and non-canonical texts.
Sneha Kar Chaudhuri is Assistant Professor
of English, West Bengal State University
and Guest Faculty at Department of English,
Jadavpur University. Her areas of specialization
include Neo-Victorian Studies, Victorian
literature, postmodern and post-colonial
fiction.

The author recalls the literary censorship
of books in India, both in English and in
regional languages, and the impact of
Emergency on banned books. The book
highlights recent trends and current
challenges to free literary expression in
the country and attempts to locate it in
the tradition of Indian literary history. The term ‘censorship’, used
in the book, is a rubric that includes various repressive measures,
both governmental and non-governmental, in banning a book
after publication, withdrawing a book using coercive tactics or
suppression of a work on other grounds. It adds a literary perspective
to the process of reception of these books by the reader.

CONTENTS
Preface / Introduction: Besieged Words and Strategies of Control / The
Writer and the State: The Indian Literary Tradition / Censorship Laws and
Colonial Roots / Banned in India: Books Denied to Indian Readers / The
Bhasha Fights: Censorship in Regional Languages / Of Shame and Silence:
The Emergency 1975–77 / The ‘Democratization’ of Censorship: Books and
the Indian Public / Index
2017 • 232 pages • Hardback (9789386446077) • ` 695.00
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Sociology / Film Studies / Politics & International Relations

Studies the concepts
conce
and philosophies governing
globalized faiths

A discourse on the goals set by Prime Minister Modi to
guide India’s foreign policy

TRANSNATIONAL
RELIGIOUS MOVEMENTS

MODI’S FOREIGN POLICY

Faith’s Flows
Jonathan D James Adjunct Lecturer,
School of Communication and Arts, Edith
Cowan University, Australia
Transnational Religious Movements
is a convincing narrative of how global
religions have moved beyond spirituality
to become key players in the world of
welfare, education, economics, politics,
and international relations. It examines the
major faiths of the world, viz., Christianity,
Islam, Buddhism, and a sect. of Hinduism, to demonstrate
transnational religious movements in the wake of globalization. The
book focuses on the strategies and practices of six representative
religious organizations that operate transnationally and helps us
understand how they are formed, structured, and institutionalized
in society, and how they operate.

CONTENTS
Foreword by Professor Jeffrey Haynes / Introduction: Faith’s Flows /
Transnationalism: Perspectives / Hillsong Church: Postmodern parishes,
worldwide music and anointed acquisitions / Validating identity, spirituality,
and space for BAPS Hindus in India and the diaspora / Ciji: Socially engaged
Buddhism, feminization, and the politics of soft power / The new face of
Islam in the West: The case of Islamic Relief / The GülenHizmet movement:
Reformed Islam or revitalized caliphate? / ISIS: Epistemology, eschatology,
and empire of a revolutionary movement / Conclusion: Globalization of faith,
faith in globalization / Index

Reeta Chowdhari Tremblay Professor,
Political Science, University of Victoria
and Ashok Kapur Distinguished
Professor Emeritus, Political Science,
University of Waterloo
In India, foreign policymaking has been
based in the Prime Minister’s Office
because of the institutionalization
of the foreign policy structure since
Independence. This book highlights that
in the past three decades, due to the
constraints of coalition politics, there has
been little insight into India’s foreign policy.
The ruling government effectively reverted
the locus of authority to the new prime minister and his team, thereby
not just avoiding a wider contestation between competing paradigms
but instituting a paradigm shift—a shift which is a response to
previous policy anomalies and failures, and creating newly articulated
goals in a short time. Breaking with the past, Modi’s Foreign Policy
aims to create a symbiotic relationship between the domestic goals
of India and its foreign policy agendas.

CONTENTS
Preface / Introduction / A New Interpretative Framework of Foreign Policy: A
Paradigm Shift / The Nehruvian Legacy: Policy Anomalies and Policy Failure
/ Extended Neighbourhood and Multilevel Alignments / Modi and Xi Jinping’s
Slow Dance Towards Cooperation / Pakistan Policy—Déjà Vu or Something
New? / Concluding Reflections / Bibliography / Index
2017 • 264 pages • Hardback (9789386446589) • ` 750.00 (tent.)

2017 • 248 pages • Hardback (9789386446558) • ` 695.00 (tent.)

Gai a thorough understanding of the origin and early
Gain
practices of the Left in India
An analysis of Bimal Roy’s films and their depiction of
people outside the ‘mainstream’

THE CINEMA OF
BIMAL ROY
An 'Outsider' Within
Shoma A Chatterji Freelance journalist,
Author and Film scholar
T he b o ok exa mine s B im a l Roy’s
adaptations of Bengali and Hindi literary
classics while dwelling on his approach
and treatment of women, a focal point of
many of his films. It draws attention to his
cinema of social relevance—untouchability,
woman deserted by society and family,
child marriage and the inhumanity of
oppression and forced urbanization. The book goes on to discuss
Roy’s ability to bestow new screen identities to established actors
such as Nutan, Meena Kumari and Dilip Kumar on one hand and
discover new talents such as Sunil Dutt, Sadhana and Tarun Bose
on the other. Further, the book details the aesthetics of technique—
cinematography, editing and sound—in Roy’s films; his movies had
some of the best musical scores in Hindi cinema.

CONTENTS
Preface (On a Personal Note…) / Introduction / Bimal Roy—Life, Influences
and the Auteur (1909–1966) / Literary Adaptations—Udayer Pathey, Do Bigha
Zamin and Baap Beti / Sarat Chandra Chattopadhyay—Parineeta, Biraj Bahu
and Devdas / The Woman Question—Sujata and Bandini / The Role of Music,
Song and Dance / Summing Up: Was Bimal Roy a Displaced ‘Outsider’? /
Filmography: The Directorial Films of Bimal Roy / Bibliography / Index
2017 • 272 pages • Paperback (9789386062864) • ` 395.00
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LEFTISM IN INDIA,
1917–1947
Second Edition
(Late) Satyabrata Rai Chowdhuri
Professor of Political science, Rabindra
Bharati University, Kolkata
This book provides a comprehensive
account of the Leftist movements in India
during the most decisive phase of its
struggle for freedom. It also describes how
the Leftist movements interacted with the
mainstream Indian freedom movement led
by the Indian National Congress, guided by
Mohandas Karamchand Gandhi and his ideology of non-violence.
This ideology directly opposed those who believed in Marxism–
Leninism and, naturally, their policies clashed at almost every stage
of the freedom movement. These clashes gave rise to dramatic
developments, which have been described in this book in their proper
context and analysed with scholarly objectivity.

CONTENTS
Praise for the First Edition / Foreword to the First Edition by Stephen P Cohen
/ Preface to the Second Edition / Preface to the First Edition / Historical
Background / Ideologies and Orientations / Communism in India / Growth of
the Congress Left Wing / Labour and Peasant Movements / The Growth of
Other Leftist Parties / Appraisal / Select Bibliography / Index

SAGE TEXTS
2017 • 220 pages
Paperback (9789386446183) • ` 250.00

Recommended for UG and PG students of Sociology, Political Science
and History. Also useful for candidates appearing for UGC-NET, UPSC
and State PSC exams.

Politics & International Relations

How a long cherished product (democracy) is failing
the needs of its consumers (Citizens)—an examination
by the “Father of Modern Marketing”

DEMOCRACY IN DECLINE
Rebuilding its Future
Philip Kotler S C Johnson and Son
Distinguished Professor International
Marketing, Kellogg School of
Management, Northwestern University
A fresh perspective at a moment when new
insights are sorely needed, Democracy
in Decline will prompt robust debate
among scholars, practitioners, and
engaged citizens.
Daniel Diermeier, Dean, Harris School of
Public Policy, The University of Chicago
Through Democracy in Decline, Philip Kotler passionately argues
that democracy is under grave threat. Too much money has entered
politics, and its donors, often billionaires and corporations, now hold
too much influence in favor of the 1%. Meanwhile, the voting system
is flawed, too few citizens are politically informed, and many don’t
vote. At the same time, major political parties are unable to agree
on policies, Presidents are disempowered, and the real changes
needed don’t occur. Kotler confronts this gloomy outlook positively
with some potential solutions, as well as an invitation for you to get
involved in the democratic issues that impact your life.

Link history to the present and facilitates an
Links
understanding of the situation today in Kashmir

KASHMIR
Exposing the Myth behind the
Narrative
Khalid Bashir Ahmad Former Civil
Servant, Kashmir Administrative Services
The advent of Islam in medieval Kashmir
gave birth to a narrative that describes
forcible mass conversion of Hindus,
eviction of aborigines and wanton
demolition of religious symbols. A minority
of Kashmiri Brahmans and their progeny
who did not convert to Islam built and
successfully perpetuated this narrative
over the centuries. In the course of time,
new elements were added to it. Following the eruption of armed
insurgency in Kashmir and mass migration of Kashmiri Pandits in
1990, this community narrative has turned into the Indian mainstream
view on Kashmiri Pandits.
Kashmir: Exposing the Myth behind the Narrative challenges the
existing narrative through historical facts and cross-referencing. It
exposes many fallacies used to uphold this narrative and dissects
the work of historians that has sustained ahistorical perceptions over
a long period of time.

CONTENTS
Prologue / Aborigines / Mind’s Eye / Malice / Power / Blood / Agitation /
Migration / Homeland / Media / Epilogue / Glossary / Bibliography / Index

CONTENTS
Foreword by Daniel Diermeier / Introduction: Challenges to Democracy
in a Changing World / Why Democracy Isn’t Working Well in America or
Elsewhere—Why Having Elections Isn’t Enough / Reforming Elections—
Why Are Citizens Not Voting? / Reforming Congress—Why Does Congress
Perform Poorly? / Reforming the Executive Branch—Is the President Too
Powerful? / Reforming the Federal Judiciary Process—Is the Judiciary Shaping
Legislation? / Reforming the Federal States Relationship—Are the States
Too Independent? / Reforming Political Parties—Are the Parties Too Rigid?
/ Reforming Foreign Policy Making—Who Should Make Foreign Policy?
/ Reforming Government Service—Are Government Employees Efficient
and Conscious That They Are ‘Public Servants’? / Leading with Vision and
Statesmanship—What Will It Take to Restore Democracy? / Dealing with the
Major Unresolved Government Policy Issues / Index
2017 • 228 pages • Paperback (9789386446893) • ` 495.00
Sales rights restricted to South Asia only!

ABOUT THE AUTHOR
Philip Kotler has authored over 50 books on
markets and marketing. He has applied his
economic knowledge to how markets and
marketing works, and was an early developer
of modern marketing and the emerging field of
behavioral economics.

ABOUT THE AUTHOR
Aneela Zeb Babar is a researcher and
consultant working on Islam, gender, migration
and popular culture. Over the past 18 years
she has been pursuing a career within the
academic, research and development sector
being employed with universities and nongovernmental and international developmental
agencies in South and South-East Asia and
Australia. She has a strong track record in
advocacy of development, governance, gender
and cultural issues.

2017 • 412 pages • Paperback (9789386062802) • ` 595.00

The saga of various incarnationations of the Pakistani
woman, witnessed over the years

WE ARE ALL
REVOLUTIONARIES HERE
Militarism, Political Islam and
Gender in Pakistan
Aneela Zeb Babar Researcher and
consultant working on Islam, gender,
migration and popular culture
The actors in the pages of this book, span
over two decades (from 1988 to 2008) of
Pakistan’s tryst with a difficult history.
The chapters identify the common thread
that links various Pakistani women, trying
to decipher the convoluted equation of
militarism, political Islam and gender politics, compounded by the
crisis of governance and socio-economic tensions. It also talks about
various contentious contemporary issues such as the hijab and
motherhood in times of conflict, along with many others.

CONTENTS
Preface / Introduction / We Are All Good Muslims Here: Hybrid Spaces,
Contesting Constituencies and Pakistan’s Social Revolution / Cultural
Underpinnings: Pakistani Muslim Women’s Conception of Hijab in Islam / On
Gendered Spatial and Ritual Politics in Canberra and Islamabad / Texts of War
/ Our Lady of Lal Masjid / Conclusion / Bibliography / Index

SAGE YODA PRESS

2017 • 196 pages • Hardback (9789386062482) • ` 695.00
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Politics & International Relations

Helps in identifying and evaluating the assumptions
underlying a wide range of Political Ideologies

Con
Conceptualises
the Indian Constitution as a living
entity sustaining the country’s democracy!

INTRODUCTION TO
POLITICAL IDEOLOGIES

INDIAN CONSTITUTION

Contexts, Ideas, and Practices

Bidyut Chakrabarty Professor,
Department of Political Science,
University of Delhi

Arvind Sivaramakrishnan Adjunct
Professor, Department of Humanities
and Social Sciences, Indian Institute of
Technology Madras
This new textbook shows that each of the
major political ideologies gives rise to,
or in some cases specifies, a particular
view of human beings, with significant
consequences for the ways we organise
our political systems and our forms
of political participation. In each chapter, the author provides a
brief historical introduction and then outlines the key points of the
ideology concerned. He then demonstrates conceptual and practical
issues that arise thence, including successes and failures in the
implementation of the selected ideologies. The chapters follow a
broad conceptual sequence and adopt a chronological order where
appropriate. This clear, direct, and accessible textbook aims to aid
the reader to identify and evaluate the assumptions underlying a wide
range of public matters. The intention is to help enhance readers'
understanding of major public issues, so that they can ask more
incisive and better-informed questions about those.
Key Features:
• Each chapter supplemented by an apposite list of suggested
readings and extension exercises
• A dedicated chapter on Technocracy and Managerialism
• An ideal companion for students from different backgrounds,
including political science, public administration, philosophy,
public policy, law, journalism, and other areas

CONTENTS
Fascism / Conservatism / Liberalism / Marx / Anarchism / Feminism / Ecologism
/ Poststructuralism and Postmodernism / Theocracy and Fundamentalism
/ Technocracy and Managerialism / Nationalism / Republicanism and
Citizenship / Bibliography / Index

SAGE TEXTS
2017 • 220 pages
Paperback (9789386446404) • ` 250.00 (tent.)

Recommended for UG and PG students of Political Science and Public
Administration. Also useful for candidates appearing for UGC-NET,
UPSC and State PSC exams.

ABOUT THE AUTHOR
Arvind Sivaramakrishnan is an Adjunct
Professor and former Visiting Professor in
the Department of Humanities at the Indian
Institute of Technology Madras. From 2008 to
2014 he was he was Senior Deputy Editor on
the Hindu, writing editorials, specialist articles,
and book reviews on international politics,
public policy, and political theory.
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Text, Context and Interpretation

I n d i a n Co n s t i t u t i o n presents an
understanding of the Constitution in
the context of the rapid changes arising
out of indigenous and exogenous
influences. It traces the evolution of the
constitutional provisions, their core nature
and manifestation with reference to the
situational socio-economic circumstances
in a globalizing world. This book stands
apart from the other existing titles on the subject as it goes beyond
the conventional mode of understanding the Constitution. It is both
informative and intriguing as it deals with the actual constitutional
provisions, and critically analyses the foundational values on which
they rest.
Key Features:
• An analytical account of the processes leading to the making of
the Constitution
• A thorough discussion of the core constitutional provisions
• Reinterpretation of the constitutional provisions in the light of
multiple judicial pronouncements

CONTENTS
Preface / Introduction / Section A: Foundational Values / Historical Roots of
the Constitution of India / Directive Principles of State Policy (Part IV of the
Constitution of India) / Constitutional Democracy in India / Salient Features
of the 1950 Constitution of India / Section B: Articulating a Vision / Ethics
and Constitutional Governance in India / The Doctrine of Basic Structure of
the Constitution of India / Citizenship in India / Language and Nationbuilding:
Constitutional Inputs / Constitutionalizing Reservation in India / Gender
as Critical to the Processes of Constitutionalization / Right to Freedom of
Religion (Articles 25–28) / Secularism in India / Federalism in India: Redefining
the Constitutional Template for Governance / Emergency Provisions?Part
XVIII (Articles 352–360) / Article 370 of the Constitution of India / Election
Commission of India / Section C: Instruments for Constitutionalizing India /
Judiciary in India / Amending Procedures / Comptroller and Auditor General
of India / : Governor: A Constitutional Functionary with Political Aims or a
Political Functionary with Constitutional Goals? / Local Governance in India
/ Conclusion / Select Bibliography

SAGE TEXTS
2017 • 428 pages
Paperback (9789386446107) • ` 395.00

Recommended for UG and PG students of Political Science and Public
Administration. Also useful for candidates appearing for UGC-NET,
UPSC and State PSC exams.

ABOUT THE AUTHOR
Bidyut Chakrabarty is currently a faculty at the
Department of Political Science at University
of Delhi, India. He earned his PhD from
London School of Economics and has been
associated with teaching and research for more
than three decades. He has taught in some of
the most prestigious educational institutions
such as London School of Economics, UK;
Indian Institute of Management (IIM) Calcutta,
India; Monash University, Australia; National
University of Singapore, Singapore; and
Hamburg University, Germany.

Environmental Studies / Policy Studies / Economics & Development Studies

Analyzing the impact
impa of Climate Change on the
Sustainability of Ecosystems

Rec
Recommends
policies that can effectively deal with the
population concerns in this country

GLOBAL CHANGE,
ECOSYSTEMS,
SUSTAINABILITY

POPULATION
CONCERNS IN INDIA

Theory, Methods, Practice
Edited by Pranab Mukhopadhyay
Professor, Department of Economics,
Goa University, Nandan Nawn Associate
Professor, Department of Policy Studies,
TERI University, New Delhi and Kalyan
Das Professor, OKD Institute of Social
Change and Development, Guwahati,
Assam
This book studies the processes that are causing irreversible
changes in the Earth’s systems. It dwells primarily on the change
in the ecosystems that sustain human beings and examines the
drivers, direction, and magnitude of global change. The book not
only studies the methods that enhance the reader’s understanding of
the impact of global change but also discusses mitigation strategies.
The emphasis is on sustainability in a framework of development,
with special attention to equity.

CONTENTS
Introduction Pranab Mukhopadhyay, Nandan Nawn, and Kalyan Das /
Section 1: Making Sense of Global Change: Macro Dimensions / Ecological
Economics: Sustainability, Markets, and Global Change Nilanjan Ghosh
/ Accounting Prices for Measuring Environmental Changes M N Murty /
Green National Accounting Framework for India: Summary of the Report
of Partha Dasgupta Committee Haripriya Gundimeda / Towards Green
National Accounting: Government of India Expert Group (2011–13), INSEE
Conference Panel (December 2013), and the Way Forward Kanchan Chopra
/ Linking Science and Policy: Using the Crowd in the Cloud Anantha
Kumar Duraiappah / Traversing Diverse Paths in Ecological Economics
with Enigmatic Models Vikram Dayal / A Sociometabolic Reading of the
Longterm Development Trajectories of China and India Anke Schaffartzik
and Marina Fischer Kowalski / The Central Role of Surplus Energy in
Human Development and a Classdivided Unsustainable Society Sagar
Dhara / Section 2: Sustainability, Ecosystems, and Institutions: From the
Practice / Changing Weather Pattern in Sub-Himalayan North-East India
and Interrelations among the Weather Variables Utpal Kumar De / Coping
with Natural Disaster: Sunderban after Cyclone Aila Santadas Ghosh / Fire
Environment and Community based Forest Fire Management in Central
Siwalik Region of Nepal Lok Mani Sapkota / Can Educational Campaigns
Promote Successful Adaptation to Climate Change? Evidence from a Heat
Wave Awareness Program in Odisha Saudamini Das and Stephen C Smith
/ Agriculture Vulnerability to Climate Change: Contribution of Socioeconomic
Factors Amarnath Tripathi / Estimating the Economic Benefits of an Improved
Aquatic Ecosystem and Watershed Management in the Tanguar Haor Wetland:
An Application of Choice Modelling Md Hafiz Iqbal / Impact of Land Use
and Land Cover Changes on Physical Space for Fishers in Kanyakumari
Coast, India Priya P, Rajakumari S, and Ramachandra Bhatta / Adoption
and Diffusion of Microirrigation Technologies in Gujarat, Western India:
Do Institutions and Policies Matter? Chandra Sekhar Bahinipati and P K
Viswanathan / Gender Differences in Social Capital and Collective Action:
Does Social Identity Matter in Joint Forest Management? Biswajit Ray,
Promita Mukherjee, and Rabindra N Bhattacharya / Economy environment
Impact Intensity Assessment in an Integrated Framework Analysis to the
Rathole Coal Mining in Jaintia Hills District, India Lekha Mukhopadhyay
/ Measuring Welfare of Forest Dependent Communities in a Mine spoiled
Degraded Ecosystem Narendra Nath Dalei and Yamini Gupt / Index
2017 • 308 pages • Hardback (9789386446466) • ` 950.00 (tent.)

Shifting Trends, Policies and
Programs
Krishnamurthy Srinivasan Honorary
Professor, Institute for Social and
Economic Change, Bengaluru
A major concern for any country’s polity
and development, the issue of population
has always been particularly problematic
in India given the diversity of religions and
other social stratifications. Population
Concerns in India: Shifting Trends, Policies, and Programs analyzes
how the country has handled this concern in the seven decades
post- Independence.The book discusses the various policies
and programs that were considered most appropriate in different
situations, and deliberates over how the population problem was
perceived at different times. It also highlights the results achieved
by India’s Family Planning Programme and the implications of the
successful experiences.

CONTENTS
Preface / Origins of Family Planning Program: Population Concerns in British
India / Population Policies and Programs since Independence until 1977:
Birth of the Official Birth Control Program / PostEmergency Recovery of
the Program 1977–95: Recoil and Recovery / Post ICPD Phase (1996–2015):
Ineffective Integration of Programs / Culture and Natural Fertility / Nuptiality
and Stability of Marriage / Demographic Levels, Trends, Differentials, and
Challenges / India in Comparison / Wobbling International and Academic
Concerns on Population / The Way Forward / Appendices / Bibliography /
Index
2017 • 304 pages • Hardback (9789386446145) • ` 850.00

Dem
Demystifies
the complexities of Demonetisation in a
reader-friendly manner

DEMONITISATION
A Means to an End?
Ramgopal Agarwala Chairman, Pahle
India Foundation, New Delhi.
On 8 November 2016, India was caught
unaware and shaken to its very roots! Majority
of the currency in circulation had been
stripped of its value. People were grappling
with an entirely unfamiliar situation—
“demonetisation.” Demonetisation was met
with extreme reactions and its results were
multifaceted. Several months later, we are
still questioning: Is it a disastrous blunder
or a leap forward?
To answer these questions, a renowned economist takes an incisive
look at the events that led to demonetisation, the aftermath, and the
implications. He sifts through many irrelevant rants, a lot of politically
motivated mud-slinging, and asks the most important question: What
now, what next?

CONTENTS
List of Abbreviations / Foreword by Shyam Saran / Preface / Public Revulsion
against Corruption in India / Black Money: A Key Facilitator of Corruption
/ The Argumentative Indian Overreaches Himself / Shortfalls in Achieving
the Main Objectives / Gains from Unexpected Directions / A Seven-point
Programme to Achieve a Corruption-mukt Bharat / Making India Number
One Again / Annexure 1: Q&A on Demonetisation / Annexure 2: The Speech
of Prime Minister Modi on 8 November 2016 on Demonetisation / Annexure
3: Demonetisation Episode Shows Why Reserve Bank of India Cannot Be
Independent / Bibliography / Index
2017 • 292 pages • Paperback (9789386602138) • ` 425.00
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Economics & Development Studies / Banking & Finance

How governance and climate change adaptation
operate outside the bureaucratic apparatus of the state

An overview of the nature and regulatory structure of
forex transactions within the Indian banking system

‘BOTTOM-UP’
APPROACHES IN
GOVERNANCE AND
ADAPTATION FOR
SUSTAINABLE
DEVELOPMENT

FINANCING
INTERNATIONAL TRADE

Case Studies from India and
Bangladesh

This book analyzes how governance and climate change adaptation—
both integral to sustainable development—operate outside the
bureaucratic apparatus of the state. It examines the participatory
development vis-andagrave;-vis ‘top-down’ and ‘bottom-up’
approaches to sustainable development and looks at a possible
‘middle-out’ approach to resolving the challenges to sustainable
development. The book also includes case studies from India and
Bangladesh, which show that community-level factors such as
social and cultural capital are key to the success of sustainable
development efforts.

This first-of-its-kind textbook presents an
overview of the fundamental nature and
regulatory structure of forex transactions
operating within the Indian banking system.
Though international trade theory is well
discussed in academic circles, trade finance is often viewed as the
prerogative of bankers, financers and professionals. However, with
the increase in cross-border expansion of trade, financial aspects of
international trade has turned out to be one of the key components
of various educational programs, at both undergraduate and postgraduate levels. This textbook discusses different types of forex
transactions, the regulatory framework within which they take place
and the associated risks and solutions.
Key Features:
• Caselets and problem definitions weaved throughout the chapters
to aid understanding of forex in different realms
• Discussion on the roles of institutions other than banks and
corporate houses such as RBI, FEDAI, ECGC and DGFT in
international trade finance

ABRIDGED CONTENTS

CONTENTS

Introduction: Governance for Sustainable Development in the Anthropocene /
Section 1: Governance I: Questioning the Topdown Approach of Sustainable
Development / Forest, Adivasis, and the Forest Rights Act (2006): Interrogating
Topdown Environmental Governance / Science and Politics of Wildlife
Enumeration: Questioning the ‘Tiger Count’ in India / Urban Land Governance
Reforms and Sustainable Development: A Study of Urban Property Ownership
Records (UPOR) in Karnataka / Challenges of Sustainable Biodiversity
Management: National Chambal Sanctuary in Uttar Pradesh / Freshwater
Wetlands in Bangladesh: The Need for Alternative Governance / Section 2:
Governance II: Experiments with ‘Bottomup’ Approaches / Dynamics and
Payoffs in Communitybased Water Resource Management: A Case Study
from Indian Sunderbans / Local Solutions to Local Disasters: Governance in
Flood Management in Assam / The Role of Rural Local Bodies in Sustainable
Development / Deployment of Solar Home Lighting Systems in Rural India /
From Participation to Empowerment: Community based Ecotourism in Goa /
Section 3: Climate Change Adaptation: A ‘Bottomup’ Challenge to ‘Topdown’
Sustainable Development / Downscaling Climate Change: Perceptions and
Adaptive Behaviors of Rural Farmers in West Bengal / Adaptive Capacity of
Marginalized Urban Women to Climate Change: National Capital Territory
of Delhi / Community based Climate Change Adaptation in Coastal India: A
‘Bottomup’ Approach Using 3P Model / Local Knowledge, Social Capital,
and Governance of Climate Change Adaptation in Bangladesh / Section 4:
Synergizing 'Topdown' and 'Bottomup / Neither ‘Topdown’ nor ‘Bottomup’:
A ‘Middleout’ Alternative to Sustainable Development / Index

Foreword by Shri G Mahalingam / Preface / International Trade Finance
and Payment Methods / Regulatory and Institutional Framework / Product
Structure under Documentary Credit / Documentary Collection and
Documentary Credit: CASELETS under URC 522 and UCP 600 / Documents
in International Trade / Trade Terms or International Commercial Terms
(INCOTERMS) and its Application / Export Trade and Export Credit or Pre and
Postshipment Credit / Trade Credit: Buyer’s Credit and Suppliers Credit for
Import Financing / Merchanting Trade / Foreign Exchange Markets, Merchant
Deals and Interbank Cover Operation: CASH, SPOT and Forward / Bank
Guarantees in International Trade / Index

Banking Theories and
Applications
Gargi Sanati Assistant Professor,
Department of Money International
Banking & Finance, National Institute of
Bank Management (NIBM), Pune

Edited by Pradip Swarnakar Associate
Professor of Sociology, ABV-Indian
Institute of Information Technology and Management, Gwalior,
Stephen Zavestoski Professor of Sociology and Environmental
Studies, University of San Francisco and Binay Kumar Pattnaik
Professor of Sociology, Indian Institute of Technology Kanpur

SAGE TEXTS
2017 • 330 pages
Paperback (9789386446176) • ` 395.00 (tent.)

Essential resource for students pursuing MBA/PGDM/Executive
program in international banking. Also useful for students of Finance.

2017 • 368 pages • Hardback (9789386446046) • ` 1095.00

IF YOU ARE ASSOCIATED WITH THE FINANCIAL PLANNING
INDUSTRY, YOU CANNOT MISS THIS

BOOK

eBook
Available!

A seminal work—The Art of Practicing and the Art of Communication in Financial Planning
presents a rare collection of eighty essays dedicated to the subject of financial planning.
The book has been divided into two parts:
Part 1 comprises of forty incredible essays on the art of practicing financial planning.
Part 2 consists of forty outstanding articles by the noted financial planner, Carl Richards. These essays
demonstrate how mastering the art of communication can simplify even the most complex financial concepts.
Paperback (9789386446886) • ` 695
For related queries or any further information, write to us at marketing@sagepub.in
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Journalism / Research Methods

How RTI changed the face of investigative journalism
in India

If you h
have li
limited
it d background in Mathematics—this is
the book you’ve been waiting for!

JOURNALISM
THROUGH RTI

A BRIDGE TO
MATHEMATICS

Information Investigation Impact

Shobha Bagai Professor, Cluster
Innovation Centre, University of Delhi,
Amber Habib Professor, Department
of Mathematics, Shiv Nadar University,
Noida and Geetha Venkataraman
Professor, School of Liberal Studies,
Ambedkar University Delhi

Shyamlal Yadav Senior Editor, The
Indian Express, New Delhi
A must-have and a must-read book for
reporters, editors, researchers, all those who
teach journalism and, of course, citizens
too who can see for themselves what a
10-rupees demand draft and a powerful
law can do.
Raj Kamal Jha, Chief Editor,
The Indian Express
The RTI Act has helped investigative journalism in getting information
that otherwise would have been almost impossible to unearth despite
legal provisions. Using the storyline approach, the author, through
his own experiences, unravels how news was collected through
persistent efforts using RTI, how the stories evolved, and how the
subject was followed up keeping an eye on the rightful impact.

CONTENTS
Foreword by Raj Kamal Jha / Preface / Advent of RTI and Role of Media
/ Foreign Travels of Ministers: 256 Rounds of the Globe / Foreign Travel
of Bureaucrats: 74 Up–Down Trip to the Moon / I Hereby Declare: Assets
Declaration in Public Domain / India’s Steel Frame: Corruption Cases against
IAS/IPS/IRS / Stream of Filth: Cleaning the Rivers through RTI / Personnel in
Personal Staff of MPs: All in Family / Light Every Corner: RTI Everywhere in
the Government / NGOs Funded by Government: JSSs and KVKs / Passing
the Buck: Misuse of RTI by Public Authorities / How a Journalist Can Use RTI
and See the Change / Index
2017 • 244 pages • Hardback (9789386062833) • ` 795.00

This book aims to help students of social
sciences, liberal arts, and humanities to
develop the ability to analyze and reason
mathematically, to model situations and
problems, and to be able to infer, present,
and communicate their analysis effectively. Mathematical concepts
are presented in both historical and everyday contexts to ease their
utilization in the real world. Readers are introduced to the skills of
expressing mathematical ideas using the language of sets, logically
analyzing arguments and their validity, processing and interpreting
data, and using probability to handle the inherent randomness of
our world. Chapters dedicated to symmetry, perspective, and art will
enable readers to reason, model, and evaluate everyday situations.
The book will also increase awareness of how mathematical patterns
pervade the world around us.
Key Features:
• Gentle and non-calculus-based treatment of the topics
• Real-life examples and data along with numerous visual aids
• Plethora of solved examples and exercises to develop
hands-on experience
• Material on computational tools for data handling, analyses,
and presentation

CONTENTS

ABOUT THE AUTHOR
Shyamlal Yadav is one of the pioneers of the
effective use of RTI for investigative reporting
and asking questions of the powers that be.
His work on India’s polluted rivers, Streams
of Filth (India Today, December 30, 2009) was
selected by UNESCO as one of the 20 best
investigative reports across the globe. He is
the only two-time winner of the prestigious
Ramnath Goenka Award for Excellence in
Journalism in Investigative Reporting category.

Preface / Why to Solve It / Marking Time / Measuring Value / Making the
Best Selection / Finding the Path / Learning from Nature / Sets / Describing
a Set / A Variety of Sets / Set Operations / Euler Diagrams / Venn Diagrams /
Counting with Venn Diagrams / Logic and Reasoning / Statements / Analysing
Statements / Negating Simple Statements / Compound Statements: An
introduction / Conjunction and Disjunction / Truth Tables / De Morgan's Laws /
Conditional or Implicative Statements / Analysis of Arguments / Data Analysis
and Modelling / Interacting with Data / Introduction to Spreadsheet Programs
/ Bar Charts, Histograms, and Pie Charts / Tracking Trends: Line Plots /
Finding Relationships: Scatter Plots / Locating the Centre: Mode, Median,
and Mean / Measuring Diversity: Range and Deviation / How to Lie with
Statistics / Advanced Examples / Probability / Measuring Chance / Probability
and Sets / Conditional Probability / Random Variables, Expectation, and
Variance / Jointly Distributed Random Variables / Bernoulli and Binomial
Random Variables / Sampling / Symmetry / Working Definition of Symmetry
/ Symmetry of Finite Planar Figures / Symmetry of Strip Patterns / Symmetry
of Wallpaper Patterns / Case Study: Humayun's Tomb / Case Study: Abstract
Art / Symmetry Around Us / Perspective: Art and Mathematics / Introduction
to Perspective / Mathematical Principles: Coordinates and Projections /
Linear Perspective / Doing It Yourself / Solutions to Selected Exercises / Index

SAGE TEXTS
2017 • 380 pages
Paperback (9789386446121) • ` 395.00 (tent.)

Get to know more about SAGE,
be invited to SAGE events,
get on our mailing list!

Essential text for UG and PG students of all Social Sciences,
Humanities and Arts Disciplines.

Write to

marketing@sagepub.in
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Counselling / Psychology

Presents an insightful blend of theories, practical
realities and ways of engaging with children and
adolescents

GUIDANCE AND
COUNSELLING FOR
CHILDREN AND
ADOLESCENTS
IN SCHOOLS
Namita Ranganathan Professor, Central
Institute of Education, University of Delhi
and Toolika Wadhwa Assistant Professor,
Department of Education, Shyama Prasad
Mukherji College, University of Delhi
This book provides a rich understanding
of the challenges, problems and difficulties that children and
adolescents face in adjusting to the contexts in which they live,
grow and study. All teacher-education programmes expansively
define the role of teachers and their responsibility towards guiding
and counselling students. This book serves to help student-teachers
and in-service teachers to understand their role as counsellors and
build perspectives about the mental health concerns of students.
Key Features:
• Unique approach in correlating real-life situations and experiences
to the explanation of theories
• Builds understanding about guidance, counselling and mental
health issues through a theory–practice interface
• Provides anecdotes, case vignettes and narratives to aid selfdirected learning of counselling skills
• Couched in the contemporary Indian socio-cultural setting

CONTENTS
An Overview of the Book / Section One: Some Perspectives on Mental Health
/ Understanding Mental Health / Mental Health Policies and Implications for
Schools / Understanding Children and Adolescents in School / Issues and
Challenges in School Mental Health / Situating School Students / Taking
a Proactive Stance / Section Two: Addressing Mental Health Concerns /
Identifying and Managing Behavioural Problems / Dealing with Addiction and
Abuse / Fostering Expression and Building Healthy Interpersonal Relations
/ Sexuality and Related Issues and Concerns / Development of Self and
Identity / Coping with Stress and Anxiety / Counselling Skills for Teachers
and Parents / Section Three: Psychotherapy and Mental Health / Theories
and Therapeutic I—Psychodynamic Approaches to Therapy / Theories and
Therapies II—Behavioural and Cognitive Behavioural Therapies / Theories and
Therapies III—Humanistic Approaches to Therapy / Alternative Practices in
Psychotherapy / Understanding Human Nature / Bibliography / Index

SAGE TEXTS
2017 • 288 pages
Paperback (9789386062918) • ` 295.00

Recommended for UG and PG students of Education (B.Ed / M.Ed;
B.El.Ed./ M.El.Ed.) and Teacher Trainees.

Conveys complicated concepts on social psychology in
an easy to comprehend manner

ESSENTIAL SOCIAL
PSYCHOLOGY
Third Edition
Richard J Crisp Professor of Psychology,
Aston Business School, Birmingham
and Rhiannon N Turner Professor of
Psychology, Queen’s University Belfast,
Belfast
The current edition to this well-acclaimed
textbook offers a lively introduction
to the major theoretical debates, new
approaches, and findings in the discipline.
The concise yet well-rounded chapters
cover the classic and contemporary studies incorporating a range
of approaches—from evolution to neuroscience, from critical to
qualitative perspectives. By thoroughly integrating latest research
from the field, Essential Social Psychology encourages readers to
develop critical insights to the topics and identify their application
to real-world issues.
Feature Highlights:
• Dedicated chapters on Applied Social Psychology and Social
Psychological Methods
• Coverage of developing research perspectives on social
neuroscience and evolutionary psychology
• ‘Back to the Real World’ textboxes to situate academic findings
in the context of the real world
• Extensive range of learning aids—cases and examples, summary
sections, memory maps, assignments, and so on.

CONTENTS
Preface / A Guided Tour / History, Methods and Approaches / A History /
Research Methods / Research Ethics / Attribution / The Naive Scientist /
Attribution Theory / Making Attributions / Attributional Biases / Attribution and
Social Processes / Social Representations / Social Cognition / The Cognitive
Miser Versus the Naive Scientist / Heuristics / The Motivated Tactician / Social
Categorization / Dual Process Theories / Attitudes / Attitude Formation /
Attitudes and Behaviour / Attitude Change / Social Influence / Social Norms
/ Conformity / Minority Influence / Obedience / Social Impact Theory /
Group Processes / Groups / Leadership / Self and Identity / Selfawareness
/ Organization of Selfknowledge / Theories of Selfconcept Maintenanc /
Selfesteem / Selfmotives / Cultural Differences in Self and Identity /
Prejudice / Prejudice: Old and New / Individual Differences in Prejudice /
Reducing Prejudice / Intergroup Relations / Theories of Intergroup Relations
/ Improving Intergroup Relations / Aggression / Theories of Aggression /
PersonCentred Determinants of Aggression / SituationCentred Determinants
of Aggression / Disinhibition / Forms of Aggression in Society / Prosocial
Behaviour / What is Prosocial Behaviour? / Origins of Prosocial Behaviour /
Situationcentred Determinants of Helping / PerceiverCentred Determinants
of Helping / RecipientCentred Determinants of Helping / Receiving Help /
Affiliation and Attraction / Affiliation / Interpersonal Attraction / Friendship
and Love / Friendship / Romantic Relationships / Relationship Satisfaction
and Commitment / Applications / A History of Applying Social Psychology /
Organizations / Health / Tolerance / Glossary / References / Index

SAGE TEXTS

ABOUT THE AUTHORS

2017 • 432 pages
Paperback (9789386446138) • ` 495.00
Sales rights restricted to South Asia only!

Namita Ranganathan has over thirty years
of teaching experience in teacher education
programmes. Her specialisations are in the
area of developmental psychology, personality
psychology and education for mental health.
Toolika Wadhwa has been working as
an Assistant Professor at the Department
of Education, Shyama Prasad Mukherji
College, University of Delhi, since 2009. Her
doctoral research was in the area of identity
development and religion in the context of
families and schools.
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An essential read for students of Psychology, Sociology and social
work at UG and PG levels.

events @ SAGE

Book Events

Dr Pheroza Godrej, Chairperson, Godrej Archives Council released
“The Parsis of India” edited by Dr Armaity S Desai and Dr Shalini Bharat in
the presence of Shri Mukhtar Abbas Naqvi, Hon’ble Union Minister of State,
Minority Affairs (Independent Charge) and Parliamentary Affairs, Government of
India, Prof S Siva Raju, Deputy Director, TISS, Hyderabad, Prof Lata Narayan,
Professor, Centre for Lifelong Learning, TISS, Mumbai and Dr Martin Wälde,
Director, Max Mueller Bhavan at an event held in Mumbai.

Release of “India Connected” edited by Dr Sunetra Sen Narayan and
Dr Shalini Naryanan in the presence of Dr P J Martin Mathew, Adjunct
Professor, Department of Communication and Journalism, University of
Mumbai, Dr Sanjay Ranade, Associate Professor and Head, Department of
Communication and Journalism, University of Mumbai, Dr Sangeeta Gupta
Bagga, Professor, Jonkoping University, Sweden and Dr Ajay Kumar Gupta,
Director, ICSSR at an event held in Mumbai.

Dr Parama Sinha Palit, the author of “Analysing China’s Soft Power Strategy
and Comparative Indian Initiatives” delivering the discourse on China’s soft
power and its strategic initiatives, at an event held in Singapore.

Release of “Transformation of Women at Work in Asia” edited by
Dr Sukti Dasgupta and Dr Sher Singh Verick in the presence of
Her Excellency Harinder Sidhu, Australian High Commissioner to India,
Dr Sunita Sanghi, Adviser (Skill Development, Employment and Managing
Urbanisation), NITI Aayog and Prof Sonalde Desai, NCAER and University of
Maryland at an event held in Mumbai.

Recognition to SAGE Authors

Ambassador Masood Khalili, author of “Whispers of War” conferred with
a medal of honor by Afghanistan Senate for his indefinite contribution in
diplomatic and cultural affairs and undeterred role in the freedom struggle of
Afghanistan.

Ms Shoma A Chatterji, author of “The Cinema of Bimal Roy” and “Filming
Reality” honored with Lifetime Achievement Award for her contribution to
journalism during Indywood Media Excellence Awards 2017 which aims at
elevating the Indian film industry to a global platform.

Book Fairs

40th Chennai Book Fair

31st Lahore International Book Fair

events @ SAGE

Conferences and Sponsorships

SAGE participated in the 35th Annual National Conference of Indian Society
of Professional Social Work on “Social Stress, Resilience and Mental
Health” organized by Government Medical College and Hospital, Chandigarh.

SAGE authors, Dr Suptendu Biswas, author of “Assorted City” and
Dr Isher Judge Ahluwalia, author of “Urbanisation in India” in conversation with
Ms Arpita Das, Publisher and Founder, Yoda Press during the City Scripts –
The IIHS Urban Writings Festival held in New Delhi.

author interview-excerpts...

14th May 2017

Masood Khalili’s Love Story:
From Mujahideen to Gandhian Diplomat
Masood Khalili, currently
Afghanistan’s ambassador
to Spain and author of the
book ‘Whispers of War: An
Afghan Freedom Fighter’s
Account of the Soviet
Invasion’, in a freewheeling
conversation with News18’s
Amb Masood
Eram Agha talks about his
Khalili
saga and how Afghanistan,
as we know it today, came
into being. Edited excerpts from the interview:
Those 200-plus pages were letters to my
wife, says Masood Khalili, son of poet Ustad
Khalilullah Khalili, as he reminisces of times
that he spent away from Sohaillah and their
two sons. Times when he traversed the
tough terrain of Afghanistan, times he spent
overlooking the Chitral River, with countless
cups of tea, watching the sun burst over the
snow-capped mountains.
Recalling the events that led him to
the war, the former student of Delhi
University says his only aim was
to mobilize the people against the
Soviets for freedom.
Khalili, who studied at Dr Zakir Husain and
Kirori Mal College in Delhi, had one goal: “To
mobilise the people against the Soviets for the
freedom of this country and to spread hope in
a poverty-ridden society. “Some people have
done it in Latin America. In India, Gandhi did
it. He walked a lot, mobilised people to stand
against the foreign rule. He was a poor man
who just had a dream,” he says.
“I was set to join St Stephens for my PhD.
But my country was struggling with the worst
crisis ever. The year was 1980, and all that I
could think of was ways to give people hope.
Thus, I left everything and joined the struggle
in Afghanistan. I decided to walk the length

and breadth of the country. As a mujahideen
(freedom fighter), I continued my travel for nine
months, mobilising people to rise for freedom
and my travel across the country got me
closer to one of the strongest leaders of that
time, which turned out to be a turning point in
his struggle.” Khalili told News18.
Ahmad Shah Massoud was a political-military
leader who was young, feisty and respect
for him cut through all social classes in
Afghanistan. He became his spokesperson,
his aide and his interpreter. He became his
soldier, without a gun.
Khalili took forward Massoud’s
message for freedom to Pakistan
and Europe as a diplomat, as a
messenger. The Soviets, soon, left
Afghanistan. The trouble, however,
was far from over.

Khalili made several references to
Gandhi. In Afghanistan, he says, the
battle was different as there was not
one great leader like Gandhi. “God
gave a chance to India and gave it
one great leader. It’s a great luck. You
had a peaceful movement. Gandhiji
defeated the Army with tears rather
than bullets,” says Khalili.
Khalili says the difference in race, caste,
ethnicity, and religion never cropped up during
the Afghan struggle for freedom. “Everyone
had one dream and that was freedom. We
never fought the war based on where one
came from. The fight, however, is still not over
for Afghanistan,” he says.

` 495

In 1996, Taliban took control of Kabul and all
hell broke loose. “They are fanatics who are
against humanity and progress. They burnt
down more than a thousand schools. They
believe in the most extreme version of the
Quran,” he says. Years later, in 2001, Massoud
was killed in an apparent suicide bombing
carried out by two people from the Al Qaeda
who were posing as journalists. Khalili, it was
reported, was wounded with hundreds of
pieces of shrapnel, but he survived the attack.
The war in Afghanistan changed him, and
the change, he says, has not come easy.
“When I look back, I marvel at the hope that
we had for a better country. I was away from
my family, struggling to make a change in the
lives of others, with absolutely no assurance
of a success. Success, as they say, comes
with the biggest sacrifices,” he says, adding
that Mahatma Gandhi leading India to freedom
was one of his greatest inspirations.

2017 • 300 pages
PB • 978-93-860-6277-2

21st April 2017

TRACING INDIA’S ART CINEMA

FAITH

This book is the first serious attempt to write
a history of the film society movement – a
movement that helped alter the landscape of the
works of filmmakers from all over the world and
consequently undertaking the aesthetics of the
medium.

This book is important and timely because it
focuses on the richness and plurality of what
is now labelled Hinduism, and explores how
forms of devotion that survives today have
been adapted many times over to meet the
challenges of the age... the book is perhaps the
perfect antidote to the Hindutva fever gripping
the country, which allows for a single, narrow
definition of Hindu religion.

INDIA’S FILM SOCIETY MOVEMENT
` 895 • HB • 978-93-859-8563-8

SAGE in news

June 2017

HINDUISM IN INDIA
` 695 • HB • 978-93-515-0572-3

9th June 2017

FACETS OF POLITICAL ISLAM
The book is a valuable addition to the literature
on the unfolding drama in the Arab world…it
is one of its kind as one has not come across a
book published in India dealing with political Islam
in a holistic manner. It is dedicated to all those
countless revolutionaries who stood up to change
the political trajectory of the Arab world.
POLITICAL ISLAM AND THE ARAB UPRISING
` 995 • HB • 978-93-860-4219-4

2nd April 2017

BEST PRACTICES
The defining quality of the book is that it is not
restricted to a linear perspective, but covers
an array synergistic elements that collectively
create value within an enterprise…[the author]
has managed to extract the most important
lessons for entrepreneurs to truly connect with
their customers and to use that as a basis to
derive value for the organizational as a whole.
VALUE CREATION
SAGE Response
` 450 • PB • 978-93-515-0897-7

27th May 2017

ENGAGING NARRATIVE OF PAST
AND PRESENT SINO-INDIAN
ECONOMIC, CULTURAL, SOCIAL
MILIEU
The volume presents an engaging comparative
narrative of the past and present economic,
cultural, social milieu of India and China, critical for
moving ahead together in a commonly favourable
harmonious environment. The work would be of
immense help to scholars, historians, economists
and readers in general.
CHINA AND INDIA

26th February 2017

A LASTING IMPRESSION
The Essential Book of Corporate Governance
has an extraordinary sweep of history,
philosophy, pedagogy, and simple applied
common sense…if this book is interwoven
into the fabric of governance, a new dawn will
emerge, taking India to the very top of the world
in terms of quality of governance.
THE ESSENTIAL BOOK OF CORPORATE
GOVERNANCE
SAGE Response
` 595 • PB • 978-93-859-8521-8

` 945 • HB • 978-93-859-8569-0

9th April 2017

5th February 2017

LEADERS WITH A CONSCIENCE
The book has been widely acclaimed as a
contemporary masterpiece…. This volume is
indeed a masterpiece in management literature,
which everyone from the corporate sector must
read to understand the kind of leadership his
organization must have for sustainable growth…
it is a must read for all teachers and students of
management.
QUEST FOR EXCEPTIONAL LEADERSHIP, 2E
SAGE Response
` 495 • PB • 978-93-859-8530-0

EXPLORING THE DYNAMICS OF
SOCIOECONOMIC PARAMETERS IN
A TRADITIONALLY FRAGMENTED
SOCIETY LIKE INDIA
Prof K S Chalam, well known contemporary thinker
and academic, has published a very thoughtprovoking and relevant book for our times as it
brings out the need for unity among democratic and
socialist forces to take on the evangelists…one can
finish the 400 pages book in one go as the style is
lucid and simple.
SOCIAL ECONOMY OF DEVELOPMENT IN INDIA
` 995 • HB • 978-93-859-8511-9

SAGE BHASHA in news

The Indian Language Publishing Program

16th April 2017

21st March 2016

HINDI

21st May 2017

MARATHI

15th January 2017
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Psychology / Business & Management

Chronicles the lives
live and work of eminent Indian
psychologists who helped make psychology practice
and research what it is today

EMINENT INDIAN
PSYCHOLOGISTS
100 years of Psychology in India
Edited by Braj Bhushan Professor,
Department of Humanities and Social
Sciences, Indian Institute of Technology,
Kanpur
Eminent Indian Psychologists: 100
Years of Psychology in India presents
a chronology of important research and
noteworthy events in the field of psychology
in the last hundred years. The book
chronicles the lives and work of eminent Indian psychologists who
helped make psychology practice and research what it is today.
Their contributions—research articles, monographs, books, and so
on—have been listed and summarized, some of which has influenced
psychologists all over the world. The book takes a retrospective look
at the development of psychology and discusses the contribution of
Indian institutions and experts.

CONTENTS
Foreword J P Das / Preface / Centenary Year of Psychology in India: A Brief
Review Braj Bhushan / Life and Work / Brajendranath Seal Amitranjan Basu
/ Girindrasekhar Bose D G Mukherjee / Narendranath Sengupta Hari Shanker
Asthana / Suhridchandra Mitra Nrisingha Kumar Bhattacharyya and Dipes
Chandra Nath / M V Gopalaswamy H S Eswara / B L Atreya Ram R Tripathi /
Kali Prasad Hari Shanker Asthana / Sudhir Kumar Bose Amal Kumar Mallick
/ B Kuppuswamy Jyotika Madgaonkar / Trivikram Ramchandra Kulkarni
Satishchandra Kumar and Anjali Majumdar / Vasudeo Krishna Kothurkar
C G Deshpande / Chandra Mohan Bhatia Ira Das / Fr. Joachim M Fuster
Satishchandra Kumar and Anjali Majumdar / S M Mohsin M B Sharan
and Ram R Tripathi / Awadh Kishore Prasad Sinha Ran Bijay Narayan
Sinha / Hari Shanker Asthana V K Kool and Rita Agrawal / Radhanath Rath
Namita Mohanty and Ajit Kumar Mohanty / T E Shanmugam Vadukupet
Swaminathan and Velusami Kaliappan / Anwar Ansari Akbar Husain / B B
Chaterjee Giridhar Prasad Thakur / Durganand Sinha R C Mishra / Hosur
Narayana Murthy Indira Jai Prakash / S V Kale Satishchandra Kumar,
Heena Kamble, and Anjali Majumdar / L B Tripathi Girishwar Misra / P
S Hundal Anuradha Bhandari / Udai Pareek D M Pestonjee and Surabhi
Purohit / E I George V George Mathew / Madhavrao Babasaheb Ghorpade
Satishchandra Kumar, Anjali Majumdar, and Tejal Dhulla / Sharadchandra
Shankar Kulkarni V V Gavraskar / Sheo Dan Singh Raghubir Singh Pirta
/ Jagannath Prasad Das Rauno Parrila / Koneru Ramakrishna Rao Sonali
Bhatt Marwaha / Moazziz Ali Beg Akbar Husain / Anandalakshmy Nandita
Chaudhary / Bishwa Nath Mukherjee Satishchandra Kumar, Anjali
Majumdar, Heena Kamble, and Braj Bhushan / Mohan Chandra Joshi R C
Tripathi / Prabhakar Anandrao Bhagwatwar Satishchandra Kumar, Anjali
Majumdar, Tejal Dhulla, Heena Kamble, and Aarti Ramaswami / Suresh
Kanekar Chithprabha Kudlu / Gurpur Gaurishankar Prabhu Ahalya Raguram
/ Jai Ballabh Prasad Sinha Dharm P S Bhawuk / Muneer Ahamed Faroqi P
A Baby Shari and P Sethu Madhavan / M N Palsane Bhaskar R Shejwal /
Rabindra Nath Kanungo Manuel Mendonca / Anand Chintaman Paranjpe R
C Tripathi / Chandrashekhar Gangadhar Deshpande Satishchandra Kumar,
Anjali Majumdar, Tejal Dhulla, Heena Kamble, and Aarti Ramaswami /
K M Phadke Anjali Joshi and Satishchandra Kumar / Ashis Nandy Honey
Oberoi Vahali / Sudhir Kakar Manasi Kumar, Anurag Mishra, Amrita
Narayanan, and Ashok Nagpal / Afzal Kureshi Akbar Husain / Dinyar M
Pestonjee Akbar Husain / Sagar Sharma Braj Bhushan / Vinod K Kool Rita
Agrawal / B Krishnan Mewa Singh / Fr. James Filella Satishchandra Kumar
and Anjali Majumdar / Nirod Mukerji Satishchandra Kumar and Anjali
Majumdar / S P Adinarayan Suresh Vijayaraghavan / Shyam Swaroop Jalota
Ram R Tripathi / Sohan Lal Soumi Awasthy and Gurpreet Kaur / W T V
Adiseshiah Soumi Awasthy and Gurpreet Kaur / Psychology in Retrospect
Braj Bhushan / Index
2017 • 340 pages • Hardback (9789386446411) • ` 995.00 (tent.)

Addresses the recent shift in the functioning of
traditional HR system

HR ANALYTICS
Understanding Theories and
Applications
Dipak Kumar Bhattacharyya Professor,
School of Human Resource Management,
Xavier Institute of Management,
Bhubaneswar
The introduction of analytics has induced
a shift in the traditional HR function from
human resource management (HRM)
to human capital management (HCM).
HR Analytics reflects on this crucial role
of analytics and predictive modelling
in human resource settings within modern-day organizations. It
offers interesting insights into the use of analytics to aid strategic
decision making.
Key Features:
• Goes beyond traditional HR metrics and scorecard, and
discusses the major advances and application of big data in HR
decision making
• Special focus on measurement of value propositions, data
collection and visualization among others
• Chapter opening cases, industry insights and case-lets throughout
the book to give real-life perspectives
• Engaging exercises and assignments for students

CONTENTS
Preface / Human Resource Management Function over the Years / HR Decision
Making and HR Analytics / Introduction to HR Analytics / HR Business Process
and HR Analytics / Forecasting and Measuring HR Value Propositions with HR
Analytics / HR Analytics and Data / HR Analytics and Predictive Modelling /
HR Analytics for Future / Glossary / Index

SAGE TEXTS
2017 • 256 pages
Paperback (9789386062710) • ` 325.00

An essential read for students of Psychology, Sociology and social
work at UG and PG levels.

ABOUT THE AUTHOR
Dipak Kumar Bhattacharyya has a Ph.D. in
Management from University of Calcutta, West
Bengal, India. He has published 25 books on
HR management, and has contributed more
than 100 papers in various journals of national
and international repute.

ABOUT THE EDITOR
Braj Bhushan has been working in the area of
psychological assessment since 2003. He also
works in the area of cognitive neuropsychology
and cognitive factors in design. His expertise
in scale construction and adaptation has
resulted into development and validation of
four assessment tools.
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The unknown truths of competitiveness saga…

ARE YOU A TIGER,
A CAT OR A DINOSAUR?
100 Questions: How Competitiveness Influences your
Life!
Stephane Garelli Professor, World Competitiveness, Institute of
Management Development (IMD)
An absolutely delightful and insightful book on the fundamentals of competitiveness
and capitalism! I really loved the innovative format of 100 nano chapters on
different concepts of economic prosperity and their relevance to every walk of life
Dr Jagdish N. Sheth
Charles Kellstadt Professor of Business, Emory University, USA
Competitiveness, like social networks, sustainable development or climate
change, is a topic that has captured the world’s imagination. Are you a Tiger,
a Cat or a Dinosaur? moves beyond academic analysis and illustrates the
day-to-day realities of competitiveness. The book presents several original
ideas that help understand how nations, companies, and people compete
for prosperity. It connects several fields of knowledge such as economics,
history, social sciences, and value systems.
CONTENTS
Preface / Are you a Tiger, a Cat or a Dinosaur? / PART I: COMPETITIVENESS /
Are you as competitive as Usain Bolt? / Is competitiveness like playing snooker? /
When was economics first recorded? / When was work rationalized? / Can we trust
statistics? / Does economics have a moral side? / Did Darwin defend only the fittest?
/ Why care about growth? / What shape will the new economic cycles take? / Do we
need the rich? / Can you be rich and useless? / Is boring competitive? / Is “societal
capitalism” the future? / PART II: THE WORLD / What are the roads to prosperity? /
Have women been victims of the plow? / Is the world becoming less poor? / Where
do our products come from? / Should we care about “Made in”? / Can China invent? / Are low wages necessary to be competitive? / Is the South
becoming more competitive? / What products do the less poor need? / Is Africa the next Eldorado? / Are you part of the middle class? / Where does
the new middle class come from? / Is the shadow economy useful? / Is tourism a false friend? / Should we fear international investments? / Should
an economic strategy be aggressive or attractive? / What is the longest word? / When is a product more than a product? / Is quality expensive? /
What are things worth? / Is there a future for small countries? / What is the recipe for a country’s success? / PART III: LEADERSHIP / Do business
leaders think? / Are we asking the wrong questions? / Is thinking dangerous? / Are you a born leader? / Should political leaders be better educated? /
What makes a business legitimate? / Should managers receive honorary titles? / Does the learning organization exist? / How to avoid just doing more
of the same? / Are specialists dangerous? / Should companies be in the countryside? / Do traditional sectors innovate? / Why do large companies
disappear? / Who are your friends and who are your enemies? / Is ambition acceptable? / Is risk necessary? / Is failure the price of success? / What
does a salesman who doesn’t sell look like? / Should we worry about details? / Do you need it or do you want it? / How can a good idea turn into a
bad one? / PART IV: SOCIETY / Is austerity a vice or a virtue? / What is the legacy of corporatism? / Are you a neoliberal? / Can politicians decide
quick? / Why should we be productive? / Is inflation addictive? / Can consumers also produce? / What do the Japanese think about? / Why is English
so successful? / Do you belong to the third culture? / How do value systems evolve? / Are our children intelligent? / Is math dangerous? / Do you
understand young people? / Is the new generation that bad? / How about parachuting a laptop? / Are inequalities dangerous? / Do we work too
much? / Is water tomorrow’s blue gold? / Should we eat our dog? / PART V: YOU / How many friends do you need? / Are people easily deceived?
/ Famous or infamous on the Internet? / Are you mobile? / Should we get up at 5 a.m.? / Are you irreplaceable? / How to reinvent oneself? / Do you
have market value? / Do you really need an office? / How should you dress at work? / Making a speech or speaking to people? / Does success have
its own rules? / Can one be overeducated? / Are we honest? / Are you happy? / Were you born at the wrong time? / Are you hooked on digital? /
Will you age alone? / Is divorce a good business? / Is there a future for handwriting? / Will paper disappear? / Is art a good investment? / Why not?
/ Index of Persons Quoted
SAGE RESPONSE

2017 • 232 pages • Paperback (9789386446206) • ` 425.00
Sales rights restricted to South Asia only!
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Shape your student’s core skills for a successful career
in tourism business

One
One-stop-solution
to understand the emerging trends
of international business practices

AN INTRODUCTION
TO THE BUSINESS
OF TOURISM

INTERNATIONAL
BUSINESS

Venu Vasudevan Principal Secretary,
Department of Tourism, Government
of Kerala, Thiruvananthapuram,
Vijayakumar B Former Principal, Kerala
Institute of Tourism and Travel Studies
and Saroop Roy BR Assistant Professor,
Kerala Institute of Tourism and Travel
Studies (KITTS), Thiruvananthapuram

Ehud Menipaz Chairman, The Ira Centre
for Business, Ben Gurion University,
Amit Menipaz Vice President, Structured
Data, ebay and Shiv S Tripathi Assistant
Professor, Strategic Management,
Management Development Institute,
Gurgaon

This book offers a fresh perspective of the
skill-oriented, knowledge-based and multidisciplinary arena of the tourism business. It presents a balanced
mix of the basic principles and concepts, their application and policy
implications as well as the business realities and operational aspects
of the tourism industry.
Key Features:
• Special emphasis on recent business aspects of tourism from local
and global perspectives
• Over 45 case studies to provide valuable insights into current
business trends to strengthen the practical knowledge of students
• Each chapter has review questions and activities to support selfassessment.
• Book-end glossary of major concepts and terminologies

ABRIDGED CONTENTS
Preface / Section A: Tourism—An Overview / An Introduction To Tourism
/ Concepts And Terms / Demand And Supply In Tourism / Organizations
In Tourism And Culture / Section B: The Tourism Business / Destinations /
Attractions / Accommodation / Travel And Tour Operations / Transportation
/ Marketing / Section C: Tourism In India / Tourism Sector In India / Cultural
Heritage Of India / Natural Heritage Of India / Tourism Business In India /
Government Bodies In Indian Tourism / Section D: Towards The Future /
Impacts Of Tourism / Sustainable Development Of Tourism / Climate Change
And Tourism / Towards The Future / Conclusion / Glossary / Index

SAGE TEXTS
2017 • 488 pages
Paperback (9789386062253) • ` 450.00

Recommended for students of Business & Management in the tourism,
courses on Hotel Management and Hospitality studies.

SAGE India offers special discounts
on purchase of books in bulk.

Theory and Practice

International Business provides a broad
overview of the multidimensional aspects
of international business by using examples
and cases from around the world. It gives a comprehensive coverage
and in-depth analysis of the fundamental challenges and emerging
trends of international business practices in contemporary times.This
Indian edition has been carefully adapted to suit the needs of the
students of business management and related disciplines in South
Asian countries. Spread over 16 chapters, it unfolds the complex
issues facing multinational, international, small, and mediumsized enterprises seeking to enter, manage, and compete across
global markets.
Key Features:
• Inclusion of concepts of cultural quotient, types of strategic
alliances, global value chain, and more
• Introduction of corporate governance practices in international
financial reporting and focus on CSR and sustainability
• New material on harmonized coding system and export
documentation, IFRS, GST, and discussion on global financial
institutions such as IMF, World Bank Group, and WTO
• Introduction of various models on international business strategy
including parent–subsidiary relationships
• Thorough revision of the “country focus” feature, besides major
updates in tables and figures throughout the text

CONTENTS
Preface / Preface to the Indian Adaptation / Guided Tour / Features to the New
Edition / Part 1: Introduction to International Business Environment / Global
Business in the 21st Century / Corporate Citizenship, Social Responsibility,
and Ethics / Part 2: International Business Environment / Cultural Context
of International Business / Political and Legal Environments of International
Business / Economic Systems and International / Part 3: International Trade,
Investment, and Regional Integration / Foreign Direct Investment / International
Trade, Investment, and Regional Integration / The Global Financial System
/ Part 4: International Business Strategy / International and Global Strategy
/ Global Alliances: Joint Ventures and Merges and Acquisitions / Part 5:
International Business Management / Global Technology Management / Global
Human Resources / International Financial Management / Global Operations
and Supply Chain Management / Global Marketing, Sales, and Support /
International Accounting and Taxation / Glossary / Index

SAGE TEXTS

For orders and enquiries, write to us at

Marketing Department
SAGE Publications India Pvt Ltd
B1/ I-1, Mohan Cooperative
Industrial Area Mathura Road,
Post Bag 7, New Delhi 110 044, India

2017 • 596 pages
Paperback (9789386446114) • ` 495.00
Sales rights restricted to South Asia only!

A must-read for students of Management and Business Studies at UG
and PG levels.

E-mail us at

marketing@sagepub.in
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Crisis is just a tweet away! Are you ready?
Cris

THE INDESTRUCTIBLE
BRAND
Crisis Management in the Age of
Social Media
Venke Sharma Digital Thought
Leader and Hushidar Kharas Digital
Marketing Expert
Being a ’brand in the time of social media’
is tough, and you’re often just one customer
tweet away from a crisis. The Indestructible
Brand is essential reading for every brand
on the planet.
Lux Narayan, CEO, Unmetric, US
Whether or not your brand is on social media, your consumers are.
They are continuously sharing their good and bad experiences about
your brand. Most brands are not prepared to deal with negative
feedback which, if ignored, can spiral into a crisis. This book seeks
to aid brand and business owners to structure organizations to be
crisis- ready. It also recommends preventive measures that can save
brands from social embarrassment, and social listening strategies
that can alert organizations to a problem before it becomes a crisis.

CONTENTS
Foreword by Sanjay Behl / Preface / The Age of Crisis / Creating a Crisisready
Organization / Building a Crisis Playbook / Securing Your Digital Assets / Social
Media Monitoring / Storycrafting / Execution / After the Storm

SAGE RESPONSE

2017 • 176 pages • Paperback (9789386446794) • ` 295.00

Jog your mind, pla
play with words, and let your
imagination run wild …

CREATIVE AEROBICS
Fueling Imagination in the 21st
Century
Linda Conway Correll George Former
Professor, Penn State University and
Arpan Yagnik Assistant Professor,
Advertising, Penn State University
We often treat critical thinking and creativity
as two separate disciplines. The research
behind Creative Aerobics shows they are
two sides of the same coin.
Eric J Barron, President,
Pennsylvania State University, USA
Creative aerobics is an internationally proven technique for producing
creative ideas. It works for anyone, regardless of their profession.
This book helps in extending the ideation skills, maximizing the
creative potential, and reducing the time per assignment. The book
is for anyone who wants to enhance their creativity!

CONTENTS
Preface / Taking the Wraps/Raps Off Creative Aerobic / In the Beginning… /
David versus Goliath, AKA Small versus the Big Idea / Defining the Creative
Process Today / Developing your Creative Magnifying Glass / Training for your
Creativity Marathon / Creative Aerobics 1 (CA1): The Facts. Just the Facts /
Creative Aerobics 2 (CA2): New Nomenclature—It Is What It Isn’t / Creative
Aerobics 3 (CA4): It's the Same. Only Different / Creative Aerobics 4 (CA4):
Refining Defining / Verbal Four/For/Foreplay / Body English (It’s Not Just About
Golf) / How the Student Award Winners Do It / How the Professionals Do It! /
Every Body (Copy) Needs a Slogan, Sometime / Mass Media Medley / .Com
Creativity / Practical Reflections on the Profession / Index

SAGE RESPONSE

2017 • 216 pages • Paperback (9789386446824) • ` 395 (tent.)
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Hel you explore the untapped potential of the everHelps
evolving Indian rural market

RURAL MARKETING
Challenges and Opportunities
Dinesh Kumar Formerly Associate
Professor (Marketing) at Birla Institute of
Management Technology (BIMTECH),
Greater Noida and Punam Gupta
Associate Professor, Dev Samaj College
for Women, Chandigarh
This new textbook discusses how the
application of traditional marketing theories
transforms when the ‘fourth sector’, or the
emergence of social business, comes
into play. Drawing from latest research,
Rural Marketing: Challenges and
Opportunities closely analyses two crucial components of the
rural market—marketing to rural areas and empowering the ‘bottomof-pyramid’ (BoP) markets to create successful business ventures.
Written as per the prescribed curriculum of rural management and
rural marketing courses offered by the major universities in India, this
book goes beyond discussing just the strategies to sell products to
village economies. Infused with numerous real-life case studies of
companies that have ventured into the field, this book will prove to
be an extremely useful resource in understanding the uniqueness,
dynamics and challenges of marketing in rural areas.
Key Features:
• Rich pedagogy including opening and closing case studies,
mini case studies, engaging chapter-end exercises and
project assignments
• Inclusion of references to recent research data, important journal
articles and videos for classroom teaching
• Comprehensive overview of the future of rural marketing through
BoP approach, social enterprises and use of big data

CONTENTS
Foreword / Preface / The Rural Market / Introduction to Rural Marketing / The
Rural Market / The Rural Consumer / Strategies for Rural Marketing / Rural
Marketing Strategy / Marketing Approach and Rural Research / Distribution
Channels for Rural Areas / Pricing and Marketing Communication in Rural
Markets / Marketing for Rural Areas / Agribusiness / Marketing of Agricultural
Produce / Internet and Communication Technology in Rural Marketing /
Management of Sales Force in Rural Marketing / Future of Rural Marketing
/ Index

SAGE TEXTS
2017 • 496 pages
Paperback (9789386062765) • ` 495.00

Recommended for students pursuing MBA, PG program in
Agribusiness/Rural Management/Rural Marketing and M.Com.

Get to know more about SAGE,
be invited to SAGE events,
get on our mailing list!
Write to

marketing@sagepub.in

Business & Management

Learn how to implement
imple
analytics to secure a high ROI
for your organization

This isn’t just anot
another book on Women and
Leadership—it is a call for action!

WEAVING ANALYTICS
FOR EFFECTIVE
DECISION MAKING

WALK THE TALK

Arindam Banerjee Professor of
Marketing, IIM Ahmedabad and
Tanushri Banerjee Associate Professor
of Information Systems, Pandit Deendayal
Petroleum University, Gandhinagar
One of the best primers on the ‘complex’
subject of business analytics ! And here’s
the best part they explain everything without
the use of advanced math. A first of its kind!
Sunil Raj, Group Manager, Titan
Company Ltd (Jewellery Division)
Managerial decisions and interventions are often hindered by
misaligned data, incomplete information, incomprehensible analysis
and uninterpretable output. The solution lies in the ‘Art of Analytics’—
creatively crafting intelligent insights from data available in a business
environment for future course of action. Weaving Analytics for
Effective Decision Making addresses how to implement this
objective successfully, clawing through myriad issues.

CONTENTS
Foreword / Preface / Part 1: An Approach to Build Analytics Capability to
Solve Business Problems / The Practice of Analytics and the Associated
“Conundrum” / Where to Begin: Managing Organization’s Data Inventory
for Effective Decision Support / Useful Approaches to Mining Information:
Building Intuition of Tool / Resolving Business Problems with (Predictive
Analytics): Scoping the Objectives / Communicating Analytical Output:
Numbers or Narratives / Analysis to Analytics: Building the Infrastructure /
Part 2: The Analytic “State of Affairs” / Perspectives on Knowledge Process
Adoption in Emerging Economies / Appendix 1: Railroad Cleaning Service
(Case) / Appendix 2: ABV Tyre Company (Case) / Appendix 3: Marketing Mix
Modelling / Appendix 3A: Note on Regression Models / Appendix 4: Logit
Modelling: A Note / Appendix 5: Interview Guide for Our Industry Research
/ Appendix 6: Select Cases of Analytics Adoption in Indian Organizations

SAGE RESPONSE

2017 • 200 pages • Paperback (9789386446763) • ` 395.00 (tent.)

ABOUT THE AUTHORS
Arindam Banerjee has been associated with
the institute for the past 18 years as a faculty.
Prior to his joining the institute, he worked
as an Analytics specialist in a management
consulting firm based in Chicago, IL.

Women, Work, Equity,
Effectiveness
Anjali Hazarika Executive Coach,
Facilitator, and the Author of Daring to
Dream: Cultivating Corporate Creativity
through Dreamwork
This book grows directly out of the personal
challenges the author grappled with, the
conversations she has had with women in
a variety of settings, and the constructive
debates with corporate representatives
and policy planners on how the process of
change should be initiated. It asserts that
the responsibility of enhancing gender diversity at the workplace
does not lie entirely with the companies, although much work
needs to be done by them, but with several stakeholders—the
government, NGOs, men, and women themselves—all of whom
need to work together to bring about an equitable environment for
women at workplace.
CONTENTS
Preface / Equality with a Difference / The Complex Scenario with Vast
Contradictions / Two Models Based on Two Assumptions / Redefining
Leadership / In the Shackles of Stereotypes ... Even Today / Gender
Stereotyping and its Impacts on Women's Careers / Encountering Glass
Ceilings and Walls / Myths about Women Executives / Implications for
Corporate Performance / A Virtue of Necessity / The Tyranny of Invisible
Barriers / Will She Fit in? Challenges of Fitting in the Organizational Culture /
Career by Chance / Is ‘Ambition’ a Bad Word? / The Tight Rope Circus / How
Can Dreams Be Realized? / Networks as Catalysts for Change / Reflections
on Formative Years / Fundamental Interventions That Made an Impact /
Collaboration with Other Agencies / The Struggle for Sustainability / The
Power of Intercorporate Network for Change / Lessons from the Intercorporate
Initiative / The Skills for All Seasons / Is the Cream Being Pushed to the Top?
/ The Strategies for Success / Understanding the Culture and Politics of
the Organization / Seeking Mentors and Role Models in the Organization /
Being Open to Constructive Feedback / Developing Ability to Take Initiatives
/ Building Resiliency and Change Readiness / Developing Influencing Skills
/ Dealing with the Challenge of Being Yourself / Define ‘Work–Life Balance’
for Yourself / Coaching in the Rush Hour of Life / Leadership Transitions /
Managing Emotions / Standing up to Be Counted / Ability to Deal with Trouble
/ The Pitfalls of Overcommitment / Developing Strategic Mindset / When the
Boss Is a Woman / Ambivalence Is Everywhere / What It’s Like to Work for a
Woman Boss? / Resistance to Women’s Leadership, Authority, and Expertise /
Reclaiming One’s Own Power and Authority / Crystallizing Leadership Identity
/ Developing Leadership Brand / Is It Worthwhile Being on a Board? / A Case
for Diversity on Boards / Creating Sanctuaries in Work Places / Jumpingoff
the Career Ladder the Only Option? / Level the Playing Field / The Power of
Small Change / Making a Business Case: Customer Focus / Different Strokes
for Different Organizations / The Best Practice Organizations / The Ecosystem
of Empowerment / Harnessing the Ecosystem / How Can Government (Policy
Makers) Make a Difference? / How Can Employers Make a Difference? / How
Can NGOs Make a Difference? / How Can We—Men and Women—Make a
Difference? / How Can Civil Society Make a Difference? / Index

SAGE RESPONSE

2017 • 312 pages • Paperback (9789386446916) • ` 425.00 (tent.)

Tanushri Banerjee carries 20 years of work
experience divided between academia and
industry. Her career is a mix of national and
international job profiles which has led her to
blend industrial technological advancements
into evolving academic curriculum.
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Ins
Insights
into why people say what they say and why we
behave the way we behave!

A holistic approach
approac to social-mediated developments
in corporate and organizational communication

WINNING HEARTS
AND MINDS

CORPORATE
COMMUNICATION
THROUGH SOCIAL MEDIA

Transactional Analysis Simplified
Indranil Mitra Additional General
Manager, NTPC Power Management
Institute, New Delhi
...the book also shows how to unleash our
own potential for achievement and growth.
Truly an excellent effort.
Meenakshi Davar, Executive
Director (HR), Powergrid
Winning Hearts and Minds: Transactional
Analysis Simplified uses the principles of transactional analysis to
enable the reader to learn about his or her personality, identify and
eliminate certain recurring patterns of harmful behavior that may
have become ingrained in the psyche, and discover how to forge and
maintain authentic relationships and enrich existing ones.

CONTENTS
Foreword by Julie Hay / Preface / Introduction / While Growing Up… /
Understanding Attitudes / How I Think … and How I Can Think Better / Relating
to Others … Can I Improve? / How to Stop Hurting Others … and Myself / The
Script: Drama in Real Life / My Working Styles … and How to Get the Most
Out of Them / Dealing with Change / How I Spend My Time … and How I Can
Do Better / Becoming Authentic and Autonomous / Epilogue: The Integrated
Adult / Selected Bibliography

SAGE RESPONSE

2017 • 260 pages • Paperback (9789386602008) • ` 395.00

Are you ready to take the road less travelled?

SYSTEMS THINKING FOR
EFFECTIVE MANAGERS
The Road Less Travelled
Prashun Dutta Advisor, Gaia Smart
Cities, Mumbai
...a thought-provoking book a compelling
case for a ‘holistic’ approach for decisionmaking in organizations will appeal to
both the management thinker and the
thinking manager.
Shankar Krishnan, Group
Head – Strategy, SP Group
Traditional education has been extremely biased towards science,
owing primarily to the success that science has demonstrated in the
last three centuries. While the methods of science are greatly, if not
fully, responsible for its success, these are grossly inadequate in
the context of societal systems and the complexities that managers
and leaders deal with. Systems thinking is the perfect antidote to the
stagnation that characterizes managerial theories and practices. The
book presents a cogent body of knowledge woven around systems
thinking and its direct application to management of business
organisations. It builds a case for such an approach by bringing to
fore weaknesses of traditional management theory and practices.

CONTENTS
Foreword / Preface / My Tryst with Systems / Science—The Prima Donna /
Reality—The Karmakshetra / The Leap into the Unknown / Action Derivatives of
Systems / The Stabilizing and Creative System / Selforganization / Complexity
and Its Management / Management Styles in a Systems World / Leadership
/ The Last Words / Bibliography
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Strategies for Managing
Reputation
Asha Kaul Professor, Indian Institute of
Management, Ahmedabad and
Vidhi Chaudhri Assistant Professor,
Media and Communication, Eramus
School of History, Culture and
Communication (ESHCC), Erasmus
University, Rotterdam
Corporate Communication through Social Media provides a
comprehensive look at social-mediated developments in corporate
and organizational communication and examines the consequent
implications for reputation management. It takes a grounded
approach in bringing together perspectives from communication
and management and from scholarship and practice. It helps the
reader to make sense of digitalization in corporate communication
and its consequences for organization–stakeholder relationships,
trust, engagement, leadership, and reputation. Covering a wide
spectrum of topics such as branding, consumer engagement,
employee relations, crisis communication, corporate responsibility
and sustainability, and the return on investment (ROI), the book
maps key changes in the evolving communication landscape,
with an understanding of the strategic benefits and challenges for
corporate reputation.
Key Features:
• Blend of theory and practice of social-mediated communication
and implications for reputation management
• International focus with contemporary (and classic) examples
and cases
• Link with professional practice in “Voices from the Field” feature
• Discussion questions and activities to encourage critical reflection
and informed application

ABRIDGED CONTENTS
Preface / Prologue / The New Anthem for Open Source Branding: Paradox of
gaining resonance and ceding control / On - Demand Marketing: Social Selling,
Customer Engagement and Advocacy / Social Media @ Work: Employees as
Reputation Agents / Influence of Social Media on Crisis Communication /
Under the Microscope: Corporate Responsibility in a Social-Mediated Era /
Measuring the $ Spend on Social Media / Epilogue / Index
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Essential for students of Management and Business Studies at UG
and PG levels.
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Save

Pick & Choose Package

25%
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Ranked in 2016 Release of Journal Citation Reports,
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Subscribe for 3 years and save upto 50% on the annual
subscription price

•

Complimentary access back to 1999 till date

•

No increase in subscription rates in coming years

•

An additional journal absolutely FREE on purchase of the complete package

•

Meet AICTE approved guidelines of mandatory subscription to 12 national journals

You can also subscribe to these four additional
journals at 50% discount with this package

*Revised prices will be effective from 1st September 2017.

For complete information on these packages,
write to jmarketing@sagepub.in

journals.sagepub.com
15

Bring multimedia into the classroom—a great way to engage
students in learning with video resources from SAGE
We bring to you video based teaching resources from SAGE. It can help you deliver
memorable lessons and help your students learn easily by watching and listening.

Faculty can easily

Students will

• embed video in learning and
management systems

• retain more of the key concepts
presented in class

• assign playlists for pre and post
lecture reading

• be more prepared for class
discussions

• quickly and easily create clips to
show within class

• learn at their own pace

Bring Teaching, learning & Research to Life

Bring research methods, statistics, and evaluation to life

•

Developed in partnership with leading academics,
societies, and practitioners

•

Includes tutorials, case study videos, expert interviews,
and more

•

Includes new and originally produced videos by SAGE

•

•

Coverage of core discipline areas within the
social sciences

Covers every aspect of research skills training and guides
students through every step of the research process

•

Contains 120+ hours of content, 60% of which is exclusive
to SAGE

•

Students can access content at any time, and instructors
can embed videos in their course management systems

•

Includes an entire 15-hour introductory statistics course,
which students can access again and again, ensuring
they master the concepts

•

Functionality designed to support scholarly use

Subject Collections:
Business & Management • Counseling & Psychotherapy
Education • Media, Communication & Cultural Studies
Politics & International Relations • Psychology • Sociology
Criminology & Criminal Justice

sk.sagepub.com/video

methods.sagepub.com/video

Should you require any details on any of our digital product, please write to us at

jmarketing@sagepub.in
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And, they are continuously sharing their
feedback about your brand.

Negative feedback, if ignored, can
spiral into a crisis!
The Indestructible Brand seeks to aid brand and business owners to structure organizations to be crisis-ready.

Want to know more? Get your copy now!

interesting bits

Whether or not your brand is on social
media, your consumers are.
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Edited
The Rrelationship of between trust
and organizational behaviour
has always been received the attent
ion of scholars., aAn overview
of research on the role that trust
plays in family enterprises in
home China and abroadin other count
ries, we can ﬁnd reveals
that there are two paths approaches
through which the trust factor
can be analyzed:. Oone is to analyz
e the trust of family enterprise
by using based on the construct of the
trust structure in the wWest
and the other is that we are trying
to construct through the
interpretation of trust structure to
local Chinese explanation
traditional values. At present, Most of
the current research studies
on the trust of Chinese family enterp
rises are being done still use
the former analysis path and follow
ing the Western framework,
and while the latter local supplied and
explanations are used only
for amending- the former’s judgements
,. they Scholars doid not
rarely followrm their own independen
t thinking logic.
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